








CHICAGO, APRIL 25, 19014. 




















coe 


@ te On + may sy Ahaha “ a 
BD MBAS aie AN ae 2 oe “hick ee Oe ae cee 


+ ie 


FOR LONGER SERVICE 


THE BETTER GRADE 


CONDUCTOR ELBOWS 
AND SHOES 


The Elbows and Shoes that are made of Galvanized Steel, American Ingot Iron, 
Toncan Metal, Charcoal Iron, Newport Genuine Open Hearth Iron, 12, 14 and 16 
ounce Copper, have the name of the material stamped on them clearly and plainly. 
No light gauge special materials used. Elbows and Shoes are made in all 
sizes from 2” to 6” and in all angles from 10 degrees to 90 degrees. Will fit any 


standard make of conductor pipe. 


INSIST UPON OUR TRADE MARK 
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Being stamped on all Elbows and Shoes you buy. ; BAIL piles Hearing it are high 
in quality and long lifed. A trial will convince. cA iE 
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Our latest catalog will be sent fo you on 





request. Write for it and also for free 
sample of DIECKMANN’S CONDUC- 
TOR PIPE ELBOWS AND SHOES. 


THE 
FERDINAND DIECKMANN 


. COMPANY 


P.O. Station B CINCINNATI, O. 























ALPHABETICAL INDEX AND CLASSIFIED LIST OF ADVERTISERS, PAGES 50 and 51 
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A horse can’t cover the ground an auto can— | 


| can hot air furnaces and the KELSEY WARM AIR 


no one denies that. They are a distinctly different 
proposition—each in a class by themselves—each 
useful in their class. 

To compare hot air furnaces with the KELSEY 
WARM 9 GENERATOR is quite like the horse and 
auto. he Kelsey accomplishes things 
in heat ve ventilation absolutely im- 
possible with a furnace. It climbs up 
the hills of the toughest combination 
heating ventilat- 
ing stunts on high- 
est gear and lowest 
coal consumption. 


HE 


Ke'sey repair parts for the 
Northwestern trade will be 
shipped by Geier & Peppler 
Co., 2767 Lincoln Avenue, 
Cc hicago, Ill. 


HOW THE carter’ PUTS THE D DEALER» 
OUT OF COMPETITION 








Horses and autos can’t be compared. Neither 


GENERATOR. Kelsey Dealers lift themselves out 
of competition, because the Kelsey is strictly in a 
class by itself. 
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Profits are way higher. Satisfaction a more de- 

















ELSE 


WAR” AIR GENERATOR 


Syracuse, N. Y., 301 James Street 





pendable thing. When you make both 
money and friends you are building a 
business that helps build itself. 
Send for our 
Special Dealer 
Proposition. 

















POSITIVE CAP 
ATTACH MENT 








FREON AIR 
i 









NEW YORK 
' 103-Y Park Ave. 


DEALERS IN ALL 
PRINCIPAL CITIES 





























Used Everywhere 


The “FRONT RANK” 
STEEL FURNACE 


Has long been endorsed by users as 
the peer of furnaces because of its 
reliability, its quality of penetrating 
with required heat into ALL the 
rooms of the building—and the total 
absence of soot, smoke and gas. 
Used in Public School Buildings, Of- 
fice Buildings and Good Residences. 


OUR CATALOG WILL 
BE MAILED FREE TO 
YOU— JUST ASK US. 


B Haynes-Langenberg Mfg. Co. 


4045-4047 Forest Park Blvd. 
ST. LOUIS, MO. 
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FOSTERS AER-DOME 


The Baseburner Furnace 












The acme of perfection in appear- 
ance, construction and utility. 


It hasa GIANT VENTIDUCT FLUE, 
21 inches wide, extending from side to 
side of the stove. This flue has FOUR 
LARGE OPENINGS near the floor to 
admit air. It also has a 
CORRUGATED BACK 
which increases radiation. 
The space occupied by 
this flue is entirely sur- 
rounded by the fire flues 
and the air passing through 
it is quickly heated and 
circulates rapidly. The 
top of this stove is a 
GENUINE FURNACE. 
A heavy, horizontal, air- 
tight partition imme- 
diately over the fire forms 
the HOT AIR CHAM- 
BER. The fire heat rises 
and plays directly against 
this chamber thoroughly 
and rapidly heating the 
air passing through it. Air 
is admitted to this cham- 
ber through SIX OPEN= 
INGS, one at each corner 
of the stove through the 
nickel plated pilasters and 
one at each side over 
the mica doors. This 
HEATED AIR together 
with that from the venti- 
duct flue can be discharged 
at will into the room or 
conveyed to the room 
above. The nickel plated 
parts lift off and the firepot 
can be removed through 
the top front door open- 
ing. The grates have rol- 
ler bearings and the ash 
pan is made of galvanized 
iron. 

Secure the agency for the best baseburner on the 
market. Best in appearance, best in action and 


best in talking points. Write now or you may be 
too late as our capacity is limited. 


THE FOSTER STOVE CO. 


IRONTON, OHIO 
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“QUICK MEAL” WICK OIL STOVES' 


WITH GLASS FOUNT 





























It has the 
Our 1914 © Automatic 
Cahinet Oil Stove Chimney Lifting 
is a Device, 
Model of Blue Porcelain 
Beauty Enameled Burner 
oud Drums, 
Convenience. Glass Door and 
Large Oven. 























THE BURNERS ARE STRONG, POWERFUL AND EASILY REGULATED 


Samples Now Ready for Immediate Shipment. 


<a, TING N_ STOVE C gr 


AMERICAN STOVE CO. 
SAN. FRANCISCO.CAL. ST. LOUIS, MO. 
076.1NDIANA. $f. NEW CATALOGUE NOW READY S25 CHOUTEAU.AVE. 














"THE UNDERFEED FURNACE 


MAKES A STRONG APPEAL TO 
THE ULTIMATE CONSUMER BE- 
CAUSE IT EFFECTS A GREAT 
SAVING IN HIS COAL BILL. 


That is why every dealer should 
handle the 


PECK-HAMMOND 
UNDERFEED 
Warm-Air Furnace 

This furnace is an easy seller 
because it will appeal to the 
householder’s most vital spot— 
his pocketbook. 


ARE YOU HANDLING iT? 


Don’t neglect this opportunity; it 
means 


BIGGER BUSINESS FOR YOU. 


Write AT ONCE for our catalog 
THE PECK-HAMMOND CG., Cincinnati, Ohio | 
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ARMS 


of enthusiastic square pot users. The 
frost is now out of the ground. New 
buildings are springing up all around 
you. Are you prepared to get this 
business? Study the many advantages 
of square pot construction. Arm your- 
self with square pot thunder and pre- 
pare to advanee upon theenemy. The 
square pot talk properly presented 
always wins. 


WHY NOT INVESTIGATE? 




















BOYNTON’S SQUARE POT 
CRUSADER FURNACE 





STEEL PLATE OR ONE PIECE ALL CHICAGO 
CAST RADIATOR NEW YORK JERSEY CITY 























BUSINESS SUCCESS 


DEPENDS UPON 


SATISFIED 
CUSTOMERS 


The “WEIR” ALL=STEEL GAS and SOOT-CONSUMING 
WARM-AIR FURNACE. has for a third of a century satisfied 
its many users. It is a warm-air furnace that can be relied 


upon to give the best results at all times. 


The many features peculiar to the ‘‘WEIR’”? WARM-AIR 
FURNACE makes it one of the best and fastest sellers on the 
market. A liberal profit goes with the easy sales of all ‘‘WEIR”’ 
WARM-AIR FURNACES. 





Our latest catalog will-fully explain the many exceptional points of the 


“WEIR”? WARM-AIR FURNACE. It is FREE. Write for it today. 


THE MEYER FURNACE CO. 


PEORIA, ILLINOIS 








*6 AMERICAN ARTISAN AND HARDWARE RECORD 





— _— 


GILT EDGE Furnace Hints Nowe 


GILT EDGE BADGER WARM AIR 
TOP RETURN FLUE FURNACE 


Designed to meet the demand for a durable and economical 
warm air furnace that will burn hard coal exclusively. The 
large combustion chamber utilizes all of the fuel and gets the best 
results from it. This is only one of the many reasons why 
42) GILT EDGE RADIUM WARM AIR TOP RETURN FLUE 
~ | FURNACES bring the best results. Your object is to satisfy 
your customers. If you sell them GILT EDGE WARM AIR | 
FURNACES you have done this. Th 


Our latest catalog, which fully describes all GILT EDGE WARM AIR FURNACES, will be 
sent upon request. Write for it and convince yourself that all our claims are well founded. Good 
results and good profit are the outcome of all GILT EDGE WARM AIR FURNACE sales. 


R. J. Schwab & Sons Co. Milwaukee, Wis. | si 
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Ag EN 
TRADE MARK 
Our 1914 Sample Proposition gives you an : 
opportunity to become the leading furnace r 


man of your town. 
Write for information. 


THE T. E. HENRY FURNACE CO. 


MAKERS OF 





Clond 














The Distinctive 
and Most Important Feature 
OF THE 


FLORAL CITY CAPITOL FURNACE 


Is the Dome or Body with the outer 
return flue or Horseshoe Radiator. 


THIS IS OUR ‘“‘CAPITOL’”’? FURNACE = 


The products of combustion pass from the body into the outer radiator. 
The heat is intense and here we use a Solid Cast-Iron Plate instead of steel. 


The Dome or Body is 
MADE OF EXTRA HEAVY STEEL PLATE 


Reinforced on the inside (next to the fire) with a wide cast flange. 


Write Today for Catalog 


The MONROE FOUNDRY AND FURNACE COMPANY 


MONROE, MICHIGAN 
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Value Received 


is what people are demanding now-a- 
days when they spend their money. 


AJAX and EMPIRE 


WARM AIR FURNACES guarantee value re- 
ceived for every dollar they cost and 


THEY ARE GIVING IT 


They have reached the top and stay there. Why? Because of 
their quality construction and unexcelled reputation.. 


Made Entirely of NEW Iron 


SPECIAL FEATURES 


FIRST—Extra large grate surface. FOURTH—Extra heavy corrugated 


SECOND—Extra large cast and steel straight fire pots. 
radiators, FIFTH—Extra heavy draw-out triangu- 


THIRD—Extra large feed door for soft lar bar grate. 
coal or wood. SIXTH—Extra high and roomy ash pits. 











Write for new 1914 Catalog, just issued, illustrating and 
describing the New Ajax. Also for prices and terms. 


CO-OPERATIVE FOUNDRY CO. 


ROCHESTER, N. Y. 


Western Branch: 
505 SO. CLINTON Sf. (Phone Harrison 6373), CHICAGO, ILL. 


THE ROBINSON )]THE GHOICE OF THE PEOPLE 








Tubular Warm Air Furnace 






° A Warm Air Furnace with a large radiator that 
will produce a large amount of heat from a small 
amount of fuel. Burns hard coal and wood. Does 


not waste fuel. 


The Celebrated Eclipse Grates are used in this 
style of furnace. The fire is kept clean and ashes will 
not accumulate in center of grate. Live fuel will not 
fall through. 

There are many other reasons why Robinson Dealers are 
making a success of their furnace business. Write for our latest 
catalog of the ROBINSON LINE of WARM AIR FURNACES. 
They are all live sellers. 


APEX Warm Air Furnace 


The APEX Warm Air Furnace is a durable, gas 
tight furnace made to burn either hard or soft coal. 
It is one style of the YOUNGSTOWN Warm Air 
Furnaces, of which there are 3,000 in used in Youngs- 


town alone 
Our latest catalog will tell you about the many selling points 
YOUNGSTOWN Warm Air Furnaces have. Write for it today. 


THE YOUNGSTOWN FURNACE CO. 


FACTORY: OFFICE: 
13 East Commerce St. 


ROBINSON FURNACE CO. 


New Address: 205-207 W. Lake St., Chicago, IIL. 





Andrews Ave. & Sycamore St. 
Youngstown, Ohio 
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THE CANTON MENTOR 





One of the reliable CANTON LINE. A 
furnace that can be depended on to give perfect 
satisfaction. Radiator is All Cast. Will give 
best results with hard or soft coal. 


THERE’S MONEY FOR DEALERS WHO 
HANDLE THE CANTON LINE. 


Send for complete catalog of our new line of 


STEEL AND CAST IRON WARM AIR FURNACES 


THE YOST FURNACE CO. 


Canton, Ohio 


FUEL ECONOMIZER 





As a fuel economizer, the SPRAGUE UNDER- 
FEED WARM AIR FURNACE is unequalled. That 
is one of the reasons it is such a good seller. 

Write for our descriptive catalog, prices and 
Agent’s proposition. They will explain why SPRAGUE 
Agents are successful and how you can become so by 
becoming a SPRAGUE Agent. 


SPRAGUE FOUNDRY & MFG. CO. 


Council Bluffs, lowa 

















CUT DOWN THE COST 


of erecting furnaces by using the IDEAL steel clincher 
damper clip. It is the strongest and best made clip 
on the market. 

We have scores of other furnace and stove trimmings, 
also hardware specialties that will tone up your business. 


Check below the items you are interested in, sign and send the 
coupon tous. We'll show you some exceptionally nice goods. 


Stover Mig. Co., Freeport, Ill. 


We are interested in the following goods: 
Damper Clips _Fireplace Fixtures 
Dampers Waffle Irons 
Registers Lemon Squeezer: 
Pokers Ice Shaves and Picks 
___ Lifters Door Knockers 
Scrapers ___Screen Door Hinges 
_Furnace Pulleys ___Saw Vises 

_Awning “ ___Chest Handles 
Door Latches ___Harness Hooks 
___ Ideal and Stover Feed Mills 
___Samson Wind Mills 





STATE 
Am. Art, 4-25-14 








Every Scheible Furnace 


SOLD means a friend---a 

Scheible Booster for the 
Dealer. Why? Because the 
Scheible Furnace satisfies 
and pleases the purchaser. 
Its performance sustains 
every claim made to its 
value. 


It is a warm air heater 
made of cast iron and built 
on safe and practical princi- 
ples. Buins any kind of 
fuel---is easy to operate 
and economical. Exactl 
what the people jeu. 
"} Investigate. 


Send for Descriptive Catalog 


SCHEIBLE-MONCRIEF 
HEATER CO. 
Ceveland 
























1444 W. Ninth St. 
o 
Boosting 
Sales 


with an at- 


SSL Saye 
RAF. Gm GHEGCK tractive little 
OREN a Regulator 
Something every 


dealer will ap- 
preciate and find 
a big help in 
making sales. 


Prices are very 
reasonable. 





FURNACE 
REGULATOR 


The heunet Supply & Mfg. Co. 
Cleveland, Ohio 








S} 














1102-04 Madison St. 
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“MISSION ” 


SYMONDS’ NEW SIDE WALL REGISTER 


Greater Area, ween, 78 os \ onrortor agg and Operation, 
asily Installe 


Send for complete catalogue and prices. It will pay you to write. 


SYMONDS REGISTER CO. 





AUER REGISTERS 


Something out of the 
ordinary — no other 
Warm Air Register 
like it. The handy 
feet warming grate, 
* that closes in sum- 
) mer, is a feature in 
this style of register. 
A live seller with a 
liberal] profit. 


Send for our 1914 


Stamped Steet AUER Baseboard Register, . 
with pease Art Deflector, open for Siting Register Book. 


THE AUER REGISTER CO. Cevlond 











ST. LOUIS, MO. 














BOOKS FOR SALE 


In these progressive times no one can afford to 
underestimate the importance of good industrial 
books. The following are some of the most useful 
books in our catalogue: 


Tin, Sheet-Iron and Copper Plate Work, by L. 


I Moo ik a us cb iglh's 0d net pastes $2.50 
AMERICAN ARTISAN Cornice Work Man- 
ios il sn on 5 0a e's sc acs pee oe Shad 3.50 
AMERICAN ARTISAN Manual of Receipts. 
Bie Ao A ae San 2 ie 3.50 
Tinners’ Helper and Pattern Book, Borg H. K. 
Vosburgh. Price........ 1.00 


Sheet Metal Workers’ Guide, by W. J. E. Crane. 
ail a ws 9 3 4a eaepisttan Boies stew vg 02> 8's 


AMERICAN ARTISAN Hot Water Manual. 


Se he cot aw oaks Fe see ee ema e as 3.50 
Steam and Hot Water Fitters’ Text Book, by 
Thos. E. McNeil. Price.. bua hy niga oka 


Furnace Heating, by Wm. G. Snow. Price.... 1.75 
XXth Century Sheet Metal Worker, > by H. E. 


Osborne. Flexible cover. Price. ee 
Heating by Steam and Water, by Chas. B. 

sn o's gate sid aes cv ee e's ve 3.00 
Practical Hints on Jcint Wiping. Price...... 25 
AMERICAN ARTISAN Window rca ced 

Manual. Price ......... 3.50 
Modern Plumbing, Steam and Hot Water Heat- 

ing, by Jas. J. Lawler. Price.. ~ 4.00 
AMERICAN ARTISAN Manual of Business. 

Se alo Vite bok acs vv a ORs 0b s'5 dos eck oe 3.50 


AMERICAN ARTISAN ee Manual. 


Price 3.50 


Address all orders and inquiries to 


DANIEL STERN 


Publisher and Bookseller 
910 South Michigan Boulevard, CHICAGO, ILLINOIS 





MARVEL | 
CELLAR CHUTE — Some 


Protects Walls. Locks Automatically. ~~ x3 . 
Burglar Proof. i I 
Can be ps in any wall, old or new. 
Made of wrot plates and tough cast 
iron. 3 sizes of openings for 3 thick- j7_% Se 
nesses of walls. No pouch to be | ye —i 
bent or broken. a a = re 


Business Getters. Prices Reasonable. OPEN FOR BUSINESS 
ASK FOR BOOKLET “B” 





SPECIAL—The Marvel Furnace is made of Old Style Wrot 
Iron, the best for endurance, fuel economy and comfort. 
Write for information. 


INTERSTATE MANUFACTURING CO. 


Oskaloosa, lowa 

















The Most Perfect and Practical 
Device Yet Designed for Con- 
trolling Dampers and Deflectors 


Has only two parts—lever and 
frame. The lever locks to the 
frame, doing away with the need 
of drilling and the use of pins, 
springs and nuts. You can appre- 
ciate how much time and labor 
this saves 

Made of malleable iron and brass 
in four sizes, Can be fitted to 
either round or square ducts. 

Shall we send Literature? 


Mighty Practical Thing 
—This Clip 


Solved for good, the troublesome 
problem of attaching rod firmly to 
damper without drilling and con- 
sequent weakening of the rod 

F've sizes for square rods. Write 
for literature. 


PARKER SUPPLY COMPANY 


Manufacturers of Engineers’ and 
Sheet-Metal Workers’ Specialties 


511 W. 45th St. NEW YORK 








; 
= = 





Parker’s Damper Rod Clip 

















DO YOU KNOW 


That SMITH’S “MAL- 
TESE” WATER HEATERS 
are made with eight styles 
of tappings? They can be 
used in any Warm Air 
Furnace, Steam or Hot 
Water Boiler. Easy to in- 
stall and always ready 





Write for our catalog and 


prites at once. 


CHAS. SMITH CO. 


57 West Lake Street Chicago, Illinois 
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MAKE YOUR LABOR PROFITABLE 


Don’t waste your time making furnace pipe and fittings when 
you can get them so cheap. Your 
profit from the installing of furnace pipe 
| is greatly increased by the use of 








TMT 
















“HANDY” FURNACE PIPE 
and FITTINGS 


(A Style and Size for Every Use) 


Will save you fifty per cent of the time usually 
spent on the installation of furnace pipe. and 
fittings. Our latest catalog will be sent to 
you free on request. It 1s’ fully illustrated 
and shows many styles of “HANDY” FUR- 
NACE PIPE and FITTINGS that will save 
you trouble in your daily work. Write for 
it at once. 





Ma 


F. MEYER & BRO. CO., PEORIA, ILL. 


1313 So. Adams Street 


“SAFETY FIRST” 


One of the most important obstacles to contend with when installing furnace 
pipe is the possibilities of the pipe becoming overheated. Especially is this true in old 
buildings, constructed of wood. To overcome this possibility, a 
furnace pipe that will not get hot is needed. 


MICHIGAN SAFETY 
FURNACE PIPE 


Is double, leaving an air space between 
the outer and inner pipes. This allows the 
free circulation of cool, fresh air constantly. 
This air duct between the pipes serves to 
keep the outer pipe from becoming over- 
heated and also to keep the warm air, passing 
through the pipe, from becoming chilled. 

ALL MICHIGAN SAFETY FURNACE PIPE 


MADE WITH AUTOMATIC LOCKING DE- 
VICE. SAVES 50% OF THE TIME AND LABOR SPENT ON A JOB. 























It will pay you to investigate. Write for our latest catalog today. 


Michigan Safety Furnace Pipe Company 


New Address: 113-115 Fort Street East, DETROIT, MICHIGAN 
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es 
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The Standard for 


Mu ns Sh Il’s Mi Cad High Grade Stoves 


EUGENE MUNSELL & COMPANY 


NEW YORK: 68 Church St. 


CHICAGO: 542 S. Dearborn St. And Leading Jobbers Everywhere 








LAM 


School Room Heaters 
Furnaces and Hot Water 
SPECIALTIES FOR COMBINATION HEATING 


CHARLES SMITH, 24 West Lake Street, Chicago, Illinois 





YALE; 


Russia finish, pat. 
Lock 


STOVE PIPE 


Itis made of a very high 

ade of uniform color 
Biue Polished Steel and 
= coated toprevent rust- 
ing. Made in all sizes. 
Packed twenty- -five and 
fifty joints tocrate. For 
sale by the JobbingHard- 
ware Trade throughout 
the United States. 


Mid. by HEMP & CO. 
ST. LOUIS, MO. 
In the event of your 


jobber ons not handle 
this pipe send your inquiries to us. 









STOVE REPAIRS 


Range and Furnace Repairs 
A. G. BRAUER SUPPLY CO. 


316-318 N. Third St. ST. LOUIS, MO. 








PATTERNS 


FOR STOVES AND HEATERS 
First-Class in Wood and Iron 


VEDDER PATTERN WORKS 
Established 1835 TROY, N. Y¥. 


PATTERNS 


For Stoves and Heaters 
The Cleveland Castings Pattern Co. 


Ceiplond 








THE GEO. W. COPE 
STOVE PATTERN 
WORKS Woovsrince'si:: 


DETROIT, MICHIGAN 





WELLER PATTERN @ 


DESIGNS end ESTIMATES FURNISHED 
: KINDS OF STOVE PATTERNS 


QUINCY. ILL. 








RONZEWO0D 


(VIN ioe 





The COOPER OVEN 
THERMOMETER 


is a SIGN OF QUALITY in a range. 
It is necessary to the quality of any 
range. 


Yourr range not oe cap greene til y mae etit. It adds 
selling value mr toe of i —— ues es n for accuracy 
and reliability. Car an + ++ rh y ay le of range. 


The Coo a, Oven Thermometer ee s led the way 
for 20 yea nd still leads. 


Get our catalog and prices 


: The Cooper Oven Thermometer Co. 
(One-half actual size.) PEQUABUCK, CONN. 








PEERLESS ENAMEL 
Sl 


Handled By All Leading Jobbers 


SAMPLES FREE ON REQUEST 


NICKEL PLATE STOVE POLISH €O., Mfrs., CHICAGO 














100 TINNERS' PATTERNS 


Sent Postpaid on Receipt of Price. 





DANIEL STERN, 
910 Michigan Boulevard CHICAGO 


ae 
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U O Yourself the Advantages of Modern Wall Registers : 
WHY NOT THE BURGESS? ; 
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A Few Reasons That Bring Results: 

They come complete with Double box packed in Individual Cartons. , 

Recessed Floor Line on Box making it Easy to Set. ' 
Adjustable Fastener that saves Time for Workman. 

Valve that is positive and easily adjusted by Hand or Foot. ! 


These reasons assure you of more Profit and a Satisfied Customer from every 
job using Burgess Registers. 














rT; 4 ° 
cheualaanie andieedll he, ? The “How” is told in our catalogue. 
1228-30 5th Ave., Rock Island, III. & d e T d 
a RBA en oupon ioda 
Gentlemen: P y 


You may send me your new catalogue and : 


ri Rock Island Register Co. 














Pee Sere te ray Gee es 
‘ 1230 5th Avenue, ROCK ISLAND, ILL. 
BY -sc bins vic pdb dan cave ak ese enero osewes 
Oa sea is Le eee Stocks carried by F. Meyer & Bro. Co., Peoria, Ill., 
rca ha Me : and Meyer Furnace & Supply Co., Kansas City, Mo. 


















914 


VK ¢ be, 


ESTABLISHED 1880 
Representative of 
The Stove Tin Hardware 
Heating and Ventilat- 
ing Interests 
DvBLISHED |EVERY SATURDAY 


Hardwire 





AMERICAN 


Address all communications and 
remittances to 


DANIEL STERN 


Publisher and Proprietor 
910 South Michigan Avenue 
Chicago Illinois 





TERMS OF SUBSCRIPTION IN THE UNITED STATES AND Its Possessions (Invariably in Advance) ONE YEAR PosTaGE PAID $2.00 


ForEIGN Countries ONE YEAR PostaGE Paip $4.00 


CaNnaDA ONE YzEAR PostaGE Pap $3.00 


Entered as Second-Class Matter June 25 1885 at the Post Office at Chicago Illinois under Act of March 3rd 1879 





Vol. 67. No. 17. 


CHICAGO, APRIL 25, 1914. 


$2.00 Per Year. 








have seen him. He never deviates an inch 
Every day of the year 


You 
from the path of his fathers. 
he boards the same car—never earlier; 
The Man in never later. 
the Rut. At a certain tick of the clock his em- 
ployes raise their heads in anticipation 
of the morning nod from their chief. 

He is a man of means today. 

Years ago he was a man of means. 

Taking for measure the progress made all about 
him, he should be, today, a millionaire. 

The 1ut held him back. 

All these years_he has striven to increase his busi- 
ness. 

But he has waged a losing fight. 

The accepted methods of the present age were too 
strenuous for this doubting Thomas—too sudden a 
change from the ways of his fathers. Men who 
knew approached him with suggestions, with plans 
whereby to grow and expand. 

But to all alike he closed his eyes and deafened his 
ears. 

He alone knew best. 

Many like him have been absorbed and forgotten in 
the on-rushing tide of progress. 

In the race for commercial supremacy he was left 
at the post. 


He believes that the starter was wrong, or the 
track was too fast, or that somewhere, someone, not 


he, was to blame. 

He cannot see, nor will he ever understand, that 
he has stood in his own light, impeded his own prog- 
ress—builded a stone wall in front of his very door. 

The methods of today are new—essentially so. 

Out on the plains the cowboys do not coax the wild 
bronchos with lumps of sugar. 

It would be wasted energy. 

They go after them, lasso them, throw them, corral 
them. * 

Today the man who will win must go after success. 

He must impress himself upon his competitors as 
a man to be reckoned with. 

For the merchant who is not feared by a competi- 
tor will not be respected by those he would have as 
‘patrons. 

He is in a rut. 

The rut has killed many like him. 

It will kill many more. 

And the most hopeless feature of it all is that those 
who sink into the rut make no effort to rise again. 


An editorial in the April 11th issue of AMERICAN 


ARTISAN, under the head “Spasmodic Advertisers,” 
has elicited the following expression 
from Dr. L. West, of Monett, Missouri: 


Echoes from 
Missouri. AMERICAN ARTISAN: 

Chicago, Illinois. 

You will excuse me for 


Gentlemen =* “butting in,” 


but the opportunity to hit you under the belt is too 
good to allow it to pass, and so will proceed to give 


you one. 


AMERICAN ARTISAN AND 
‘Spas- 


In the last number of the 
HARDWARE ReEcorpD, page 14, under the heading ‘ 
Advertisers,’ you say, “They flare up every 
” those advertisers that do not steadily 


modic 
once in awhile, 
keep on telling the people of what they have to sell, 
and wonder that they are still in business. 

The meat in the nut is in the following: “This 
business of competition demands a constant grind, a 


restless climb, dogged tenacity, unswerving aim, day in 
and day out.” That is it. That constant grind. Who 


the devil wants it? Do you enjoy it? Does any one? 
And yet that is an unavoidable condition under the 
present plan of business. 

I do not expect “to change the trend of the age, to 
chide the people for their whims and correct their 
think that men in business 
to find some 


prejudices.” But I do 
should have intelligence enough to try 
other way of making a living easier than that which 
“demands a constant grind.” 

you recognize the 
of ad- 


In the above article referred to, 
keeping at the “grind” 
That is a part of the 


necessity for eternally 
vertising that one may succeed. 
plan of business. In the following article, 
to One-Price Bill,” you seem to side with the A. F. 
T. L. It seems the small dealer is now getting it where 
he lives, and is hollowing, enough! The wholesale 
dealer, knowing that if the small man is thrown on the 
junk heap that he will soon follow, is getting inter- 
ested in the situation and is ready to take sides with 
the small man. 

Will they succeed in sweeping back the tide of 
trade so the small man may continue to work away at 
his “grind”? I don’t think so. Competition has seen 
The trend now is to monopoly. Then why 
Have they not 


“Opposition 


its day. 
do they wish to continue competition ? 
already been knocked out ? 

The people who consume the articles of merchan- 
dise are not interested in the success of the small 
dealer when it appears to them that his success is but 
the result of their free contributions to him when they 
purchased his wares. We consent to the principle of 


profit in the present plan, expecting to get it back from 
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some one when they wish to purchase something we 
have for sale. Why not vote in socialism and get rid 
of the whole “grind”? If you have not studied the 
program of socialism I would advise you as an intel- 
ligent representative of the present system to give it 
the attention necessary to know what the socialists 
stand for. 

Yours truly, 
Dr. L. West. 
Monett, Missouri, April 14, 1914. 





Of course the Doctor is excused for “butting in,” 
as he terms it. The world is full of people who “butt 
in.” In fact, to “butt in” is only a slang expression 
for treading on dangerous ground. In the fable of the 
Bull in the China Shop the bull “butted in.” 

Let the good Doctor rest assured that his highly 
developed sense of civic duty aud fervid apostleship 
is duly and properly appreciated. 

However, socialists, like all other human beings, are 
bipeds without wings, and not at all immune to error. 

Even our good Doctor falls in this class. 

To trot the hobby of Socialism into a discussion on 
advertising is about as consistent and proportionate 
a proceeding as it would be to attempt the making of 
bread with plaster-of-paris. 

When the Doctor says that he is about to hit one 
editorial writer under the belt he leaves himself open 
on two points ; in the first place, a blow under the belt 
is a ioul blow; and in the second he should have left it 
for some one else to say, instead of announcing it 
before the blow was given; for with blows, the same 
as with many other things in life, there is many a slip 
between the cup and the lip. After a careful perusal 
of the editorial referred to, the writer is bound to 
say that he fails utterly to see where the argument 
needs patching. 

The burden of the good Doctor’s song is that he 
wants to be “livin’ easy on pork chops greasy.” His 
conception of life is Ease. His duty to mankind, as 
he sees it, is Ease. The entire scheme of things per- 
taining to earth—politics, religious thought, educa- 
tional institutions, everything that goes into the mak- 
ing of life and human intercourse—will be better seer 
by him, better appreciated, if it is Easy. 





Perhaps the most peculiar characteristic of the aver- 
age socialist is that he thinks he is a_ prophet, a 
prodigy, an original character, the wrapper of which 
has never been broken, a shining light in the darkness 
for the guidance of benighted nations, a wonderful 
being endowed with wonderful powers, one to be 
hearkened to, respected—nay, revered. With one 
sweep of the hand he would willingly, gladly, brush 
away the achievements of centuries of civilization. 

And what would.he give you in return? 

Promises. Promises of Ease. Promises of the 
equal division of wealth. Promises vague and in- 
definite, of better things in better times. 

In reply to a point made by Doctor West, the writer 
would like to inform him that he happens to have 
given this matter of Socialism some time and thought. 

In fact, there was a period in his life when Socialism 
seemed to him to be the logical solution of all social 
ills. The socialists themselves dispelled these convic- 


tions from his mind by giving him every evidence ¢))2t 
not seven socialists in ten are agreed on any materia] 
point of Socialism. 








Henry Forp, President of the Ford Automobile 

Co., at Detroit, Michigan, has made some new rules. 
Mr. Ford received a great deal of 

Benefiting fattering publicity not long ago because 

E — he determined to share his profits with 

mployee. _. 

his employes. 

The more he makes, the more they get, and Mr. 
Ford deserves praise for his generosity. However, 
he can’t lose, which is one consolation, as he has built 
up an organization which can’t help but make money. 
He’s giving the public what they want at just about 
their price—which is something. It’s not how much 
he sells for, with Mr. Ford—but how many he sells. 

Now he has elected to protect the health and hap- 
piness of his employes by insisting upon sanitary con- 
ditions in their various homes. He insists that his 
money—the money he divides with his working force 
—go where it does the most good. In compelling an 
improvement in the home conditions of a few, he is 
protecting the lives and health of many. 

Mr. Ford has a corp of investigators who are busy 
getting detailed accounts of every employe’s home life 
and the existing conditions there. If the employe 
isn't living right, he’ll either have to change his ways 
or resign his position with the Ford Automobile Com- 
pany. He has no alternative. 

There will be no tenement dwellers; no men who 
live three or four or five in a room; no, not even 
people who keep boarders will be allowed to work 
for Mr. Ford. He wants his employes to retain their 
health, physical and mental; he wants no one in his 
enormous institution exposed to disease in any form 
through the carelessness of another; and he wants 
the restfulness and sanctity of the home preserved 
always. 

It is argued that Mr. Ford is pushing out of his 
sphere of authority when he commences to dictate as 
to the home-life of his employes. But he isn’t! 

No; not at all! 

He raised the salary of every person in his employ, 
from office boy and scrub woman to manager and su- 
perintendent. It was a material increase, too! One 
of significance. 

Now he is going to raise the standard of efficiency 
among his employes by insisting that they live right. 
Hasn’t Mr. Ford got that much coming to him? 

If his employes can profit by every increase in the 
tremendous business which this same Mr. Ford’s 
brains have constructed, can’t he expect the best that 
they can offer—in every way? By all means, yes! 
So long as he offers them, by sharing with them his 
profits, every opportunity to act right and live right, 
they should respond by absolute compliance with any 
edict given them. 

As long as these edicts are reasonable and beneficial 
to the employes. 

Living cleanly and in a healthy, contented atmo- 
sphere means increased vitality, increased morality, 
increased mentality. 


Mr. Ford is a man who thinks right ; he’s a big, bril- 
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nliness among his workers he’s just showing his 


t, aggressive, foresighted man—and in demanding 


erosity again! 








RANDOM NOTES AND SKETCHES 





BY SIDNEY ARNOLD 

Another “social betterment” movement is afoot. 
News comes from Washington that an organization 
has been formed in that city for the purpose of lessen- 
ing the financial obstacles confronting the average 
young couple of humble means, who contemplate mar- 
riage. 

The new panacea has burst into being in the form 
of “bargain marriages” on the plea that “matrimony 
is becoming too costly.” 

The infant brotherhood announces that for the sum 
of one hundred dollars it will wed the love-smitten 
twain, set them up in a little nest all their own, with 
the furniture and accessories paid for, together with 
the first month’s rent. Nay, there is still more bliss 
in store for the newlyweds. Before the loving pair are 
ushered into their future home they will be sent off 
on a two weeks honeymoon anid a dollar and fifty cents 
will be given them for “cigars and sachet powder!” 

What with movements for reform, for law-making, 
for interference with other people’s business, and the 
seemingly insatiable craving of idle-minded clowns for 
cheap and trashy notoriety and, incidentally, for “easy 
money,” we have well nigh come, of late, to wonder if 
we are still living in the United States and if we are 
still the same people we were a generation back. 

It is safe to say that if all the half-baked, insincere 
and shallow-skulled moralists and reformers who are 
seeking their coffee and rolls in the highly reprehen- 
sible trade of minding their neighbors’ business, had 
their way about it, we would ere long revert to stake 
and stocks. 

The trouble with reformers, as a class, is that they 
lack normality. Their brain is lop-sided, improperly 
balanced and still. more improperly trained and de- 
veloped. They are a woefully shallow and unthink- 
ing breed, sadly ignorant of the common principles of 
human kindness—of the merest amenities of life, 
small in their stunted hearts and base in their motives. 

As for the sponsors of the “bargain marriage” a 
ten-year-old school boy would know that it is the living 
together after marriage which is the thing to be con- 
sidered seriously; not the mere getting married; and, 
moreover, that one hundred dollars would not be a 
drop in the bucket, to use a time-worn expression. 

It is not bargain marriages we need; nor honey- 
moons a la county-ward. 

No indeed. 


What we do need is a sturdier, more simple-minded, 
less apish womanhood to adorn the hearth and make 
life worth living at home. 

Yes, sir, there is the sore spot on our social body 
today. There is the canker which is sadly. in need of 
heroic treatment. 

I know a young girl (possibly sixteen years of age), 
whose weekly income is five dollars. Her Easter out- 
fit cost every penny of thirty-five dollars! 

Oh, yes, she lives at home—but pays for her board 
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and lodging. If appearances count for aught, she is a 
respectable, thoroughly good, foolish child. 

She can hardly be held responsible for her folly. 

We are living in an age when finery is God. 

And the mere fact that many millions are of humble 
means is no longer considered a bar to luxury. The 
poor girl apes her more fortunate sister who has 
been blessed with wealth. 

The solution? 

There can be none until such time as we work 
around to a healthier, more common sense view of 
life and of our social problems. 

In the meantime, say I, abas the charlatans! 

> ee a 

That fate often ordains differently was demonstrated 
by a story told by Gov. Elias M. Ammons of Colo- 
rado, while on a recent trip through the East. 

Some time since, so narrated the Governor, Smith 
returned to his home town in the West after a short 
absence, and while walking down the street ran across 
his friend Jones. Glad greeting and then some con- 
versation. 

“What in the world is the matter with Brown?’ 
asked Smith, stirring up the ice in the aforesaid 
greeting, “I saw him on the opposite side of the high- 
way a few minutes ago, and he looked as gloomy as a 
candidate who had run on the wrong ticket.”’ 

“He failed in business,’ answered Smith. “I thought 
you knew all about it.” 

“T knew that he had failed,’ responded Smith, “but 
I heard that he had everything made over in his 
wife’s name before the cyclone hit him.” 

“So he did,” rejoined Jones, “and then his wife 
eloped with the principal creditor.” 

* * * 

Don McMillan has been at home getting acquainted 
with his family in Chicago, and as Don had lost con- 
siderable avoirdupois of late his friends were asking 
him how to account for it, to which he laughingly 
responded that he takes a walk every morning before 
breakfast. Robert Jones, of Clyde, Ohio, curiously 
asked Don: 

“Do you always take a walk before breakfast?” 

“Oh, yes,” seriously responded Don. 

“And how far do you walk?” again asked “Bob,” 
to which Don responded: 

“From the bedroom to the dining-room.” 


K * *K 

A business man was greatly annoyed by the con- 
tinual tardiness of one of his employes. Calling him 
into his office one morning, he said: 

“Mr. Brown, I get here every morning at 8 o'clock 
(gesture) and look over my mail; at 9 o’clock I look 
out of the window and see Mr. Rockefeller on the way 
to his office (appropriate gesture) ; at 9:30 Mr. Car- 
negie passes on his way to the bank; at 10 I see Mr. 
Vanderbilt going by (gesture to the left); at 10:30 
Mr. Roosevelt passes on the way to his office; at 11 
you come in. (Becoming eloquent.) Who in thunder 
are you?” 

* *K * 

“Success sprouts slowly and surely,” said the agri- 
culturist. “when watered daily with care and consid- 
eration, but add a little ginger and grit to the well-cul- 
tivated soil and ‘jumpin’ jeru’ how she grows.” 
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UP TO THE MINUTE 
NEWS SIFTINGS 








STOVE TOP SUPPORTING DEVICE PATENTED 





James E. Kennedy, Washington, District of Colum- 
bia, has secured United States patent No. 1,092,916 for 
a stove top supporting de- 



































1,002,916 : os 
| vice, comprising, in com- 
alll if bination with a stove top 
) for a stove body, a slotted 
aH | | socket carried by the stove 
top, a slotted adjusting rod, 
et | 5 a bolt having a squared 
s? | | shank extending through 
ie the slot of the socket and 








through a squared opening 

4 in one end of the adjusting 
Licitetiiaitieieeieees  yroc, and a second bolt hav- 

ing a squared shank extending through the slot of the 
adjusting rod, with the said second bolt passing 


through the top of the stove body to adjustably support 








the stove top on the stove body. 


~~ 
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NEW YORK STOVE SALESMEN MEET. 





On Friday evening, April 24, the Stove Salesmen’s 
Association of New York State held a meeting at the 
Marlborough-Blenheim Hotel, New York City. 

A new constitution and by-laws were adopted at 
this meeting. 

Refreshments were served, a good time was enjoyed 
by all present, and much good was accomplished. 





GAS HEATING STOVE PATENTED. 





John Mark Tobias, Pittsburgh, Pennsylvania, has 
secured United States patent No. 1,093,499, for a gas 














44 1,093,499 


heating stove, comprising a body having a closed top 
and a funnel-shaped bottom, that part of the body be- 
tween the top and bottom being cylindrical through- 
out and provided with perforations, an imperforate 
mixing tube integral with the bottom and of material- 
ly less diameter than the diameter of the perforated 
part of the body, the tube positioned in alinement with 





the longitudinal axis of the body, and a foraminous 
member positioned in the bottom. 


o?} 
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GOOD OPENING FOR GAS RANGES IN 
HUNGARY. 








United States Vice-Consul General F. E. Mallett, 
stationed at Budapest, Hungary, is authority for the 
following information affecting the stove and range 
industry in Hungary. The following paragraph ap- 
pears as a communication from Mr. Mallett, in a 
series of Consular Reports (63) dealing with the 
foreign market for American stoves and ranges, which 
has just been published: 


“Conditions are favorable for the importation 
into Hungary of American stoves and ranges. Stoves 
and ranges imported into Hungary in IQII were 
valued at $348,566, and consisted almost entirely of 
stoves and ranges manufactured in Austria, between 
which country and Hungary there is no customs fron- 
tier. The cooking ranges imported into Hungary, ex- 
cept a few manufactured in Hildesheim, Germany, are 
of a cheap grade. The Hildesheim ranges were also 
unsatisfactory. The principal hotels in Budapest im- 
ported their cooking ranges from France. The fuel 
in use in Hungary consists of coal, wood, and gas, and 
there is prospect of having in the near future an in- 
exhaustible quantity of natural gas for use as fuel. If 
American firms are in a position to send a man who is 
thoroughly familiar with their gas cooking ranges, | 
am of the opinion that he would be able to do consid- 
erable business in Hungary. American cooking ranges 
are far superior to those in use in Hungary, but it will 
be necessary to carry on a regular campaign to prove 
this to dealers and users.” 


o> 
o_o 


SOMETHING ABOUT SPRING. 








The Borden Stove Co., 118 to 122 N. Second street, 
Philadelphia, have issued an artistic little folder which 
they are distributing to the trade. The company han- 
dles stoves, ranges and refrigerators of all descriptions 
and on a page of their new booklet show one of 
their most attractive models of gas ranges, besides a 
fine photographic view of the interior of the stove and 
range department of their big display house. 

The Borden Stove Co. try to impress upon dealers 
the fact that the spring of the year is the time when 
people are renewing worn-out appliances; especially 
gas ranges and refrigerators, which are necessities dur- 
ing the summer months. The company state that they 
are displaying a complete stock of the most popular 
varieties in these lines of goods and advise dealers to 
write for details. The firm is showing six separate 
lines of refrigerators, which include nearly a hundred 
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distinct sizes and types. Also they display an exceed- 
inulv satisfying assortment of gas ranges, water heat- 
rs and hot plates. 

The Borden Stove Co. feel confident of their ability 
to vive dealers a line which will mean many sales and 
4 profitable trade and assure them a brand of service 
which is a big asset in itself. The firm claims a mer- 
chandising plan by which any dealer can successfully 
handle their line of products and they ask dealers to 


communicate with them and learn the details. 


C 


> 
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GERMAN AS COMPARED WITH AMERICAN 
STOVES AND RANGES. 





Bulletin (63), comprising valuable Consular Re- 
ports on the subject of foreign markets for American 
stoves and ranges, made its appearance recently. 
Among other interesting information is the following 
report of Consul Ralph C. Busser, stationed at Erfurt, 
Germany : 

“It is estimated that at least 30 per cent of the coal 
fuel consumed in a typical German city consists of 
brown coal briquets. During recent years the manu- 
facture of briquets in Germany—steadily growing to 
keep pace with the constantly increasing demand—has 
become one of the targest national industries, the pro- 
duction in 1911 reaching the amazing figure of 21,827,- 
667 metric tons, of which all but about 2,500,000 tons 
were consumed in this country. Briquets are now the 
chief fuel consumed in the Dutch tile stove (Kachel- 
oven) of ancient lineage found in many houses of the 
better class in Thuringia, especially the old-fashioned 
houses not equipped with steam or hot-water heating 
apparatus. This type of tile stove is built in the room 
and sometimes extends from the floor to the ceiling. 
It is built in a variety of statuesque forms with tiles 
of beautiful colors and constitutes a dignified and 
ornamental feature of a cosy German room. During 
cold weather this tile stove in the morning is filled to 
the top with briquets, which burn slowly throughout 
the day and glow for hours before disintegrating. It 
is much slower in getting heated than an iron stove, but 
presents a larger radiating surface, and the tiles retain 
and throw out a comfortable heat long after the 
briquets are reduced to ashes. Though heating by the 
built-in tile stove is economical in operation, the in- 
stallation is relatively so expensive that various types 
of portable tile and iron stoves for burning coke or 
briquets are now much used, especially in the cheaper 
dwellings. A self-feeding stove for burning anthra- 
cite is often found in the parlor or drawing room of 
many residences of the better class. Owing to the high 
price of anthracite coal in Germany, this type is not 
extensively used. Many new houses of the better class 
are equipped with steam or hot-water heating systems 
(Zentral-Heizung-System), the customary fuel being 
coke or soft coal (Braunkohle). The system of heat- 
ing buildings by means of hot-air furnaces (located in 
cellar or basement) is not known in this part of Ger- 
many.. Wood is too expensive to be used ‘except for 
starting fires. 

COOKING RANGES. 


“The construction of the German kitchen ranges 
differs materially from that of American ranges. The 
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former are built for burning briquets, coke, and do- 
mestic hard coal (Steinkohle), which is softer than 
Pennsylvania anthracite. A peculiarity of the German 
range is that a separate fire must be maintained for 
each compartment, an arrangement claimed to be eco- 
nomical, if one wishes to use the oven alone or only 
one or two of the cooking lids at a time. ‘ Gas ranges, 
separate from or attached to the built-in kitchen range, 
are used in this region more extensively each year. 
Their chief disadvantage is the relatively high price of 
gas in some communities. Both heating stoves and 
cooking ranges are manufactured in this consular dis- 
trict. List prices of varnished ranges vary from $10 
to $40; of enameled ranges, from $15 to $65. Terms 
of payment are usually cash within 30 days with 2 
per cent discount, or longer time according to special 
arrangement; 5 per cent interest may be added for 
failure to pay within the specified period. Charges are 
made for packing, a wooden case for a household stove 
being charged at about $1.50. To save cost of freight, 
German cooking ranges are usually constructed with- 
out projecting parts, and for export are packed in 
solidly-built wooden boxes, not in crates, which are 
considered unfit for ocean transportation. The door 
knobs and feet of the tall ranges are screwed off and 
packed securely within the range. 
CONDITIONS AFFECTING AMERICAN TRADE. 

“The German manufacture of stoves, ranges, and 
heaters is so extensive and highly developed that the 
profitable marketing of American makes would appear 
to be very doubtful, especially in view of the German 
customs tariff upon manufactures of iron and the 
heavy cost of freighting such bulky goods from Amer- 
ican factories to interior points in Germany. The 
freight upon stoves and ranges from Hamburg or 
Bremen to points in this district would be about as fol- 
lows: For single stoves, $0.75 per 100 kilos (220 
pounds); for load of 5,000 kilos (11,023 pounds), 
$0.60 per 100 kilos; for load of 10,000 kilos (22,046. 
pounds), $0.40 per 100 kilos. In view of the fact 
that heaters, stoves, and cooking ranges of innumer- 
able types and styles suitable for all kinds of pur- 
poses are manufactured in Germany and sold at mod- 
erate prices, American manufacturers can hardly hope 
to compete except in patent-protected makes which 
embody new ideas and are a decided improvement in 
such qualities as labor-saving, serviceability, and fuel 
economy over the stoves and ranges of German pro- 
duction. American specialties in this line can best be 
introduced to the German retail trade through import- 
ing wholesalers in the large cities like Hamburg and 
Berlin. Circularizing the retail trade may awaken in- 
terest in and eventually create a demand for American 
heating and cooking devices, but the actual sales would 
have to be made through branch depots or wholesale 
houses.” 


sci ra 

I’ve never any pity for conceited people, because [ 
think they carry their comfort about with them.— 
George Eliot. 

—— — 

Be bold, first gate. Be bold, be bold, and evermore 
be bold, second gate. Be not too bold, third gate.— 
Inscription on the Gates of Busyrane. 
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COLONEL WILLIAM J. LOCKWOOD. 


Colonel Lockwood is not an army officer. He was 
neither a Federal nor a Confederate in the Civil War, 
nor is he a hero of our controversy with Spain. He 
is, however, a leader in the army of hardware sales- 
men who are continually fighting to win success in 
the face of keen competition. Col- 
onel Lockwood’s success in selling 
hardware is not surprising in as 
much as he has all the qualifications 
of a high-class salesman. Energy, 
tact, perseverance and a thorough 
knowledge of his line, gained 
through many years’ experience, 
are the elements so admirably com- 
bined in his makeup. 

Colonel Lockwood was born in 
the little town of Fairfield, Con- 
necticut, on February 23rd, 1849. 
After surviving a few hard knocks, 
which were customary to the boys 
in the old “Nutmeg State,’”’ young 
Lockwood, who didn’t have his 
military title at that time, took his 
first real step into the business 
world, when he took a position in 
1865 with the firm of Sterling & 
Peck, Bridgeport, Connecticut. The 
firm were wholesale and retail deal- 
ers in hardware, crockery and 
glassware. Colonel Lockwood 
stayed with them until 1873, when 
he became associated with Hotch- 
kiss Sons, who were manufacturers 
of hardware specialties and curry- 
combs, at Bridgeport, Connecticut. 
In 1881 he took over the line of 
Hotchkiss Sons to the firm of 
Graham & Haines of New York 
City, which company was_ suc- 
ceeded in 1888 by John H. Graham 
& Company. Literally the Colonel 
has given thirty-three years of 
consecutive service to his present 
house. 

His territory once included the 
entire United States with occa- 
sional trips “abroad,” the “abroad” 
meaning a journey as far as Win- 
nipeg, Canada. 

Colonel Lockwood during his period of active sell- 
ing has made forty-four trips across the continent from 
New York to San Francisco. Today he covers four- 
teen cities in the Central West, and without doubt is 
one of the best posted and most admired salesmen. 


Time has dealt very lightly with Colonel Lockwoo 
and from present indications he will continue to cheer 
the trade in his territory for some time to come. His 
genial smile and friendly handclasp are always looked 
forward to with pleasure by his wide circle of a 





quaintances and his many friends in the trade await 
his too infrequent appearances with impatience. 

When the Colonel is not on the road he is usually 
at home with his wife and daughter at Montclair, New 
Jersey. If he isn’t at home or away selling hardware, 
he’s fishing. 
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HALL OF FAME 











A. M. DOLL. 


Strict attention to business and doing his duty in 
faultless style are the keynotes in the success of A. M. 
Doll. Mr. Doll is the kind of man who believes that, 
irregardless of what duty you have to perform, the 
only safe way is to do it carefully and well. Mr. Doll 
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has invariably acted as he thinks and he has performed 
the duties of an office boy in years gone by with as 
much accuracy and efficiency as he today acts as treas- 
urer and vice-president of a big manufacturing com- 
pany. 

Mr. Doll was born of German parents at Erie, 
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Pennsylvania, in 1867. He attended the public schools 
there, but while still very young entered the employ of 
the Lovell Manufacturing’ Company, in the official 
capacity of office boy. The firm are manufacturers 
of clothes wringers, wringer rolls, rat and’ mouse 
traps, and today have one of the 
largest factories in their lines in the 
world. 

Mr. Doll’s first promotion made 
him assistant bookkeeper and not 
long after that his ability and strict 
attention to business won him the 
position of head bookkeeper. Some 
years later he became ‘treasurer of 
the company, which position he has 
held for the past twenty years. 
In July, 1913, Mr. Doll was elected 
to the vice-presidency of the Lovell 
Manufacturing Company and now 
holds the two important offices of 
vice-president and treasurer. 

Besides this, he is a director of 
two local banks and of the Berry 
Compressor Company, manufac- 
turers of air compressors at Erie, 
Pennsylvania. As Superintendent 
of the German Methodist Sunday 
School, Mr. Doll shows sincere in- 
terest in the growth of his church 
and in the improvement of general 
social conditions. 

Mr. Doll, however, even with his 
strict ideas as to absolute observ- 
ance of duty is not the kind of man 
to forget that all work and no play 
means nothing but ruin to a high 
quality of service. He believes in 
a certain amount of recreation and 
is an enthusiastic athlete. 

He is exceedingly interested in 
athletics of any description and can 
compete with most anyone without 
fear of ridicule. Mr. Doll believes 
in keeping one’s muscles as well 
trained and as obedient to the will 
as one’s mind, and he feels that real 





and permanent success is reliant 
upon just the proper combina- 
tion of physical, mental and moral health and strength. 
Mr. Doll is one of the best known members of the 
local Y. M. C. A. and is envied by all his friends for 
his athletic prowess. 
His residence on East 7th Street, Erie, Pennsyl- 


vania, is exceedingly beautiful. 
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Sen nanenventinenn 


THE WEEK'S HARDWARE 
RECORD 


Of Interest to Manufacturer, Jobber and Dealer 








AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing west- 
ern hardware and metal prices corrected weekly. 
You will find these on pages 44 to 49 inclusive. 








J. W. Barnett of Dayton, Ohio, was entertained at 
the Hardware Club of Chicago on April 17 by F. K. 
Pinkney. 

Among several guests who took luncheon at the 
Hardware Club of Chicago last week was Walter H. 
Moore of E. H. Moore & Company. 

An important business meeting of the Board of 
Governors of the Hardware Club of Chicago took place 
Friday noon, April 24. The details of the business 
transacted will be announced later, but it is known that 
several important questions were discussed. This 
meeting was postponed from April 1 7to allow the 
President, who just returned from California, to pre- 
side. 

John H. Condon and M. J. Bentley of DeKalb, 
Illinois, were entertained one day last week by Louis 
Brunswick of the Brunswick-Balke-Colendar Com- 
pany. Mr. Condon and Mr. Bentley were acting as a 
special committee from the K. of C. of their home city. 
They made the trip to Chicago especially to see the 
Hardware Club and to get ideas which might be of 
value to them in the arranging and decorating of their 
new club rooms in DeKalb. 
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TRADE=-MARK PATENTED. 


W. G. Clark & Company, North Attleboro, Massa- 
chusetts, have secured United States patent No. 75,- 
351 for a trade-mark in 
Class 23, for cutlery, 
machinery, tools, and 
parts thereof. The par- 
ticular description of 
goods to which the 
trademark will apply is 
steel pocket knives, ra- 
zors and scissors. W. G. Clark & Company claim use 
of this trade-mark since January 14, 1914. 











WILL CELEBRATE GOLDEN ANNIVERSARY 
IN HARDWARE BUSINESS. 


On April 28, Henry M. Gay, Superintendent of the 
P. Gross Hardware Company of Milwaukee, Wiscon- 








sin, will celebrate his golden anniversary as a hardware 
man. 

Mr. Gay is among the best known hardware people 
in the country and has a wide and varied experience 
in the business. 

He began his career with H. A. Whitney, of Mc- 
Gregor, Iowa, in 1864. He went on the road for the 
first time in 1867 and from that time covered Wiscon- 


sin and adjoining states for the period of thirty-seve: 
years. He was connected at several stages in his 
career with K. & A. G. Sexton & Company, of Mil 
waukee; the Biddle Hardware Company of Philadel 
phia, and a number of other prominent hardware job. 
ping and manufacturing companies. Since 1906 he 
has held the position of superintendent with the P 
Gross Hardware Company of Milwaukee. 





ORNAMENTAL DESIGN FOR COFFEE PERCO- 
LATOR PATENTED. 





Albert Cohn, London, England, has secured United 

States patent No. 45,585 for an ornamental design for 

; a coffee percola- 

tor, as shown in 

accompanying il- 
lustration. 

The _ standard 
of the coffee per- 
colator is de- 
signed with a 
fluted upright 
and decorat- 

ed semi - circular 
base. The re- 
maining parts of 
the percolator are plain glass and metal, the lower 
compartment of the container being of circular form. 
The shape of the coffee percolator to which this orna- 
mental design applies is out of the ordinary and the 
general effect created by the combination of odd con- 
struction and pleasing design, while being both artistic 
and attractive, is very unique. 
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THE GUN TRAFFIC. 








New York has a law which makes it a misdemeanor 
for any person to have a revolver in his house without 
an official permit. If any one is found carrying a gun 
concealed about his person, without a permit, he is 
guilty of a felony. Yet New York boasts of the choic- 
est lot of gunmen in the country, if not in the world. 
All a desperate character has to do to get a gun is to 
go across the state line into Connecticut or across the 
Hudson river into New Jersey and buy one. 

Chief Magistrate McAdoo of New ‘York now pro- 
poses what looks like a basic remedy for the gun evil. 
He urges a federal law tegulating the manufacture of 
revolvers. This alone, he says, might lessen the stream 
of guns which is now poured into the community by 
manufacturers and for which the market is often arti- 
ficially stimulated. 

It will probably be looked upon by many as a drastic 
measure, but so are the abuses it is aimed at. The 
other day a crazy youth shot two women in Chicago 
and then turned the gun on himself. When mental 


















‘ectives and irresponsibles can secure firearms with 
the same ease with which they can secure a bag of 
popcorn it is time for drastic action. 





A BOON TO THE HARDWARE DEALER. 


It will be generally conceded that there is no more 
disagreeable task for the hardware dealer or his clerks 
than to show wire cloth to a customer. This is so, 
because of the very nature of the product. It is hard 
to handle and requires more than a single pair of 
hands to do the work adequately. 

\mong the various improvements in latter years, in 
the handling of various articles intended for sale, is 
what is known as a wire cloth machine. This ingenious 
device, manufactured and sold by the Richards-Wilcox 
Manufacturing Company of Aurora, Illinois, is truly 
a boon to the hardware dealer and his clerks, not to 
speak of the customers. 

3y the use of this machine the screen wire end of 
the hardware business can be made to pay good profit. 





Richards-Wilcox Wire Cloth Machine. 


By means of it the customer can see at a glance what 
sizes the dealer has in stock. Imagine, too, what a 
saving of time and money may be effected by it, when 
you come to consider that it cuts, rolls up and ties the 
customer’s order of wire cloth without removing the 
original roll from its rack. 

Another advantageous feature about it is that the 
measuring and cutting table may be adjusted to any 
shelf, and that it locks automatically. The measuring 
device may be shifted so as to perform its work on any 
width of cloth ; and it is accurate on all and any manner 
of mesh wire cloth. The machine comes in four sizes 
and will operate perfectly on any width up to 48 inches. 

It will be easily seen how much valuable time, floor 
space, energy and money may be economized by a 
judicious investment in such a device. It may also be 
pointed out that as the method of measurement is 
positively accurate and the machine cuts straight at all 
times, the customer is assured the correct amount 


ordered. 


AMERICAN ARTISAN AND HARDWARE RECORD 21 


FLAT IRON PATENTED AND ASSIGNED. 


Fritz Johnson, Racine, Wisconsin, has secured 
United States pate tnNo. 1,092,839 for a flat iron, 
which he has as- 

signed to the 

y) Johnson Com- 
bined Pressing & 
Refining Iron 
Company; Racine, 
Wisconsin. In a 
flat iron of this 
= type there is com- 
prised an outer 

double wall forming an air and gas mixing and an in- 
sulating chamber surrounding the combustion cham- 
ber and extending substantially from the bottom por- 
tion of the combustion chamber to its top, the mix- 
ing and insulating chamber having jet apertures in the 
lower part thereof and a gas and air teiciad connection. 
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A DURABLE WASH TUB. 


The Iron Horse brand wash-tub, manufactured by 
the Rochester Can Company, makers of high grade 
metal ware at Rochester, N. Y., is said to be a boon to 
housewives and an exceedingly profitable product for 
dealers to sell. This wash tub is made from heavy 
galvanized iron sheets, which are double-seamed and 
raised smooth. The Iron Horse brand of wash tub 
has several exclusive features which add greatly to 





its general value and which are claimed to make 
distinctive among similar metal products. These fea- 
tures include a wringer attachment which keeps the 
wringer in a solid position; a combination of two in 
one handle which can be opened when in use and closed 
when not in use. The handle is of the double hook 
pattern which will not slip off the sink while the tub 
is being emptied. It is said that this is the only really 
durable handle on the market. 

The comments of various dealers who handle the 
metalware products of the Rochester Can Co., indi- 
cate that the Iron Horse brand wash-tub is no excep- 
tion to the rule of excellent quality which the firm ap- 
ply to all their products. This tub is made in four 
sizes and is attractively striped in red and shipped 
nested. The manufacturers will send any dealer litera- 
ture on all their high grade metalware products on 
request. 





TRADE=MARK PATENTED. 

The American Chain Company, Incorporated, 
sridgeport, Connecticut, have secured United States 
EUREKA patent No. 73,286 for a trade-mark in 
Class 13, for hardware plumbing and 

aia antes supplies. The particular description of 
goods to which the trade-mark will apply is chain and 
halter chains, dog-chains, chain cow-ties, tie-out 
chains, hammock-chains, swing-chains, coil-chains, 
guard-chains, well-chains, antispreader-chains, fire- 
door chains, chain pipe-hangers, fish-net chains, agri- 
cultural-implement chains, seal-pin chains, hose- 
coupler chains. The American Chain Company claim 


use of this trade-mark since 1894. 
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CONVENIENT JANITOR MOP STICK. 





To establish the reliability or worth of an article 
firmly in the minds of those dealers who compose the 
“trade,” the article 
must include correct 
design, best materials, 
and good workman- 
ship. It is claimed 
that the No. 70 and 
75 Janitor Mop 
Sticks, made by the 
Stover Manufactur- 
ing Company, Free- 
port, Illinois, have 
won aé_e permanent 
place with the trade 
as strong, convenient 
and durable articles. 
Parts are extra heavy 
and are securely fast- 
tened in place. The opening in which the cloth is in- 
serted is large enough to take in the largest size mop 
cloths. The handle is made of carefully selected hard- 
wood, polished and waxed, and is 1% inches in diam- 
eter and furnished extra long. 

The only difference between the No. 70 and the No. 
75 is that on the former all metal parts are coppered, 
while on the latter, metal parts are tinned. These 
Janitor Mop Sticks are shipped one dozen in a bundle 
and one-half gross in a crate, weighing about 185 
pounds per crate. Further particulars will be furnished 
by the company on request. 
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Convenient Janitor Mop Stick. 
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TRADE-MARK PATENTED. 








The Smith & Hemenway Company, Incorporated, 
151 Chambers Street, New York, New York, have 
secured United States patent No. 
RED DEVIL 71,980 for a trade-mark in Class 
71,980 23. for’ cutlery, machinery, tools, 
and parts thereof. The particular description of 
goods to which the trade-mark will apply is glass-cut- 
ters, putty-knives, scrapers, nail-pullers, auger-bits, 
braces, screw-drivers, tack-claws, staple-pullers, wa- 
ter-motors, miter-boxes, chisels, tool-handles, saws, 
saw-frames, axes, hatchets, drills, files, pliers, climb- 
ers, snips and wire-cutters, wire-stretchers, food-chop- 
pers, tool-grinders, and fence-tools. The Smith & 
Hemenway Company claim use of this trade-mark 
since February 1, 1900. 


PREPARING FOR SUMMER WITH THE PER- 
FECTION FLY TRAP. 








It is reported by Stuber & Kuck, Peoria, Illinois, 
manufacturers of tinware specialties, that orders for 
their new product, the Perfection Fly Trap, are many 
and that they are already making deliveries. The 
firm assure dealers that this fly trap will prove a most 
satisfactory line to handle in every respect and feel 
certain that the demand for it will be exceptionally 
large. 

The Perfection Fly Trap has several attractive fea- 





tures, including a feed pan that will hold solid o; 
liquid bait, a fact which is claimed to be most impor- 
tant because liquids quickly satisfy flies and having 
consumed a sufficient amount of food they naturally 
seek a change. They walk up the inside dome of the 
trap through the opening and into the outer dome 
from which it is impossible for them to escape. 

The diameter of the Perfection Fly Trap is 1; 
inches and the trap is so shaped that it stands solidly 
and is easily moved from place to place. The two 
domes are composed of new “galvanized” wire cloth 
which is claimed to be rust proof. The other parts 
of the trap are all manufactured of extra heavy tin. 
It is claimed that exceptional care has been taken in 
every detail of manufacture and that the materials 
used are absolutely of the highest quality. The shape 
of the trap allows it to be shipped nested, each dozen 
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The Perfection Fly Trap. 


being packed in a unit package which measures II 
inches square, 30 inches long and weighs just 15 
pounds. Stuber & Kuck would be pleased to furnish 
dealers all details upon request. 
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CHERRY SEEDER OR PITTER PATENTED AND 
ASSIGNED. 








Jasper H. Stanfield, Muskegon, Michigan, has se- 
cured United States patent No. 1,093,361 for a cherry 
5 seeder or pitter, 


1,093,361 ” Eg one-half of which 


he has assigned to 


ke ” the Michigan 
Washing Machine 
© Wins J) Company, Muske- 





%. gon Heights, Mich- 
ik — igan, and one- 
fourth to William 
H. Bozell, Muske- 
gon, Michigan. In 
a device of this 




















kind, there is comprised a stationary spindle, a rota- 
table carrier mounted upon the spindle, mechanism 
for continuously rotating the carrier, and a cell plate 
provided with a plurality of apertures supported by 
and frictionally engaging the carrier, in combination 
with means controlled by the rotating mechanism for 
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odically engaging the cell plate to stop the plate 
momentarily control the position of the apertures. 
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1MPACT=ILLUMINATED TARGET FOR PLEAS- 
URE-SHOOTING PATENTED AND 
ASSIGNED. 


\Villiam H. Buell, New Haven, Connecticut, has 
-ecured United States patent No. 1,093,171, for an 
impact-illuminated target for 
pleasure-shooting, which he 
has assigned to the Winchester 
Repeating Arms Company, 
New Haven, Connecticut, hav- 
ing its surface treated with an 
illuminating composition ig- 
nited only when combined with 
a chemically complementary 
composition carried by a bullet, 
whereby a circumscribed mo- 
mentary illumination of the point of impact of the 
bullet upon the target is effected for the information 
of the person holding the gun from which the bullet 
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was fired. 
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NEW BUFFALO CORPORATION. 





Philip Christmann, Jr., of Williamsville, New York, 
Philip Christmann, Sr., Peter C., William L. and 
Elizabeth M. Christmann of Buffalo, New York, 
directors of the Philip Christmann & Sons Company, 
who were recently incorporated in Buffalo, announce 
a capitalization of $20,000. The company will engage 
in the metal work business. 





LAWN MOWER PATENTED. 


Elwood W. McGuire, Richmond, Indiana, has se- 
cured United States patent No. 1,093,283 for a lawn 
mower, comprising a pair 
of side frames, a cutting 
reel journaled between the 
frames, a pivotally mount- 
ed cutter bar for co-opera- 
tion with the blades of the 
cutting reel, means for ad- 
justing the axial.plane of 
the cutter bar to coincidentally aline the cutting ele- 
ments longitudinally, an apertured extension project- 
ing from one end of the cutter bar transversely over 
one of the side frames co-operatively engaging with 
adjusting elements on such side frame.. 


1,093,283 
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FIRM SUFFERS FIRE LOSS. 


One thousand dollars constituted the estimated dam- 
age sustained by the Niagara Machine & Tool Com- 
pany, of Buffalo, N. Y., in a blaze which for a time 
threatened the entire first floor of their plant. The fire 
occurred late in the afternoon on Wednesday of last 
week and was caused by a poorly insulated electric 
light wire in the basement. Work at the factory of the 
Niagara Machine & Tool Company, which is at Su- 
perior and Randall. streets, will continue uninter- 
ruptedly. 
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PROGRAM FOR CONVENTION TIME. 


Although it is a little too early to announce the 
complete program for the cénvention of the American 
Hardware Manufacturers’ Association and the South- 
ern Hardware Jobbers’ Association, which will be held 
at White Sulphur Springs on June 9, 10, 11 and 12, a 
few of the promised events have been mentioned. 
Following the regular custom of the two organiza- 
tions, the mornings of convention days will be devoted 
entirely to business. Questions and problems which 
have been found interesting or difficult to manufactur- 
ers and dealers, will be discussed and answered or 
solved. Topics of general interest to the trade will 
form the basis of some interesting speeches by well- 
known men and it is probable that these morning 
business meetings will do much towards a further 
development of the industry. 

It is stated that in all probability a two-hour con- 
cert will occupy the time from 3 until 5 every after- 
noon during the convention. Naturally the orchestra 
and music will be of the best and the concerts will be 
held either on the lawn or in the casino. 

An assembly at the Greenbrier with dancing in the 
big ballroom is promised for the evening of June 9. 
On the following evening there will be a gorgeous 
lawn fete. Moving pictures in the open air will be 
the interesting entertainment listed for Thursday 
evening. June 11, and the close of the last day of the 
convention, will be occupied with an impromptu pro- 
gram of some description and Old Lang Syne. 

Conventions are always valuable not only from the 
standpoint of worry-chasing diversions, but also be- 
cause the questions discussed during the time are of 
immense importance to every one in the trade. With- 
out doubt, the meeting at White Sulphur Springs will 
prove to be one of the biggest. best and most entertain- 
ing that has ever been held, especially as it is to be par- 
ticipated in by both manufacturers and jobbers. Every- 
one seems to be looking forward to it. 
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TRADE-MARK PATENTED. 


The Wyeth Hardware & Manufacturing Company, 
St. Joseph, Missouri, have secured United States pat- 
tent No. 64,203 for a trademark in 
Class 23, for cutlery, machinery, tools, 
and parts thereof. The particular de- 
scription of goods to which the trade- 
mark will apply is axes, adzes, hatchets, 





hammers, pocket-knives, carving knives, 
64,203 cheese-knives, bread-knives, © slicers, 
razors, chisels, handsaws, bucksaws, saw blades, scis- 
sors, shears, hedge trimmers, picks, shovels, spades, 
trowels, hoes, rakes, augers, screw-drivers, grass 
hooks, nail-sets, files, lawn mowers and tool handles. 
The Wyeth Hardware & Manufacturing Company 
claim use of this trade-mark since July, 1884. 


— -eoor ene 


Salesmen and dealers should be so imbued with the 
spirit and activities of the house that they will not 
lose their nerve or confidence under any competitive 
stress.—J. George Frederick. 
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ANNUAL BANQUET OF THE CHICAGO 
RETAIL HARDWARE ASSOCIATION 
A GREAT SUCCESS. 





On the night of Wednesday, April 22, the annual 
banquet of the Chicago Retail Hardware Association 
was held in the club rooms of the Hardware Club of 
Chicago under most auspicious circumstances. 

Long before the banqueters entered the dining- 
room, the rooms of the Club were filled with members 





John Schuberth, Jr., President. 


of the Association and of the Club, their friends, and 
guests, who sat around in groups, chatting, getting 
acquainted, or recalling old times. 

It was well upon 9 o'clock when the Entertainment 
Committee sprung its first surprise in the form of a 
typical German band, such as may be seen any day on 
our streets. No intimation had been given of this 
novel and certainly unlooked-for feature. So that 
when the first blare of the brass band struck the quiet 
atmosphere of the club rooms, and the little party of 
musicians from the Fatherland, led by a member of 
the Association, began to march around the club 
rooms, it was at once conceded that the Entertainment 
Committee had “slipped something over” on the mem- 
bers. 

Follows the menu of the annual banquet: 

Manhattan Cocktails 
Blue Points 
Celery Olives 
SOUP 
Mock Turtle 
ROAST 
Filet of Beef Tenderloin 
Mushrooms. 
French Fried Potatoes 

Combination Salad 

Ice Cream Cake 
Roquefort Cheese Bent Crackers 


Green Peas 


Coffee 
Cigars 


Every seat in the spacious dining-room was taken 
up. Ninety-eight covers were laid. 

Honorable Michael F. Girten ruled from the speak- 
ers’ table as toastmaster of the evening. 

After a few brief and humorous remarks, Judge 
Girten introduced the speaker of the evening, Ander- 
son Pace, Industrial Commissioner, whose work is in 
conjunction with the Chicago Chamber of Commerce. 

Mr. FPace’s address had to deal mainly with the 
vital question of co-operation and intelligent under- 
standing between the various members of a given 
trade, as this would apply to association work. 

There was no mincidg of words in the speaker's 
argument for better and more thorough co-operation. 

The address held so much of truth and so much 
that should prove of incalculable benefit to association 
members, if properly assimilated and put into prac- 
tice, that it is reproduced in part herewith: 


“About the time I got big enough to stand behind a coun- 
ter without being wholly concealed, I started to work in the 
store of a hardware merchant named Franklin. That was 
about twenty years ago, but the conditions have changed so 
little in the retail field that I see the same kind of store that 
Franklin ran nearly every time I visit a new city. 

“Franklin was the kind of merchant who thought his 
windows were intended for warehouse purposes, and he never 
attempted to engage in window trimming as State street mer- 
chants and Fifth avenue merchants understand it. If Frank- 
lin had not enough room on the floor of his store for a few 
extra bales of roofing paper and a keg or two of nails, those 
articles were likely to land in the window, with the result 
that Franklin’s store was as interesting to the women of the 
town as a junk pile would be. 

“Franklin resembled a good many merchants of the pres- 
ent in that he took only one inventory a year, and forgot it 
six days after taking it. He knew nothing about the week-to- 
week inventory that keeps you perpetually informed about the 
conditions of your stocks and guides you in buying and sell- 
ing. The taking of the inventory was more of a burden to 





Gus Engelhardt, Secretary. 


Franklin than it was to me, although I had to do all the dirty 
work. 

“Franklin was a typical association man—I believe he has 
never forsaken the association of his town—that is, he is still 
a bona fide member. He is what might be called the “money 
back” type of association man. He joined his association 
with the expectation of getting his membership dues back with 
considerable interest. If he could not figure out at the end 
of the year that membership in the association had produced 
greater sales or profits, he was apt to be very much dissatis- 
fied. 

“He is not a rare type in this particular, because half of 
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,erchants who join associations do so for the one pur- 
~oce of increasing their profits. 
* «To me association work has an entirely different mean- 
‘no. The very definition of the word forbids the idea of per- 
-onal gain. If a man is going to join any sort of body with 
lea of insuring himself against loss, let him join an insur- 
‘nee society—let him join a mutual benefit brotherhood, o 
rake out a policy with an old line assurance corporation. 
'  “Agsociation, literally translated, really means ‘get to- 
ther’ for mutual profit and mutual helpfulness. To me an 
ociation stands for three things: Self protection, first of 
- jt is not, I think, to a man’s discredit for him to look out 
his own interest, before he looks out for those of a 
ighbor. If the average individual does not preserve him- 
self nobody else is going to help him. It is perfectly legiti- 
mate for a man to enter an, association for the purpose of 
ising the membership to further his own interest. On the 
other hand, broad-gage people hold no one up to scorn so 
frequently as the man who joins a church, a lodge, or an 
association, in order to get something for himself. Therefore 
let us repeat that the man who intends to join an association 
for the sole purpose of/helping his own selfish interest has no 
place in the membership of an association. Association means 
‘vet together’ and ‘pull together.’ The very name of it de- 
mands that members co-operate with each other, and it is far 
better for a man to stay out of an association altogether if he 
intends simply to work for his own selfish interest. Let him 
concentrate, if he desires, all his efforts within the four walls 
of his store. Let him keep on his own premises. In that way 
he can avoid doing anything for any one else, and thoroughly 
focus his efforts on the betterment of his own conditions. 
“But the real association man will not go into an associa- 
tion merely for selfish protection—he will go into a club not 
simply to attend the monthly meetings or the annual ban- 
quets or occasions where imported speakers perform—he will 
become an active member and find a job for himself instead of 
the membership. The weakest organizations I know are the 
ones who get together solely for social purposes—that meet 
once a month for so-called business meetings—where credit 
systems are discussed, and a few minor matters talked about. 
Once a year these same dry-as-dust organizations import 
speakers to amuse their membership, and the proof of my 
whole statement about their weakness lies in the fact that 
their secretaries will tell you that often such interesting occa- 
sions fail to bring the membership out. The members fail to 
respond because they haven’t jobs to do, and associations die 
of ‘dry rot’ the moment they cease doing constructive work. 
“The strongest association J know is in a district on the 





Joseph Bixier, Treasurer. 


south side of Chicago, and it is strong simply because the 
membership refuses to allow the officers to shoulder all the 
responsibility and do all the work. Officers are elected simply 
to give dignity to an organization, to help steer it and to 
crystallize its policies. A strong organization requires indi- 
vidual work of the membership, and the organization just re- 
ferred to is strong simply because every ‘wheel horse’ is doing 
his whole duty. Attendance at the monthly meetings of this 
organization would bow the head of many an association in 
shame. Every. member of this association is on a committee, 
and every committee is doing something. Before these com- 
mittees started to work they analyzed conditions in the dis- 
trict, and not simply conditions that had to do with the wel- 
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fare of retail stores—they analyzed conditions to find out 
what is keeping the district from being a good place to live in, 
work in, learn in, raise children in, and they went out to cure 
the conditions from which the district was suffering. Three- 
fourths of the committees of this association are doing broad- 
gage civic development work. They are not concentrating 
their time on the development of rating systems, or upon the 
planning of entertainments. And because they are engaged 
in good wholesouled, public-spirited work, no difficulty is 
experienced in getting the membership out to the periodical 
meetings. Most of the membership is on hand every time a 
meeting is called, and they are there because there is some- 
thing doing—because the association is engaged in vital, inter- 
esting work. The association is doing the thing that every 
association should do—working not merely for the good of 





John Hora, Collector. 


the membership, but for the good of the community. This 
association, whose name [| withhold, beautifully exemplifies 
the association idea of mutual helpfulness and public spirit, 
and it lives because it is doing vital things. 

“An association also has a very real duty, for the reason 
that it is stronger than any one of its members when the latter 
stands alone. Duty demands that a big man do big work; 
that a man with a big soul and a big heart, should confine his 
efforts to something besides petty affairs, and the same prin- 
ciple holds true of association work. Associations are 
stronger than individuals, and they, therefore, must do bigger 
things than individuals can do. If an association is not 
hooked up with a job that is big enough to tax its ability and 
strength, it is absolutely recreant to its duty, and wasting the 
dues and the energies of its members. 

“T have been asked tonight to tell you something about 
my work with the Association of Commerce, but my work at 
the Association of Commerce is to help guide other associa- 
tions, and smaller associations than our big one into paths 
that will lead them into bigger and more vital things. Some 
times I average as many as five nights a week in this organiza- 
tion work, and my sole duty is to go to a community, 
it into a strong representative organization and start them to 
work finding out conditions as they actually exist and finding 
out all the things that keep a district from being a good place 
to live in, learn in and work in. 

“T am trying to practice that doctrine now; I am simply 
trying to show you that there are bigger things ahead of you; 
that there are bigger things than club rooms, periodical meet- 
ings and banquets. Meetings and banquets have their pur 
pose, and if some clubs do nothing else than to get contending 
interests to sit side by side at the same table, they are 
thing. Most hostility and enmity in this 
nd an organization that 





doing a worthy 
world comes from misunderstanding, and ; 
brings men together, that shows a me rchant that he and his 
competitor are made of the same clay, and almost in the same 
mould, is doing a thing to promote peace and harmony, and 
to bring about better times. It is pretty hard for enmity to 
exist between men when once they are gathered around the 
board and rubbing knees together under a table—a dinner 
together in a pleasant club, in association rooms, has a most 
soothing and healing effect, and many a big association worker 
realizes that the promotion of fellowship is not the least of 
the functions of an association. 

“But in looking upon association work, let a man remem- 
ber that it exists for other than fellowship purposes; that 





organize. 
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associations, because of their strength, must do big things 
or let big things go undone, and no man should join an asso- 
ciation unless he wishes to do the thing that the definition of 
association work demands—work first for himself, for his 
own interest, and, secondarily, for the welfare of his fellow 
members and of the community he represents.” 


Mr. Pace’s address was exceptionally well received. 
He was followed by H. W. Beegle, secretary of the 


ufacturer or his representatives, the jobber or his rvp- 
resentatives, or the retailer, that Mr. Rae will coie 
in contact with in his new enterprises will be ki... 
boosters.” 


To tnese remarks Mr. Rae responded appreciative|,. 
A short and well delivered address by Henry Stuck. 





Hardware Club, who, after congratulating the Asso- 
ciation of Retail Hardware Dealers on their progress 
and the good work of their efficient officers, said, in 
part, on the subject of the coming severance of Walter 
R. Kae from the management of the Hardware Club, 
which will occur May  £ 

“It may be something of a surprise to you gentle- 
men to know that the present Club manager, Mr. Rae, 
has handed in his resignation as club manager. 

‘his does not mean that Mr. Rae will be lost to 
the Club, as he will be on the firing line as an active 
booster. 

“It is needless for us to state that from every mem- 
ber of the Hardware Club there is extended to Mr. 





H. E. Gnadt, Trustee. 


Rae the heartiest well wishes for his future success 
and the sincere desire that his paths may be prosper- 
ous and pleasant. 

“We think that as a matter of history it should be 
recorded that while the present well assured position 
of the Club has not been dependent on any one man, 
because every member of the Club has at no time 
spared himself in the way of endeavor to promote 
its success, yet probably more than any other one man 
it is due to Mr. Rae that we were able to transform 
these rooms into the present charming condition at a 
minimum expense with maximum of speed. 

“Tt is not everyone, regardless of their intent or 
loyalty of purpose, that would be able to bring to such 
work a ripeness'of judgment and an initiative such as 
Mr. Rae was able to give. The Hardware Club was 
particularly fortunate in having in its employ during 
the crucial period of its organization a man who was 
tireless of body and counted all the time he could 
possibly put in as all too little. 

“We feel confident that everyone, whether the man- 


art, the veteran hardware dealer, followed. 

Mr. Stuckart dealt briefly with the evolution of tix 
retail hardware merchant, confining his remarks in t 
main to personal observation and experience. 


The progress of the retail hardware business ha! 
been due largely, he contended, to the gradual chang 
of sentiment among competitors, in this sense that 
the mental broadening out of the merchant which had 
come about simultaneously with the association move- 
ment had brought within the reach of retailers bene- 
fits which the individual alone might never have hoped 
to attain. 

In other words, the advancement of the retail hard- 
ware business had received its principal stimulus from 


William E. Powers, Trustee. 


the fraternal spirit, otherwise known as the association 
principle. 

Other members who were heard briefly were: A. 
P. Dease, H. B. Macrae, J. H. Crab and Ex-Presj- 
dent Powers of the Association. 

Other features of the evening program were con- 
tributed by J. W. O’Connor, soloist, and a member of 
the Association, by a professional ventriloquist en- 
gaged for the evening, and last, but not least, by the 
little German band, which was certainly heard from. 

To sum it up, the annual banquet of the Retail 
Hardware Association was a splendid success. The 
Entertainment Committee deserves unstinted praise 
for the manner in which the event was planned and 
carried to execution. No hitch occurred at any time. 
All was good fellowship and harmony and the unani- 
mous expression of all who attended the banquet was 
that they had enjoyed a bully time. 
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The good will of a business is generally appraised 
at more than it is worth. 
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ESSENTIALS OF GOOD PIPE ARE COMBINED 
IN “LA BELLE.” 





(here are a number of indispensable requirements 
-he manufacture of pipe. If one of these essentials 
lacking the product will of necessity be weak or 
ity. If, on the other hand, the various desirable 
ualities are united in the process of manufacture, a 
perfect commodity will be the result. 
: Accuracy of threading constitutes one of the most 
important details which have to do with the making of 


1s 


the product. 

\ high quality of steel is also a requisite, as is also 
thorough and expert workmanship, as are also uni- 
formity and resulting durability. 

The La Belle Iron Works, with general offices at 
Steubenville, Ohio, pride themselves upon the quality 
of their well known product “La Belle’’ pipe. 

This firm manufactures Standard Pipe, Casing, 
Drive Pipe, Line Pipe, and a general line of tubular 
products for use in oil fields. The La Belle Line Pipe, 
Drive Pipe and Casing, and similar oil country goods, 
are constructed of the famous Open Hearth Steel, 
which is noted for its uniformity and excellence of 
quality. 

The Standard Pipe manufactured by the La Belle 
Iron Works is made of high grade Bessemer steel. 

It has been truly said that there is scarcely an oil 
field in the country which is a stranger to the uniform- 
ity and durability of La Belle pipe. 





MAKES NEW CONNECTION. 


Frank Gould, who for thirty-four years has been 
associated with Henry Disston & Sons, Incorporated, 
of Philadelphia, has resigned his position as manager 
of the hardware department. Mr. Gould has become 
connected with the Geo. H. Bishop Company, saw 
manufacturers, at Lawrenceburg, Indiana. 





ANOTHER LEGAL VICTORY. 


The following article appeared in the current issue 
of The Michigan Tradesman. The publisher of this 
paper, E. A. Stowe, has been awarded judgment 
against an express company. 

“In the case in question the express company’s 
Express Company, decided recently, the Supreme 
Court of Michigan sustained the rule that express 
companies are bound, at all hazards, to deliver the 
goods carried by them to the consignee personally, if 
he is to be found in the district established by the 
company for making delivery. So strict is this rule 
that it is held that ‘no circumstances of fraud, im- 
position or mistake will excuse the common carrier 
from responsibility for a delivery to the wrong per- 
son. The law exacts from him absolute certainty that 
the person to whom the delivery is made is the party 
rightfully entitled to the goods and puts upon him the 
entire risk of mistakes in this respect, no matter from 
what cause occasioned, however justifiable the deliv- 
ery may seem to have been or however satisfactory 
the circumstances or proof of identity may have been 
to his mind; and no excuse has ever been allowed for 
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a delivery to a person to whom the goods were not 
directed or consigned.’ 

“The court held that it is ‘a rule of public policy and 
convenience introduced to prevent the necessity of 
going into circumstances impossible to be unraveled ; 
that the rule is rigorous, but it must be considered that 
a carrier may always, with certainty, even if with 
some inconvenience, discharge itself of the responsi- 
bility as carrier.’ 

In the case in question the express company’s 
driver left the goods—a basket of peaches—at Mr. 
Stowe’s former residence, which he had left about a 
vear before. The last city directory, however, gave 
that as his place of residence and the directory was 
consulted by the agent of the express company for 
the purpose of ascertaining his residence before the 
driver was sent out with the goods. When the driver 
got to the house he inquired of a workman in the 
yard if that was Mr. Stowe’s residence and was in- 
formed that it was. He also observed the name E. A. 
Stowe on the door plate. He found none of the fam- 
ily at home, but set the goods inside the house and 
went away, fraudulently signing Mr. Stowe’s name to 
the receipt. 

“The court held that these circumstances furnished 
no excuse for the failure of the express company to 
find Mr. Stowe, either at his place of business or at 
his then residence or to deliver the goods to him per- 
sonally. 

“The editor of the Tradesman has prosecuted many 
cases of this kind through all the courts in behalf of 
the mercantile interests of the state at an expense of 
many thousands of dollars and in no case has he ever 
solicited or accepted by reimbursement from those 
most directly benefited by the outcome. All he aims 
to accomplish is to clear up disputed points and make 
the life of the merchant a little more endurable when 
dealing with either corporations or individuals who 
seek to obtain unfair advantages through the power 
of numbers or the crushing force of aggregated cap- 
ital. The combinations formed and maintained by the 
express companies have been criminal conspiracies 
which must be punished by the strong arm of the law 
unless they are immediately abandoned for all time. 

“It has been the custom of the editor to invariably 
pursue these matters to the tribunal of last resort, so 
that when the questions at issue are finally settled they 
are settled for all time. It goes without saying that 
they have always been settled right. 

“The fact that Mr. Stowe has never received an 
adverse decision in the court of last resort shows very 
plainly that he never undertakes the prosecution of 
any cause until he has fully satisfied himself as to the 
fairness and justice of his position which ensures 
ultimate victory.” 

pecd: be teins 

Oliver Wendell Holmes said that ‘mirth is God’s 
medicine.” Sure thing. It cures sick business and 
makes melancholy well. Try it in your business. It’s 
easy enough to take when trade is good; but try it 
when things seem to go wrong. Open up. Let out a 
laugh. See the funny side of things, even if the things 
are a shallow bank account and a note coming due. 
Troubles will fly away before a laugh, but they will 
multiply at sight of a frown or the sound of a sob. 








28 AMERICAN ARTISAN AND HARDWARE RECORD 


ADVERTISING IS ALL RIGHT 


In the course of this busy life we are forced to 
listen to a good deal of vapidity. * * * This cry 
of anguish is forced from my suffering soul by a re- 
mark I heard made today. It was the forty-seven- 
hundred-and-eighteenth time I have heard it this 
month. I heard a man say, “Seventy-five per cent of 
the money spent for advertising is wasted.” He stated 
this with calm, dispassionate assurance as if he were 
enunciating the geometrical axiom, “Only one straight 
line can be drawn from one point to another.” 

If ever there was a mildewed platitude that needed 
consignment to the garbage can, it is this old, be- 
whiskered thing about “the enormous waste in adver- 
tising.”’ 

Advertising may not yet have been reduced to an 
exact science, but it has progressed to such a stage 
that it stands fairly on its own feet today. Advertis- 
ing has suffered for a multitude of crimes done in its 
name. 

What unspeakable atrocies have been done in the 
name of advertising? A merchant buys tickets to the 
switchmen’s social, the policemen’s picnic, the carriers’ 
carnival, and the hodhoisters’ hop—and puts a slip in 
the till charging “Advertising.” He furnishes the 
paper napkins for the supper given by the ladies of 
the First M. E., and charges the expense to “Adver- 
tising.” He takes a half page in the Labor Day pro- 
gram and fills it with copy reading: “For Best Mer- 
chandise and Lowest Prices go to It is imma- 
terial where you are to go. He will get the same re- 
sults if he uses a swear word instead of his own name. 
But the expense of the “ad” (?) is charged to “Adver- 
tising.”” 





“Advertising Account” is too often a kind of “yellow 
dog” account to which is charged everything that 
ought not to be charged to it. 

Let us face the truth that advertising should no more 
be charged with expenditures such as I have just re- 
ferred to than with the plugged quarter which I slip 
into the contribution box on the Sunday mornings 
when my wife will not let me sleep late. 

Neither should the art or science of advertising be 
condemned because of the blunders of those who at- 
tempt to practice it without consideration to even the 
rudimentary established principles. If we read of an 
escaped lunatic boarding a locomotive, opening up the 
throttle, and hurtling through the yards to eternal 
smash and ruin, we do not condemn the locomotive, 
we do not become blinded to the perfection to which it 
has been brought as a beautiful piece of mechanism. 
performing its functions with wonderful precision and 
efficiency. Rather do we pity the poor wretch who 
tried to drive it without intelligence. We condemn 
the laxity of the attendants who suffered a madman to 
escape, and the carelessness of the people who should 
have so guarded the engine as to make it inaccessible 
except to those who know how to use it. 

Tell me not, therefore, in mournful numbers. 
that advertising is but an empty dream. It’s the 
surest thing you know. It isn’t a mystery, it isn’t 
guesswork. It isn’t a pure gamble. It’s a solid, sub- 


stantial, dividend-paying investment when you go at 
it right. 

The trouble is that advertising looks so simple that 
almost everybody in the world thinks he knows al 
about it. In almost any enterprise the results obtained 
bear some sort of relation to the amount of thought, 
energy, care and horse-sense which you put into it. |{ 
you do not use the right mediums for your advertis- 
ing, if you fill good space with poor copy, if you pro- 
crastinate until five minutes before the forms close 
and then write your ad on the back of an old envelope 
while the copy boy waits, if you print arguments so 
ridiculous that you wouldn’t think of using them 
orally,—in short, if you expect the mere purchase of 
white space without any effort or the exercise of good 
judgment on your part is going to bring you results, 
don’t blame advertising if you don’t get results. Blame 
yourself. 

I would rather have a single-line ad every day in the 
year than a double-page screamer once a year. | 
would rather get a small but steady stream of cus- 
tomers coming into my store and going away pleased 
because my goods are more than my advertising claims 
for them, than a surging throng that left my store 
disappointed because my goods fell below the extrava- 
gant promises of my “ad.” If I had a patent horse 
collar I wouldn’t advertise it in a millinery magazine, 
nor would I expect to create a demand for a dainty 
new perfume through the columns of the Scientific 
American. . 

Advertising is all right. It brings results. Advertis- 
ing will sell any article if the article has merit and the 
price is fair. The bulk of the world’s merchandise now 
finds its way to the ultimate user through advertising. 
Advertising is a benevolent jinni that waits only the 
right rub of the right ring to fetch the markets of the 
world to the loading platform of the humblest factory. 

The New Yorker, looking over his favorite maga- 
zine, sends a postal to a small town in Minnesota, or- 
dering a pillow stuffed with fragrant pine cones. The 
belle of Los Angeles, California, takes a fancy to an 
advertised corn salve and orders a sample box from a 
man in Oquossoc, Maine. The “lumberjack’s’”’ mack- 
inaw finds its way to Fifth Avenue and to Brosdway ; 
the good folk of Des Moines become educated to Glou- 
cester sea foods; Southern cypress forms a part of 
Michigan bungalows, and Roman meal—made in Du- 
luth—appears at the breakfast table in Rochester, New 
York—all through the magic of the greatest of mod- 
ern economic forces—advertising. 

Pardon me, therefore, Sadie, if I find it difficult to 
stifle a slight sensation of languor when I hear that 
mildewed platitude about “the enormous waste in ad- 
vertising.” The man who, with a Podsnappian wave 
of his hand, thus relegates to the limbus fatuorum of 
the inefficient and unpractical the mightiest factor in 
the world of business, is swallowed up and lost in his 
own vaporings. 

A little knowledge is as dangerous in the possession 
of some people as a quart jug of nitro-glycerin in the 
hands of a Bornean orang-outang.—Harry A. Earn- 
shaw, in Ginger. 








-oo 


Civilization is simply a series of victories over na- 
ture.— Harvey. 
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| ADVERTISING CRITICISM AND 
COMMENT 


Helpful Hints for the Advertisement Writer 











\dvertising bicycles under a heading of “Winter 
Sports” is a unique feature when handled in the man- 
ner demonstrated in this advertisement of Bauer’s 
Sporting Goods and Bicycle Store, Poughkeepsie, 
New York. It is suggested to the reader that the 
selection of the next season’s bicycle is one of the 
most engaging of winter sports. It is certain that 





WINTER SPORTS 


Ge ° Did you know that selecting your next 
: season’s wheel is one of the most engaging 
The Bike of winter sports ? Come in and let as show 
N you the new RACYCLE, IVER JOHN- 
ow SON and PIERCE; also the CRESCENT, 
BARNES and PANAMA. 
Fisk Tires 







are the greatest tires in the world. We'll 
have more to say about these from time te 
time. Let us tell you. SKATES—ELEC- 
f£RIC LAMPS—RAZORS—SWEATERS. 


BAUER’S 227 375.S23ine. 354 Main St 












very few people have ever looked on it in that way. 
ut why not? The company have handled the idea to 
excellent advantage and no doubt experienced a large 
increase in the number of inquiries for bicycles. The 
advertisement is attractively arranged and is a very 
profitable example to follow both in the matter of 
subject handling and layout. It occupied a 3-inch 
double column space in the Poughkeepsie Enterprise 
of February 17. : 
* *K * 

Getting a great deal of good from a comparatively 
small space is something which the advertiser is con- 
tinually striving 


All Heating Stoves $e and just how 
‘ to attain it means 

at a Discount of some hard think- 
ing. In a single 

10 Per Cent column space of 

We Have 28 to Select From. all} one or two inches 
ee es ane mages, without cut, it 


The Charles Thatcher Co} i Prctcally im- 


possible to go 

39 Center Street. Phone 2465. ° detail 
THE LEADING PLUMBERS. into any details, 
and with this fact 


in mind, the ad- 
writer must be unusually careful in his statements and 
choice of words. It is necessary to select one short 
sentence to be set in as large type as the space war- 
rants and make that one sentence contain the funda- 
mental idea—the keynote—of the entire advertise- 
ment. The statement must contain some fact which 
will serve to influence the public, and _ interest 
people, for the time being, in the advertised goods. 
The Charles Thatcher Company in the accompany- 
ing small ad, which appeared February 17 in the 

















Waterbury, Connecticut, American, made a_ very 
effective display with a two inch single column space 
and, everything considered, they should be com- 
mended on it. The first sentence in bold type 
tells practically the whole story and it is a statement 
which would prove decidedly attractive to that part of 
the public interested at that special time in heating 
stoves. Once the reader of an advertisement gets in- 
terested, he will be thorough in his digestion of every- 
thing which is stated in it. The Charles Thatcher Co. 
have stated just enough, arranged it well and shown 
fine discrimination in their choice of words and type. 


Special values in anything always tend to catch the 
eye, tor it is very seldom that people are not interested 
in products which are selling for less than their ordi- 
nary price. The Thos. F. Leonard Company, in their 










: Special Values 
t= Sterling Alumiumware 


Berlin Kettles with covers. 
6-qt., $1.05; 8-qt....... $1.20 


8-inch Fry Pan, with wood han- 
dle; regular $1. Special . .60c 


ee aa $1.90 
2-qt. Coffee Pots ......... $1.55 
oats Tem Pee... ic... $2.05 
3-qt. Coffee Pots......... $1.75 
THOS. F. LEONARD €O., 
505 Lacka. Ave. 














314-inch double column ad, in the Scranton, Pennsyl- 
vania, 7imes of February 17, evidently realized this 
and acted accordingly. The cuts shown in their adver- 
tisement also give greater “push” to it, although in 
this particular case the arrangement might have been 
a trifle better; as it is, the advertisement. appears 
a trifle monotonous. 

Sometimes, too, when the advertiser is making an 
important point of reduced prices, he will find his ad- 
vertisements draw better if he quotes the regular to- 
gether with the special price of every product. Let 
the public see the bargains they are getting and re 
member it is never advisable to quote both prices in 
one item and not in any of the others, as the Thos. F. 
Leonard Company did. The firm used fine discrimina- 
tion in their choice of type, however, and have a very 
well balanced advertisement. 


a> 
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There are two kinds of theorists, just as there are 
two kinds of people, and other odd things. One knows 
and does, and the other thinks he knows and doesn’t 
do. Parlor discussions are all very well—in the par- 


lor.—Edwin L. Barker. 
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EXHIBITS INAMERICAN ARTISAN 
WINDOW DISPLAY CONTEST 














A DISPLAY FOR SPORTSMEN. 


A very tastefully arranged display and one which 
received Honorable Mention in AMERICAN ARTISAN 
Window Display contest, is shown in the accompanying 
illustration. The display, which contained many arti- 
cles, near to the heart of the sportsman, was arranged 
by the Klostermeier Bros. Hardware Co. at Atchison, 
Kansas, and shown in their window. 

The background of the window was covered with 
black cambric and a top and lower border were formed 
by shell boxes, with an additional set-off border of 
intertwined red and white cheese-cloth. The center 
design was .an exceedingly well executed hand-painted 
picture, showing a woods and swamp, the border acting 


attention and invariably caught the eye of those in- 
terested in fall sports of any description. The Kloster- 
meier Bros. Hardware Co. from reports found the 
display a satisfactory incentive for increasing the vol- 
ume of their business and derived many sales from 
its use, 


SERVICE FOR DEALERS. 





The Du Pont Powder Company, Wilmington, Dela- 
ware, are showing their appreciation of dealers’ orders 
by giving these dealers the benefit of some advertising 
service, which, coming as it does from an expert in 
such a tremendous corporation as the Du Pont Pow- 
der Company, carries with it weight and knowledge. 








Window Display Arranged by the Kiostermeier Bros. Hardware Company at Atchison, Kansas, Which Received Honorable Men- 
tion in AMERICAN ARTISAN Window Display Contest. 


as an inner fraine to it being composed of boxes of 
22 calibre cartridges, while the outer border was made 
of shot gun shell boxes. Dupont powder and shells 
were featured, as can be seen by the lettering inserted 
between the two borders. For the two square end de- 
signs on each side of the picture just described, there 
was a covering of sky blue cheese-cloth together with 
borders of shell boxes. Western advertising pennants 
crossed the center and the spaces left were occupied 
with revolvers and holsters. The remainder of the 
background was devoted to shot guns, hunting axes, 
knives and gun cases, with deer heads hung on each 
side of the center design. 

On the floor were shown various kinds of goods 
seasonable at the time the display was arranged and 
consisting of flash-lights, bicycles, basket and foot- 
balls, boxing gloves, and guns. One end of the floor 
space was devoted to a trap-shooting scene, the floor 
being covered with dried leaves in which was placed 
the trap box. Several broken targets and many empty 
shells scattered around greatly added to the realism 
of the scene. 

This display succeeded in attracting much warranted 


The Du Pont Powder Company state, ‘Putting idle 
shotguns to work is the Du Pont way of co-operating 
with dealers who stock Du Pont sporting powders.” 
The way this firm put “idle shotguns to work” is by 
persistent, convincing advertising by a series which 
appear in the leading daily papers. The Du Pont 
Powder Company chose trap shooting as the subject 
for these ads and it is never changed. Each ad in 
itself is clearly worded and interesting, but never 
applies to anything but trap-shooting. Naturally as 
the readers of these advertisements become interested 
they enlist as recruits in the trap-shooting game and 
the demand for guns, shells and other equipment makes 
sales for the dealers. 

The trap-shooting game continues through all sea- 
sons and means a steady demand for shells and tar- 
gets. The Du Pont Powder Company even offer to 
help the dealer start a trap-shooting club in any locality 
where none exists. It is this brand of service that 
goes to make the manufacture of a good product a 
success in the highest sense of the word and it is the 
rare exception when it does not benefit both the dealer 
and the manufacturer. 





pape! 
ing 
nace: 
knoc 
of th 
air 1 
thro! 
rang 
builc 

N 


a 


wi 
mi 











AMERICAN ARTISAN AND HARDWARE RECORD 31 





a 





HEATING AND VENTILATING 








SAYS THERE IS NO _ BETTER HEATING 
SYSTEM FOR THEATERS THAN 
WARM AIR’ FURNACES. 


AMERICAN ARTISAN, 
Chicago, Illinois. 

Replying to R. V« Kent in current issue of your 
paper relative to heating theater or picture show build- 
ing at Franklin, Pennsylvania, with warm-air fur- 
naces: It somewhat surprises us to see Mr. Kent 
knocking the warm-air furnace business in a building 
of this kind, as there is no system better than a warm- 
air furnace installation with a fan to force the air 
through the theater, and vent stacks properly ar- 
ranged and proportioned to take the foul air out of the 
building. 

No building of this kind should ever be heated 


or should be, a crime for any other than an indirect 
system of heating to be installed in a theater ; in fact, 
there are but few buildings in which direct heating 
should be permitted. 

We do not agree with Mr. Kent that to install a 
warm-air furnace in a theater is a slam on the furnace 
business ; in fact, we look at it in an entirely different 
light and feel that it would only add to the furnace 
popularity. From our experience, if a satisfactory 
furnace plant is installed in the theater, should the 
owner build a home or wish to install a heating sys- 
tem in his residence, he would certainly consider the 
same kind he has in his theater. 

We think the sooner that Mr. Kent can see the 
beauty of a well designed system of furnace heating, 
no matter in what kind of a building, the better it will 
be for him and the furnace business, for we certainly 
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The Fan Furnace System in Use in a Theater Building. 


without ventilation, and_in the State of Ohio it is a 
misdemeanor for a heating contractor to install a sys- 
tem in a theater, school or church without adequate 
ventilation ; or to quote the Ohio building code on heat- 
ing such buildings, it requires not less than 20 cubic 
feet of air per minute for each person seated, and a 
change of air not less than six (6) times per hour. 

We have engineered and installed a great many 
heating and ventilating systems for theaters and pic- 
ture shows and in every instance warm-air furnaces 
were used, and to say that our results have been mar- 
velous is putting it mildly. In every instance our cus- 
tomers are more than pleased with the results obtained 
ind claim it adds largely to the patronage of their 
theaters, as the people will go to theaters where good 
heat and ventilation is a part of the building. 

We trust that Mr. Kent will bear with us in criticis- 
ng his article and must say that a theater should never 
be heated by direct steam or hot water. In fact, it is, 


know that he is wrong in his condemnation of furnace 
system for the Franklin Theater. 

For the readers’ information we are sending a plan 
of picture show building heated and ventilated by us in 
this city, using fan furnace system, and will say that 
there is no theater in this or any other state heated 
more satisfactorily; and if Mr. Tiffany wishes our 
assistance we will show him how to successfully heat 
the theater, and we do not, under any circumstances, 
recommend the owner to install steam or hot water. 

Respectfully yours, 
THE LAMNECK COMPANY. 


Columbus, Ohio. 
ener i 


A PIPELESS FURNACE. 





t 
The American Bell & Foundry Company of North- 
ville, Michigan, are having great success with their 
original product, the Great Bell pipeless furnace. New 
agencies are being established by the firm all over the 
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country and reports from those branches which are 
handling the pipeless furnace at present are all indica- 
tive of excellent business in the line. From statements 
made by the company it seems that their pipeless hot 
air furnace No. 20 is the most popular with dealers. 

This is an all cast iron furnace made exceptionally 
heavy to withstand great heat and having the center 
section connected to dome and firepot by a cup con- 
struction cemented and locked together. A damper 
regulator at the top of the furnace can be turned in 
any direction desired and cold air can either be sup- 
plied by three registers in the base of furnace or by 
cold air pipe leading back to the furnace from some 
distant room. It is said that the temperature will not 
vary four degrees in any room after the fire in this 
furnace is once started and checked. In telling of the 
satisfaction of those who have tried the furnace the 
American Bell & Foundry Company state: “Hun- 
dreds of customers: report 20 to 30 per cent less fuel 
used for space heated than by any other system 
known.” This pipeless furnace has been manufac- 
tured by the company for six years and in that time 
has proven very successful. 

The American Bell & Foundry Company produces 
other styles of furnaces and their descriptive catalogue 


might furnish dealers food for thought. 


FURNACE MANUFACTURERS HAVE ENTHU- 
SIASTIC MEETING. 





A meeting of the Executive Committee of the Na- 
tional Warm Air Heating and Ventilating Association 
was held at the Statler Hotel, Cleveland, Ohio, on 
Tuesday, April 21, to receive the reports of the vari- 
ous special committees who were appointed to formu- 
late the objects and aims of the Association. 

The reports were very thorough and were heard 
with interest. All of them were endorsed and ordered 
reported to a general meeting of the Association, to be 
held in Detroit, Michigan, on Wednesday, June Io. 

The Committee on Constitution and By-Laws re- 
ported a tentative set of rules to be voted upon at this 
general meeting at Detroit, Michigan. 

There have been several additions to the member- 
ship of the Association since the last meeting. 

There was much enthusiasm manifested by every- 
one present and the impression is that the Furnace 
Manufacturers have finally a permanent organization 
which will be a value to the trade in all its ramifica- 
tions. 

Among those present were: 

_President—John D. Green, Detroit Stove Works, Detroit, 
Michigan. 

Vice-President—F. T. Giblin, Giblin & Company, Utica, 
New York. 

eee G. Wise, Wise Furnace Company, Akron, 
Ohio. 

Secretary—A. W. Williams, Columbus, Ohio. 

J. M. McHenry, Detroit Stove Works, Detroit, Michigan. 

George Harms, Meyer Furnace Company, Peoria, Illinois. 

Lewis Moore, Moore Bros. Company, Joliet, Illinois. 

_ John Howard, Estate of P. D. Beckwith, Dowagiac, Mich- 
igan. 

Fred Will, Sill Stove Works, Rochester, New York. 

Edward Norris, Utica Heater Company, Utica, New York. 

A. S. Robertson, Tuttle & Bailey Company, New York. 

Henry Wick, Fox Furnace Company, Elyria, Ohio. 

a M. Triggs, Majestic Furnace & Foundry Company, Hun- 
tington, Indiana. 

W. D. Redrup, Majestic Furnace & Foundry Company, 
Huntington, Indiana. 


A “SAFETY FIRST’? FURNACE PIPE, 


From all reports the Michigan Safety Furnace Pipe 
Company, at 113-115 East Fort Street, Detroit, Mich- 
igan, are finding dealers very enthusiastic over their 
guaranteed Michigan Safety Furnace Pipe. This pipe 
is claimed to be absolutely fireproof and is equipped 
with a special feature, the Michigan Automatic Lock- 
ing device, which, it is asserted, not only complete!; 
secures the furnace pipe sections but makes an air- 
tight joint, as well. The Michigan Safety Furnace 
Pipe Company say that the majority of first-class job- 
bers throughout the country are handling their special 
furnace pipe with great profit to themselves and sat- 
isfaction to the consumer. 

The company are emphatic in declaring that this 
pipe will prove efficient under most any circumstances. 
Perforations in the collar at each end of the pipe keep 
the air in constant circulation and the outer pipe is 
kept cool by an ever-present supply of fresh air be- 
tween the inner and outer pipes. The manufacturers 
of this pipe have on hand a supply of interesting cata- 
logs, which they will be glad to furnish dealers or 
jobbers on request. 


~~ — 
ane 


VITAL HEALTH NOTES. 





During the month of March just ended, 602 persons 
in Chicago were killed with pneumonia, a dirty-air dis- 
ease. This means that there were practically twenty 
deaths a day from a preventable disease. For the 
same period there were 338 deaths from tuberculosis, 
all forms, a little more than half the number of 
deaths caused by pneumonia. From now on the death 
rate from pneumonia will drop, reaching its low point 
during the outdoor months and beginning to rise again 
with the coming of cold weather when people shut 
themselves in dry, overheated conditions. Nothing is 
plainer than the fact that there are many people in 
Chicago who are still sleeping in closed bedrooms and 
who have yet to learn that plenty of fresh air all the 
time is the dominant factor in promoting bodily 
health and vigor. 

Some sixty-odd seal hunters lost their lives the 
other day in the north Atlantic ocean and all the 
newspapers carried front page stories of the terrible 
and pathetic fate of these unfortunate men. But for 
the week ended March 28th of this year one hundred 
and fifty-seven people here in Chicago were killed by 
pneumonia and while perhaps every one of these 
deaths might have been prevented, there were no head- 
lines, no story at all, in fact, and no concern manifested 
by anybody. Nor does the fact that there were 4,869 
deaths in Chicago in 1913 from this same disease fur- 
nish any cause for comment. It all means that until 
people learn to ventilate their homes and work places 
the pneumonia death rate will remain as it is now, 
appallingly high.—From Bulletin Board of Health of 
City of Chicago. 


> 
~-oe+ 


V. H. Parks, who was formerly a member of the 
firm of Messenger & Parks Company, Aurora, IIli- 
nois, is now in charge of the Meyer Furnace & Supply 
Company of Kansas City, Missouri. 
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A STRONG SUPPORTER OF THE WARM AIR 
FURNACE. 


Aurora, Nebr., April 16, 1914. 
\\;eRICAN ARTISAN, Chicago, III. 

Gentlemen: I wish to take issue with the state- 
ments of R. V. Kent. It seems to me that he has 
made a large noise with nothing to prove his assertions. 
Perhaps in Fort Dodge they have the kind of show 
buildings that he has mentioned, but if he would look 
around he might be surprised at the number of really 
vood picture show buildings he would see. 

[ am surprised at the stand he has taken, also at 
some of the terms he has used. I wish to make 
apologies to Mr. Tiffany, and to assure him that there 
are some GENTLEMEN left in the heating business. 

It looks to me as though Mr. Kent is trying to hand 
warm air heating a black eye. Perhaps he only installs 
Hot Water and Steam systems and the Warm Air 
experts are getting his goat. That would be too bad. 

I also see that there is a great difference in opinions 
between Brother Sorsoleil and myself. Perhaps he 
did not notice that the floor of this bone of contention 
is lower at the front than the rear. Or else I have been 
installing very badly. I should like to have Brother 
Sorscleil explain just how he would keep the audience 
from having cold feet. 

If I were J. F. Tiffany I would use all outside air 
and place ventilating registers at different points of 
the outside walls close to the floor. This method gives 
a great deal better satisfaction than any hot water or 
steam system. 

He would then have a healthy room and a good ad- 
vertising feature. Why do some people think that the 
Warm Air Furnace is not suitable to heat any building, 
at any time? 

If I did not think that this system is the best for any 
reason I would take my little hammer and try cracking 
peanuts. 

Yours to ascertain where we cannot use a Warm Air 
Furnace, and why we should not heat CHEAP PIC- 
TURE SHOW BUILDINGS. 

I remain, yours respectfully, 
Wm. B. Cottins. 


~. 


FLASHLIGHTS ON ADVERTISING MATTERS 





Every once in a while I hear of somebody who 
doesn’t believe in advertising. 

In the Southland there are pulpit pounding provin- 
cials, of African lineage, who believe the sun moves 
around the earth once in twenty-four hours. 

It’s queer what strange ideas find lodgement in the 
human mind! 

Of course, the man who says he doesn’t believe in 
advertising belongs to a disappearing brotherhood. 

Merchandising can’t get on without advertising any 
more than plants can live without sunlight or moisture. 

In the last analysis there never was a merchant who 
didn’t act upon the assumption (consciously or uncon- 
sciously) that it pays to advertise. 

Of course, there are some forms of modern pub- 
licity so-called that you and I don’t believe in; but 
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that isn’t equivalent to saying that we don’t believe in 
advertising. 

Slip-shod and inexpert advertising doesn’t pay, of 
course; and never did. But more and more merchants 
are getting away from that sort of advertising. 

This is an age of high grade, scientific, credible 
publicity. 

Business men are getting down to fundamentals in 
telling the public about their facilities for supplying 
merchandise. 

Old-fashioned buncombe and merely picturesque 
talk is fast disappearing from the advertising columns 
of our papers. 

The sort of advertisement that carries conviction 
and produces results in paying quantities is built out 
of selling talk. 

Instead of getting off smart things—clever, pretty, 
catchy words and phrases—the advertising-man gets 
down to elementals. 

He introduces a special—gives illustration, price, 
and tells why it’s a bona fide bargain at the price. 

As you read the announcement you are not impressed 
that the advertising-man is doing something spectac- 
ular. 

He talks in his advertisement much as a good sales- 
man speaks in the store; he doesn’t shout at you in 
enormous black-face type. 

And he doesn’t act as if he thought you were from 
Kankamosa, Arkansas, and don’t know. 

Believability is the big thing in present-day adver- 
tising—Frank Fenwick, in Michigan Tradesman. 

HEATING APPARATUS PATENTED AND 

ASSIGNED. 





Maunsell Bowers Jackson, the Younger, Vancouver, 
British Columbia, and Philip T. Jackson, Toronto, 
Ontario, Canada, have se- 
cured United States patent 
No. 1,093,103 for a heating 
apparatus, which has been 
assigned by said Jackson, 
the Younger, to said Philip 
T. Jackson. In a heater of 
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S mee connected at the top by a 
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ip s—) wall dividing the casing 1n- 
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structed up-draft air passages in one of which 1s lo- 
cated the up-draft flue and in the other the down-draft 
flue; a cold air chamber at the bottom of the heater 
common to both air passages; and a mixing chamber 
at the top of the heater in which the transverse flue 
is located and into which the separate air passages 


discharge. 
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If you are not afraid of cold outdoor air in the 
daytime, why be afraid of it at night? Moral: Don't 
sleep in a bedroom with the windows closed. 
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PRACTICAL HELPS FOR THE — 
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PATTERNS FOR COLD AIR INTAKE BOOT. 


BY O. W. KOTHE. 
Replying to the inquiry of Columbus ‘Heating and 
Ventilating Company, of Columbus, Ohio, in the April 












PAT TERN FOR 
ANGLE 


To lay out this fitting, first draw the bottom ‘ine 
1-1’-B, and then establish the miter line 1’-7’ whic); js 
accomplished in the usual way in determining ‘he 


miter line for any given angle as shown. Next meas- 
ure the height B-A, and also draw the line 1-7 for the 
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HALF PLAN 


Patterns for Making Boot. 


II issue of AMERICAN ARTISAN for furnace boot ac- 
cording to sketch: This fitting may be treated 
like an ordinary square to round transition piece with 
a miter cut with a round end, after which the circle 
is cut out at the top and bottom for fitting up against 
the furnace casing. 


angle which should be at right angles to 1-1’. Next 
draw line 7-7’ parallel to 1-1’, and then connect 7’-A 
and you have the elevation finished. Describe the half 
section “A” and divide in any number of equal spaces, 
and from these points extend lines into miter line as 
in points 2’-3'-4’, etc. To make the drawing plainer, 














can be drawn to the corners A and B from points 

ster lines as shown, thus dividing the transition 

niece into triangles. The lines 4’-a, is a seam line. 

(he angle can be laid out the same as the elbow and 
shown by the half-pattern for angle. This angle 

jould be laid out first so the spaces along the miter 
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the miter cut in transition piece. Before the pattern 
can be developed, we must develop true lengths for the 
triangular lines in elevation as shown by “M” and 
“\" Set one leg of the dividers to the corner B and 
using B-4’; B-3’; B-2’ as radius—strike arcs to line 
}-1’, and from these points, drop lines indefinitely. 


i 
, 


Now, square a line out at right angles to B-1’ as B-C’, 
which is equal to half the length as A-C in half plan 
view. With dividers, pick the line 2-3-4 from “A” 
and step it off from the proper line drop from the base 
-3-4”, and connect lines to C’, which 


line B-1’ as 2” 
gives the true lengths for the lower half of elevation. 
In like manner, construct the diagram *M” by sweep- 


ing the triangular elevation lines to the extended line 





The Boot in Question. 


A-7’, after which square outlines, and make them 
equal in length to line 4-5-6 in “A” as 4”-5/-6". At 
right angles to 7’A square’ outline as A-C” equal to 
A-C in half plan, or whatever half the length may be. 
This gives you the true lengths for the upper half of 
c'evation to develop the pattern. 

It is not necessary to draw the half plan, but in this 


case is drawn to show the slant length of the seam. 


line 4’-a in elevation is A-a’ in plan. This drawing 
can be eliminated by treating the side of pattern as 
though one was developing the full pattern and then 
cut the side half into, as shown in pattern for heel. 
lor the pattern of heel, draw any line equal to the 
length of the opening in transition piece as B-b’, and 
then set. dividers equal to the slant line C’-1’ in “N”, 
and using B and B’ as centers—strike and cross arcs 
in point 1 as shown. Next pick the space 1’-2’ from 
pattern for angle, and using 1 in pattern as center, 
strike small arc as at 2; then pick line C’+2” from 
“N”, and using B in pattern as center—cross arcs in 
point 2. Again, pick space 2’-3’ from pattern for 
angle and using 2 in pattern as center—strike small arc 
as at 3; then cross this arc with line C’-3” from “N”’ 
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ut 1-7’ in pattern can be used as the stretchout for. 


wi 


Kepeat in this way and establish point 4, and then 
pick the line A-B from elevation and using B in pat- 
tern as center—strike arcs as at A. Now pick line 
C”-4” from “M” and using 4 in pattern as center cross 
arcs in point A as shown. Now divide B-A and estab- 
lish the center (a), and draw line to point 4 as shown, 
which gives you the outline for half pattern as shown. 
The curved line B’-B can be drawn in in this pattern 
to suit the radius of furnace. The quickest way may 
be to just lay the furnace ring to touch the corners 
B-B’ and then mark the curve. Lapse for seaming 
and flanging must be allowed extra to suit your own 
fancy. 

The pattern for throat is laid out in exactly the same 
way; but starting with a line C’-7’ of diagram “M”, 
and then continuing until all points are established as 
was explained for pattern of heel. Any measure- 
ments can be substituted for the dimensions here 
shown, and thé patterns will come out all right. 





METAL SHINGLE SAMPLES. 


The Wheeling Corrugating Company, Wheeling, 
West Virginia, are sending out samples of their 
“Dixie” brand metal shingle. This brand is one of 
the numerous designs manufactured by the company. 
Attention is called to the many advantages offered by 
metal shingles, chief among which is the making of a 
non-combustible roof. 

These meta! shingles, the company state, are easily 
handled because of convenient size, can be quicklv 
laid and easily transported. They are handsomely 
embossed for decoration and ventilation and have 
absolutely weatherproof side locks and overlaps. Al- 
though the sidelocks are weatherproof, full allowance 
is made for contraction and expansion of the metal 
resulting from change of temperature. All shingles 
made by the company are galvanized or painted atter 
being formed, and are also stamped from tight-coated 
galvanized light weight sheets or copper, making it 
unnecessary to construct the house with sufficient 
strength to support an unnecessarily heavy roof. 


sad pico eaten > 


ATTRACTIVE AND USEFUL BOOKLET. 





The American Sheet & Tin Plate Company of Pitts- 
burgh, Pennsylvania, has issued an interesting booklet 
bearing the title “Copper, Its Effect Upon Steel for 
Roofing Tin.” 

As the title implies, the subject matter is copper 
and its use in the manufacture of roofing tin. The 
merits of this firm’s product are told lucidly and with- 
out superlatives. Considerable interesting information 
and data have been gathered by the author of the book- 
let and are given out in a manner that cannot 
fail to prove instructive and useful. 

oe 


SOLDER PATENTED. 


Charles F. Grimm, Le Roy, Minnesota, has secured 
United States patent No. 1,093,403 for a solder com- 
posed of zinc twenty-five per cent, tin fifty per cent, 


and lead twenty-five per cent. 
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KEEPING COST OF DOING BUSINESS OR 
OVERHEAD EXPENSE. 


BY W. C. TORBETT. 

The following article by Mr. Torbett, who is secretary- 
treasurer of the Texas State Association of Sheet Metal 
Contractors, and resides at Waco, Texas, was originally 
delivered as a lecture by Mr. Torbett before that statc 
body. The simple directness and conciseness of expres- 
sion, no less than the thorough knowledge which he pos- 
sesses of his subject, justify, we believe, its publication 
at this time.—Editor. 

By request and for the benefit of the membership 
at large, | will attempt in my humble way to submit an 
article on the above question, as it is of the most vital 
importance to our people: 

1. What is the cost of doing business or overhead 
expense and how do you arrive. at this item? 

In most lines of business as we understand it there 
are only two items that we spend money for; one is 
merchandise, goods bought for sale, and expense, that 
is there is only two in connection with the running of 
the business. 

We may make outside investments out of our sur- 
plus, in the business this should be carried on Invest- 
ment Account, and has nothing to do with the business. 

In connection with the business we first buy goods, 
to the purchase price of the goods should be added the 
freight and drayage or insurance on goods in transit, 
if we have any, but not insurance on goods after de- 
livered in the house, the purchase price then plus the 
freight, drayage and insurance in transit equals the 
cost of goods, and while the accounts of merchandise 
as per invoice, freight and drayage may be and prob- 
ably should be carried as separate accounts, they ulti- 
mately go into one account, namely, merchandise. 

All other items then must go to expense account or 
overhead cost of doing business, that is in a general 
merchandise business. 

In our business it is somewhat different, or so with 
any other manufacturing business. 

As our business is a manufacturing business we 
have to or should in our opinion carry three accounts, 
or items; first Merchandise, second Productive Labor 
and third Expense or Cost of Doing Business, as our 
productive labor, that is all labor that we charge time 
for is really the same as merchandise and enters into 
the manufacturing of the article, then our business 
would be merchandise plus freight plus drayage equals 
merchandise account; then productive labor, then ex- 
pense account composed of all items not included in 
the foregoing four items, and taken from our own 
books for the past several years include the following: 

Salary, members of firm. 

Salary, bookkeeper. 

Salary, stenographer. 

Salary, wagon driver. 

Old wagons replaced by new. 

Donations to charity, ete. 

Express on plans, etc., not chargeable to any job. 

Shop rent. 

Water rent. 

Lights. 

Fuel for office and shop. 

Ice. 

Telephones. 


Expired insurance. 

Postoffice box rent. 

Postage. 

Stationery. 

State, county and city taxes. 

Notary and attorney fee. 

Exchange on checks. 

Subscription to trade papers. 

Dues to associations and business organizations. 

Feed for horses. 

Repair to harness. 

Blacksmith repairs. 

Railroad fare, not chargeable to any job. 

Telegrams, not chargeable to. any job. 

Telephone calls, not chargeable to any job. 

Car fare, not chargeable to any job. 

Brooms for shop. 

City directory. 

Electric light globes and repairs to lights. 

Repairs on tools. ' 

Oil for tools. 

Photographs of work. 

Hauling or drayage not chargeable to any job. 

Board for workmen out of town. 

Rent on horse, regular one out of commission. 

3ad work account, work having to be done over. 

General work account, work not chargeable to any 
job, foreman’s time giving instructions, etc. 

Now if all of our people will adopt the policy of 
making an entry on their books of every nickei re- 
ceived or paid out, and what for, it will be an easy 


matter for them to determine at the end of the year 


just how much it has cost them to do business, and 
what amount they should add to the cost of labor 
and material, or merchandise to find the true cost of 
the piece of work. 

And I want to impress on your minds the impor- 
tance of doing business in this way. 

No matter if you are in a business by yourself and it 
is all yours to do as you please you should be able 
when you make a figure on a piece of work to know 
just how low you can go and not lose, unless you keep 
these records you cannot. 

Get a book and keep a cash account, balance it every 
night, if your cash does not balance, see why, do not 
pay out money haphazard, and not get a record of it, 
know where your money goes. Keep your money in 
the bank, pay all bills by check, it gives you a double 
check and receipt. 

Carry your bank balance on your check stub, carry 
it down with every check given. 

Know at a glance what your bank balance is, or how 
much you have left in the bank, give no checks unless 
you have the money in the bank to meet it. 

It will pay you, it will make you prosper. 

Have only one check book, keep it in the office, pay 
no bills on the street, never collect money without giv- 
ing a receipt. 


Have a receipt book for this purpose, make receipt 
stub also. 

So much for keeping records to enable you to find 
the cost. 

Next when you find the cost of doing business or 
overhead expense, how shall you provide for this? 














‘here are two ways, ope by adding a given per 
- to the cost of labor and material, another by add- 
» a given per cent to the productive labor. 
\Vhich of these shall you use? 

\nd how much shall you add if your running ex- 
pense is 25 per cent of your gross business ? 

in other words, if you do ten thousand dollars worth 
of business in a year and you find your expense or 
overhead cost has been twenty-five hundred dollars, 
which would be twenty-five per cent of your gross 


ce 


In] 


business. 

lf you do a piece of work that the labor and mate- 
rial cost you one hundred dollars, how much shall you 
charge for the job to take care of the running expense 
and make a net profit of ten per cent? 

Possibly you might say as many do, “why I would 
charge one hundred and thirty-five dollars, of course.’’ 
Not so, you would have to charge one hundred and 
fifty-three dollars and eighty-five cents. Why so? 

Let us see, your overhead expense is 25 per cent 
of your gross business not on the cost of labor and 
material, 25 per cent on the charges you make for all 
work done during the year, then 25 per cent of $153.84 
equals $38.46, that would be your running expense, 
then labor and material cost $100.00 plus running ex- 
pense $38.46 equals $138.46, plus 10 per cent selling 
price for profit, $15.38, equals $153.84. 

So you will see with a 25 per cent overhead ex- 
pense to get Io per cent profit you have to add to 
the cost of labor and material 54c on every dollar or 
$54.00 on every hundred. 

This is what has kept our people poor, not adding 
enough to cost of labor and material to take care of 
expense of doing business. Another thing with our 
people in the smaller places, they do not take into 
consideration the time they lose. 

They may work one day and make ten dollars, the 
next day do nothing, then they only get five dollars per 
day and their lost time comes in the overhead expense. 

A man loses $25.00 one week, the next week he 
makes $100.00, then he has only made $37.50 per week, 
in other words, it is a case of a larger per cent of a 
smaller amount, is a small per cent of a larger amount, 
25 per cent added to $100.00 cost of labor and mate- 
rial is only 20 per cent of the $125.00 charged for 
the job, so instead of getting 25 per cent for your run- 
ning expense you only get 20 per cent. So much for 
figuring the amount to charge by adding a given per 
cent to the labor and material. 

Now let us see about adding a given per cent to the 
productive labor to cover overhead expense, and only 
put the profit on the material. 

Incidentally, I will state that my firm is adding all 
expense to the productive labor. Why? Because we 
think that it is the most just and equitable way to han- 
dle it. 


If you add 50 per cent to the material in a tin roof, 
using tin costing $24.00 per box, you of course add 
$12.00, if you add 50 per cent to tin costing $10.00 per 
box you add $5.00, making the customer getting the 
best tin pay $7.00 more than the one getting the tin 
costing $10.00 per box. 

‘Is this right? The labor, coal, solder, etc., are the 
same on the two jobs. If you are figuring 1o per 
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cent net profit, you are entitled to your 10 per cent on 
the additional investment of the $14.00, equals $1.40, 
then you are charging the customer getting the better 
tin $5.60 too much, if you put all your running ex- 
pense on the productive labor, that is add it to the cost 
of the men’s time doing the work, you then take 
this cost and your profit and each man pays for what 
he gets. Suppose you have a job-using $1,000.00 ma- 
teria! and $200.00 labor and one using $200.00 material 
and $1,000.00 labor, will you complete the one with 
so much more labor in the same time you will the one 
with the smaller amount of labor ? 

[ hardly think so; then expense is based on time 
and should be charged on the basis of the time to do 
the work and not on the material; take copper and 
galvanized iron cornice the labor would be about the 
same, but the cost of the material in copper much 
more, then are you going to make the man wanting to 
use the better material pay too much? We found on 
investigating that adding a per cent to the labor and 
material was making us lose the better and larger jobs, 
lose money on small jobs, not taking much material 
and coming out about right on work taking an equal 
amount of labor and material. 

The next thing is what per cent shall you add to the 
productive labor to take care of this overhead expense? 
We are adding 100 per cent or for every dollar we 
nay out for productive labor, we add one for expense, 
then the cost of material, then the profit. 

In the past three years we find our expense has 
run from 48 per cent to 96 per cent on the productive 
labor, including nothing for depreciation or investment 
and items that we feel we have not yet provided for, 
we hold to the 100 per cent and are able to get it, 50 
per cent on the productive labor being used by our 
National Association; we did better on the higher 
overhead per cent than we did on the lower, as we were 
doing too much volume at too cheap price. 

No one in Texas can do on less than 75 per cent on 
the productive labor. 

The smaller business concerns running higher than 
100 per cent in many cases, for example labor cost 
actual $2.50 plus 100 per cent, $2.50 equals $5.00, coal 
soc, solder $1.50, tin 75c, equals $5.00, plus 50c plus 
$1.50, plus 75c, equals $7.75 plus 10 per cent profit; 
7744c equals $8.521%4 as charge should be made. The 
exact amount for each man’s business must be deter- 
mined by himself from his own records, and we hope 
this will cause each to begin now and ascertain from 
his own records what his overhead expense is. 

a ae ma 
AMERICAN ARTISAN: 
Chicago, Illinois. 

Gentlemen: Enclosed please find check for $2.00 for 
subscription. 

I think your paper is grand. 

Yours respectfully, 
R. B. FitzGERAcp. 

Madison, South Dakota, April 4, 1914. 

Pee oe 

Money and time are the heaviest burdens of life, 
and the unhappiest of all mortals are those who have 
more of either than they know how to use.—Dr. 
Johnson. 
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TINNING ARTICLES OF BRASS, BRONZE, 
IRON AND STEEL. 


Although electro galvanizing has superseded, to a 
great extent, the older method of coating articles of 
iron or steel by immersing in a bath of molten zinc, 
electro tinning has never been considered the equal 
of the older method of tinning by immersion in the 
molten tin bath, as the color of the electro deposit of 
tin appears to be more of the color of aluminum in- 
stead of the bright silver-like appearance that results 
from the coating by the hot process. Hence, it is less 
used. Frequently it is desired to give articles made 
from the metals mentioned a coating of tin for 
various purposes. For this reason I thought the 
article might be appreciated and herewith give in 
detail the various methods used, and I do not claim 
anything original in the article. 

BOILING PROCESS. 

By the aid of this process small articles made from 
brass are coated with tin to prevent oxidation. This 
is termed “whitening” and is used to a large extent 
for brass pins and brass corset trimmings and other 
small articles of a like nature. It is customary to 
use a tank made of wood for the purpose and lined 
with sheet brass. The tank should be of sufficient 
size so that 200 or 300 pounds of the material can 
be tinned at the same time. The reason for lining 
such tanks is to prevent action of the solution upon 
the wood, as the solution must always be maintained 
at the boiling point for successful results. 

The heating is accomplished with lead coils, having 
an inlet and outlet valve so that the steam pressure 
can be regulated. A good-size faucet should be in- 
serted at the bottom of the tank and soldered to the 
brass lining in a good substantial manner. All seams 
resulting from the lining of the tank should be sol- 
dered. The regular half-and-half solder of fifty 
parts of tin and fifty parts of lead may be used for 
the purpose. As soon as the tank is prepared and 
ready for operation it should be filled two-thirds full 
with clean water which is brought to a boil. Cream of 
tartar (potassium bitartrate) should be added to the 
boiling water until saturated. This wiil require prob- 
ably 1% pounds to each gallon of water. To this 
mixture should be added % ounce of chloride of tin 
to each gallon so prepared. Sheets of pure Straits or 
Banca tin, 9 to 12 inches square, not less than \% of 
an inch in thickness and punched full of holes 3/16 
to '4-inch in diameter, should be immersed in the 
tank. The number of such sheets should depend upon 
the amount of material to be tinned. For a tank 36 
inches long, 36 inches wide and 24 inches deep, fifty 
pieces would probably be required. These sheets of 
pure tin should be immersed as stated and the boiling 
carried on for at least five hours before the actual 
tinning operations are commenced. The reason for 
this is to dissolve as much metal from the tin sheets 
as possible, so that the metal will be deposited upon 
the articles almost immediately. After the boiling 
of the articles is started, unless the proper amount of 
metal is in the solution, the brass articles remain 
bright and refuse to coat over. 

After the expired time, as noted, the solution is 


removed from the tank and placed in a clean barre] 
or any other receptacle that should be maintain eq 
constantly for the purpose. The articles to be tinned 
should be free from greasy substances and as brie ht 
as possible. Small articles are frequently tumbled ;, 
sawdust and then in macerated leather whenever 
sible. The lead pipes should be covered with bra.s 
wire netting to prevent the articles from coming in 
contact with the lead coil. This netting should then 
be covered over with the sheets of tin as mentioned. 
The sides of the tank should also be protected with 
tin sheets. A layer of the articles is then placed upon 
the tin to the depth of 2 inches or more, and then a 
layer of tin, another layer of articles and then a layer 
of tin, and so on until the tank is a little more than 
two-thirds full. The last layer should also be covered 
with tin. The solution previously prepared is now 
placed back again in the tank and the steam turned 
on. As soon as the solution comes to a boil it should 
be thus maintained from three to five hours, depend- 
ing upon the amount of articles to be coated continu- 
ously. After the expired time the steam is turned off 
and the solution is drawn off and placed in the 
receptacle prepared for it. The articles, while still 
in the tank, are washed with clean cold water, re- 
moved and dried out by the aid of boiling water and 
maple sawdust. It is advisable to maintain the boil- 
ing rinsing water slightly soapy. For this purpose 
use from % to 1 ounce of platers’ compound per 
gallon of water. This gives the articles a brighter 
tone and greatly aids in drying the articles out. 

CONTACT METHOD FOR BRASS, COPPER OR BRONZE. 

In using the contact method a greater amount of 
tin is deposited upon the articles. For this method of 
solution the same as given in the boiling process may 
be used, but the articles must come in contact with 
zinc. This may consist of pure sheet zinc of the same 
dimensions as for the tin sheets. The articles to be 
tinned are placed directly upon the zine sheets, which 
may be made up in the form of pans. The operations 
are exactly the same as those followed in the boiling 
process, but the time of immersion is considerably 
less, as an hour or more gives a fairly good deposit. 
It is advisable to maintain a separate solution for the 
contact method. Small proportions of chloride of tin 
may be added to the contact baths to keep up the 
metallic content of the solution. 

CONTACT METHOD FOR IRON OR STEEL ARTICLES. 


In tinning articles of iron and steel by the con- 
tact method the following formula gives good results: 


ROE obs < Pian hee ke ood det 5 gallons 
AGIA BAM... 5s 62 5 9.0: oaks 134 pounds 
eo eo. eee eee 144 ounces 


The articles should be cleansed in the usual man- 
ner and placed in contact with zinc as previously 
stated, in the form of sheet or made into pans. The 
temperature of this bath need not exceed 160 degrees 
Fahrenheit. For tinning by immersion without zinc, 
the soltition should be maintained near the boiling 
point. Frequent additions of tin salt in small propor- 
tions are required to maintain the solution constant. 
As the contact baths produce dull white coating sim- 
ilar to unpolished aluminum, they can be polished by 


tumbling in bran, sawdust or macerated leather. 
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eer pieces can be scratch-brushed, using a soft 

wire brush for the purpose, run at a speed of 
,oo9 revolutions per minute. In bright polishing 
tinned articles with the buff wheel, whitening mixed 
\ith kerosene oil gives good results. This mixture 
will give a good color without cutting away much ot 


the metal. 
ELECTRO TIN BATHS. 

The baths should be arranged as usual and pro- 
visions should be made for heating the baths. A small 
amount of common glue dissolved in boiling water 
and added in the proportion of .o1 per cent to any of 
the baths produces a more uniform deposit and allows 
a higher current density to be used. In all solutions 
anodes of pure Straits or Banca tin should be used, 
depending upon the cathode surface. 

SOLUTION NO. I. 


Weer ers Viedicss 5 gallons 
Cameiraeee nb: 5 pounds 
Sodium sulphate ............. 2% pounds 
fo See er 1% pounds 


To prepare the solution dissolve the caustic soda in 
part of the water, then add the tin salt. Dissolve the 
sodium sulphate in the balance of the water and mix 
thorcughly. The solution may be run cold or slightly 
warm and the voltage should be 2%. to 3 volts. 

The following formula recommended by Roseleur 
is very frequently used and gives very good results: 


SOLUTION NO. 2. 


el te eat alts bb-0:0 6 « « 1 gallon 
Pyro phosphate of soda........ 12 ounces 
Eee ae 1% ounces 


Use the bath warm at three volts. Maintain the 
metallic content by adding chloride of tin immersed in 
the solution in cheese cloth bags. To prepare the bath 
dissolve the soda in part of the water which should 
be at a temperature of 180 degrees; then add the tin 
salt and the balance of the water. Cleaning and finish- 
ing manipulations as noted in solution 1. 

SOLUTION NO. 3. 


SE a ee ee eee 1 gallon 
Ammonium oxalate ........... 10 ounces 
ae er eer 4 ounces 
SS Se ea 14 ounce 


To prepare this bath dissolve the ammonium oxalate 
and the oxalic acid in half the amount stated of boiling 
water and the tin salt in the remaining part and thor- 
oughly mix. The solution will at first be turbid, but 
If not a very small amount 


will eventually clear up. 
The voltage re- 


more of oxalic acid should be used. 
quired should be 2% to 3 volts. It is well to make 
provisions for heating the solution as this bath gives 
better results if the solution is boiled previous to using, 
There are a number of other solutions that may be 
used for electro-tinning, but I have selected these as 
ones that will probably give the best results. Iron, 
steel, brass or bronze may be plated in the electro- 
*tinning baths. In the boiling and contact baths the 
water lost by evaporation during the boiling operations 
should be replaced with either cold or hot water and 
frequent additions of cream of tartar should be made 
to maintain the strength of the solutions.—By Chas. 
H. Proctor, in The Metal Industry. 
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AWAITING AN ANSWER. 


Memphis, Tex., April 17th, 1914. 
AMERICAN ARTISAN & HARDWARE REcorD, 
Chicago, Illinois. 
Sirs: Would be pleased if someone would show us 
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how to make an elbow on a pipe as per this sketch. 
Yours truly, 
Cuas. F. Scort. 
ee ae ee ne 
NOTES AND QUERIES. 


COIL SPRINGS. 
From J. E. Kercher, Wolcott, Indiana. 
Please advise me who makes coil springs. 
Ans.—American Steel & Wire Company, 208 South 
La Salle Street, Chicago, Illinois, and Ludlow-Saylor 
Wire Company, St. Louis, Missouri. 
ADDRESS OF STOVE MANUFACTURER. 
From Stove Dealers’ Supply Company, 157 West Water 
Street, Milwaukee, Wisconsin. 
Please advise us where Smith & Anthony are lo- 
cated. 
Ans.—Smith & Anthony Co., 54 Union Street, 
Boston, Massachusetts. 
LIGHTNING ROD MANUFACTURERS. 


From the George F. Meyer Lightning Rod Company, Cal- 
vary, Wisconsin. 
Kindly furnish us with names of lightning rod 


manufacturers. 

Ans.—Carl Bajohr Lightning Conductor Company, 
4051 Keokuk Street, Saint Louis, Missouri; Electra 
Lightning Rod Company, Cresco, Iowa; U. T. Hunger- 
ford Brass & Copper Company, 497 Pearl Street, New 
York, New York; George M. King Manufacturing 
Company, Des Moines, Iowa; Miller Lightning Rod 
Company, 1901 East 3rd Street, Saint Louis, Mis- 
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souri; Nebraska Lightning Rod Company, 205 B. 17th 
Street, Omaha, Nebraska; Reyburn, Hunter & Com- 
pany, 412 North Sangamon Street, Chicago, Illinois ; 
Edwin G. Washbune & Company, 207 Fulton Street, 
New York, New York; Mutual Lightning Rod Com- 
pany, East 2nd Street, Des Moines, lowa; E. A. Foy 
Company, 815 Broadway, Cincinnati, Ohio, and Maher 
& Sons, Preston, lowa. 
CAST STEEL ANVILS. 
From W. J. Evans, McDonald, Pennsylvania. 
Kindly tell me where I can obtain cast steel anvils, 
with hard face finish. 
Ans.—American Skein & Foundry Company, Ra- 
cine, Wisconsin; Bonney Vise & Tool Works, Allen- 
Hay-Budden Manufacturing 
New York, and Rock Island 


Manufacturing Company, Rock Island, Illinois. 


Pennsylvania ; 
Brooklyn, 


town, 
Company, 


MANUFACTURERS OF 
B. Bjornstad Company, Spencer, Iowa. 


ADDRESS OF LOCKS. 

From C. 
Kindly give us the address of the Norwalk Lock 

Company. 
Ans.—Norwalk 


Connecticut. 


Lock Company, South Norwalk, 
LIQUID MEASURES, 

Meier Brothers, Henry, Illinois. 

Please advise us where we can obtain one gallon 


From 


liquid measures. 

Ans.—Simmons Hardware Company, Saint Louis, 
Missouri; Hibbard, Spencer, Bartlett & Company, 
State Street Bridge, Chicago, Illinois ; Bullard & Gorm- 
ley Company, 175 North State Street, Chicago, Illinois ; 
and National Enameling & Stamping Company, 346 
West Kinzie Street, Chicago, Illinois. 

; a eS ae a 


ITEMS. 


Incorporation papers were taken out recently in 
Richmond, Va., by the Ventilating Utilities Company. 
The officers of the firm include S. P. Mayer, President, 
and H. A. Bartholomew, Secretary, both of Norfolk, 
Virginia. The company is capitalized at from $100,- 
000 to $300,000. 

A new business has been commenced by William A. 
Hoffman, at 316 Oakland Avenue, Detroit, Michigan. 
Mr. Hoffman will do tin and sheet iron work and 
plumbing and sell, install arid repair furnaces and ac- 
He would like to have descriptive literature 
and prices from manufacturers in those lines. 


oe. 


“THE DEPARTMENT STORE.”’ 


cessories. 





A new magazine has come into existence to join 
those already devoted to furnishing advice, informa- 
tion and knowledge to people engaged in various lines 
of business. The new journal is called The Depart- 
ment Store, and is published monthly by the Depart- 
ment Store Press, Incorporated, of New York City. 
Its editor says that this new magazine cannot exactly 
be termed a trade journal as it is published for the 
advancement and benefit of the department store buy- 
ers, as well as salesmen and executives. 

It is claimed that The Department Store cannot be 
confined to one phase of commercial life, but touches 
all of them, and that the problem of the pub- 
lishers in from such a 


generalizing information 


tremendous source and giving thoughts which vw’! 
interest such a big field has proved an exceptional), 
difficult one. The new magazine, however, boasts o{ 
an exceedingly efficient staff and The Departme: 
Store should prove successful inasmuch as the fie|\ 
which it is to cover is wide of scope and compar. a 
tively virgin of quality. The editor-in-chief of 7/, | 
Department Store is J. H. Platt, Junior. 
apr Aa 
SHUMAN ADVERTISING COMPANY SUP- 
PLANTS SHUMAN-BOOTH COMPANY. 











The Shuman-Booth Company, a well-known adver 
tising service of Chicago, has been succeeded by the 
Shuman Advertising Company, hard upon the disso- F 
lution of the partnership which had existed between ites 
R. R. Shuman and Carl H. Booth since the early part 
of March, 1913. 

Mr. Booth wil! enter into the Metallurgic Engineer- 
ing Company, Chicago, patentees and builders of elec- 
trical melting furnaces, as vice-president of the con- 
cern. 

Mr. Shuman has organized the new firm, to be 
known as the Shuman Advertising Company, and 
which will be located in the Westminster Building, 
Chicago. 

Mr. Shuman is well-known for the faith which he 
has always placed in class and technical journals. The 
following excerpt from an address made by him some 
time ago before the Yellow Pine Manufacturers’ As- 
sociation in New Orleans will illustrate this admirably : 

“The man who treats a trade journal publisher as 
a respectable mendicant to whom something must be 
given—who looks upon trade journals merely as insti- 
tutions which must be supported for the good they do 
—misses the whole point of the thing. 





\ 
4 


“Trade journal advertising is not digging down and 
giving money; it is reaching out and getting money— , 
reaching the minds and hearts and pocket-books of 
men who have money and who want to make more J 
money out of that money by spending it for your ; 
products. 

“Any man of you who gets that true conception of 
great central market place to 
which its readers may go, money in hand, will stop 
giving the publisher little standing cards, because they | 
like him as a man; will see beyond such small per- 
sonalities and will sense the tremendous buying power 
of the audience he offers, and talk to that audience 
with such compelling force that they will read and 


att ain ae, 


the trade journal as a 


remember and respond. 

“Trade journal advertising is not a contribution— 
not an expense; but, rightly done, is a sound and pay- 
ing investment that yields dividends far beyond its 
cost.” 





When a bit of sunshine hits ye, 

After passing of a cloud; 
When a fit of laughter gits ye, 

An’ yer spine is feeling proud, . 
Don't fergit to up and fling it 

At a soul that’s feelin’ blue: 
For the minit that ye sling it 

It’s a boomerang to you. 

—Capt. Jack Crawford. 
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1,092,825. Window-lock. John C. Crowley, Toledo, Ohio. 
Filed May 23, 1918. Serial No. 769,393. 

1,092,835. Orchard-Heater. James L. Hamilton, Grand 
Junction, Colo., assignor to Hamilton Orchard Heater Com- 
pany, Wheeling, W. Va., a corporation of West Virginia. 
Filed Oct. 31, 1913. Serial No. 798,427. 

_ 1,092,843. Combination-Lock. Rollin C. Lewis, Stam- 
ford, Conn., assignor to The Yale & Towne Manufacturing 


Company, Stamford, Conn. Filed July 25, 1913. Serial No. 
781,141. 

1,092,896. Clothes-Washer. William R. Chisham, Hanni- 
bal, Mo. Filed Sept. 27, 1913. Serial No. 792,143. 

1,092,926. Locking-Hinge. Waldemar Madsen, Chicago, 
Ill. Filed Jan. 8, 1914. Serial No. 811,008. 

1,092,946. Rabbeted. Lock Front and Strike. Albert A. 


Page, East Haven, Conn., assignor to Sargent & Co., New 
Haven, Conn., a corporation of Connecticut. Filed Nov. 19, 


1912. Serial No. 732,257. 

1,092,971. Tool-Holder. Peter A. Burlog, Upham, N. D. 
Filed Apr. 9, 1913. Serial No. 760,053. 

1,093,006. Lawn-Sprinkler. Charles A. Nelson, Chicago, 


Ill. Filed Oct. 30, 1912. Serial No. 728,526. 

1,093,022. Hot-Air Furnace. John Zellweger, St. Louis, 
Filed Jan. 3, 1913. Serial No. 739,951. 

1,093,060. Washtub-Supporting Leg. Anton T. Luecken- 
bach, Neenah, Wis. Filed May 9, 1912. Serial No. 696,129. 

1,093,080. Pin-Tumbler Lock. Evan J. Shipman, New 
Haven, Conn., assignor to Sargent & Co., New Haven, Conn., 
a corporation of Connecticut. Filed April 25, 1918. Serial No. 
763,641, 

1,093,101. Clothes-Washer. Maurice J. Beeney and Ern- 
est W. Beeney, Newark, Ohio, assignors to H. F. Wendell, 
Leipsic, Ohio. Filed April 8, 1913. Serial No. 759,815. 

1,093,102. Safety-Razor. Guy L. Bonham, West 
ford, Conn. Filed Aug. 4, 1913. Serial No. 782,992. 

_ 1,093,110. Dinner-Pail. Calvin F. Christopher, Asheville, 
N.C. Filed Dec. 30, 1912. Serial No. 739,350. 

1,093,168. Lawn-Mower. Robert W. Boydstun, Natchi- 

toches, La. Filed Nov. 6, 1913. Serial No. 799,556. 
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Blades. 


Safety-Razor 
Filed May 9, 1913. Serial 


1,093,189. Locking Means for 
Richard Kampfe, New York, N. Y. 
No. 766,533. 

1,093,227. Cooking Utensil. Enoch S. 
Ill. Filed Oct. 11, 1912. Serial No. 725,331. 

1,093,245. Broiler. William J. Best, Detroit, Mich., as- 
signor to Best Stove Company, Detroit, Mich., a corporation 
of Michigan. Filed Nov. 18, 1912. Serial No. 732,046. 

1,093,282. Cooking Vessel. Thaddeus D. McCall, 
cago, Ill. Filed March 13, 1908. Serial No. 420,821. 

1,093,337. Foldable Egg-Boiler. Claude B. Kishler, New 
York, N. Y. Filed Oct. 17, 1913. Serial No. 795,693. 

1,093,342. Sink-Strainer. Thomas McG. Aiken, Pitts- 
burgh, Pa., assignor of one-third to Charles D. Kuhns, Knox 
ville, Pa., and one-third to Ernest C. Mull, Pittsburgh, Pa 
Filed May 7, 1913. Serial No. 766,055. 

1,093,393. Handle for the Covers of 
and the Like. Julius Fritz, Petaluma, Cal. 


Wheeler, Moline, 


Chi- 


Cooking Utensils 
Filed July 16, 


1913. Serial No. 779,275. 
1,093,410. Rake-Cleaner. George C. Hennes, Benton Har 
bor, Mich. Filed Nov. 14, 1913. Serial No. 801,006. 
1,093,432. Combination-Tool. Loeser Kalina, New York, 
N. Y. Filed Jan. 4, 1913. Serial No. 740,142. 
1,093,440. Gas-Heated Sad-Iron. George W. LaRue, 
Kansas City, Mo. Filed Feb. 25, 1913. Serial No. 750,489. 
1,093,527. Tool. John E. W. Boesch, Columbia, Nev 
Filed Oct. 9, 1912. Serial No. 724,731. 


1,093,534. Automatic Furnace-Damper Regulator. Thomas 
C. Christie, Lebanon, Ohio. Filed July 8, 1913. Serial No. 777,- 
S91. 

1,093,535. Combined Rake, Grader, and 
Tony Civita and Benjamin C. Leghorn, Arlington, 
Aug. 12, 1913. Serial No. 784,460. 

1,093,552. Assemblying Soldering-Tool. John E. Ebaugh, 
Shenandoah, Ia. Filed June 24, 1913. Serial No. 775,481. 

1,093,566. Fireless Cooker or the Like. Charles E. Swartz- 
baugh, Toledo, O., assignor to The Toledo Cooker Company, 
Toledo, O., a corporation of Ohio. Filed March 1, 1913. Se- 
rial No. 751,468. 


Snow-Scraper. 
Ore. Filed 
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WEEKLY REPORT 
OF TRADE AND THE MARKETS 











THE GENERAL TREND. 

In reading the various metal market reports which 
follow it is obvious that the general trend is not espe- 
cially encouraging. The period of dullness, at present 
being endured by the manufacturers in metal lines, 
has been a depressingly extended one. 

However, they may derive some consolation from 
the fact, that national conditions are moderately quiet 
and that lack of activity in their special line is a re- 
flection of the way business is found all through the 
country. 

There are millions of other manufacturers who must 
wait with the same patience and fortitude as the metal 
men. It is certain that the moment business anima- 
tion, which has been suspended for so long, is revived, 
the metal market will come to life with a speed which 
will be as amazing as it is delightful. 

The first signs of another era of national prosperity 
will be shown in renewed activities along construc- 
tion and building lines; a boom for the metal men. 


STEEL. 

Reports from various sections of the country seem 
to indicate that conditions in the steel market have 
improved just a trifle in the past week. One fact is 
assured, that any change however slight must have 
been for the better as prices have certainly fallen as 
low as is possible to retain a margin of profit. Not- 
withstanding the fact that some of the more optimistic- 
ally inclined authorities in the steel trade have made 
some encouraging statements, the general tone of quiet 
which has characterized activities in the steel industry 
for some time past is still distinctly noticeable. 
“Watchful waiting” is still the policy which men in 
this line must pursue and it is hard to say just how 
long it will be before they may safely become aggres- 
sively active. 

One encouraging report, however, is that very few 
of the impertant steel companies are operating at be- 
low 60% of capacity and it is probable that the gen- 
eral average of mills throughout the country is very 
close to 70%. Prices remain practically unchanged 
and it is hardly expected that they will improve for 
shipments before July. 

Even though conditions are so general quiet in the 
steel trade, the developments of the past week in Mex- 
ico and the business possibilities which the situation 
might create has for obvious reasons failed to prove of 
more than passing interest. Buyers are continuing in 
their efforts to persuade the manufacturers to estab- 
lish a still lower standard of prices than that which 
already prevails, but without doubt further cuts are 
an impossibility, considering the reduced tonnage which 
is being produced. E 

Construction and railroad work is still very slow, 
and a recent announcement from New York states 


that the National Tube Company has ordered a $1 
duction on steel tubing per ton. Any promises fo: 
new business seems sans fundation, but naturall: 
every one in the steel industry is hoping for bette: 
times to come in the near future. 


WIRE AND WIRE NAILS. 


The demand for wire products seems to be fairly 
steady and prices remain about the same. 

Pittsburgh prices are quoted as follows: Barb wire, 
painted, $160; barb wire, galvanized, $2; wire nails, 
$1.60; plain wire, $1.40; plain wire, galvanized, $1.80. 


SHEETS. 

The general trend of the market seems to be down- 
ward and manufacturers are prepared to make small 
cuts in price in order to dispose of left over contracts. 
Galvanized sheets are showing especially poor but it 
is hoped by the leading producers that a marked im- 
provement will be shown in a short time. Such a thing 
as a foreign buyer is becoming unknown and the sheet 
manufacturers in this country cannot seem to come 
down to prices which afford any inducement to them. 

Mill prices are quoted as follows: Black sheets, 28 
gauge, $1.90-$2.00; galvanized, 28 gauge, $290-$3.00 ; 
tin mill black, 28 gauge, $1.90-$1.95 ; blue annealed, 10 
gauge, $1.40; painted corrugated, lb., $2.10-$2.20; gal- 
vanized corrugated, Ik, $2.95-$3.15. Blue annealed, 
3-8, $1.35 ; 9-10, $1.40; 11-12, $1.45; 13-14, $1.50. 


COPPER. 

It is somewhat discouraging to find that the copper 
market has suffered quite a noticeable decline during 
the past week. Reports from London show that futures 
declined 8s gd, putting the three months’ price lower 
than it has been for some time. In New York copper 
prices remain nominal and practically unchanged in 
the face of an entire absence of business. Although 
mafiy of the brokers in that city are offering buyers 
ridiculously low prices, they cannot seem to arouse any 
enthusiasm. , 

An alarming future condition was outlined to the 
copper producer in a talk delivered recently by Colonel 
R. N. Thompson of the International Nickel Company 
of New York. He said among other things that 
America was courting disaster for the copper produc- 
ers by disposing of about 60% of the output of this 
metal to foreign countries at prices inconceivably low. 

It seems, however, that just at present the copper 
buyers in Europe are very scarce and it is evident that 
reports of poor trade conditions here have had their 
effect. This quietness across the sea may prove a 
fundamental factor in determining whether or not our 
exports in copper are made heavy because European 
nations find large amounts of the metal a necessity or 





he 
de 











ply because of the strong speculative tendencies 
ich prevail there. 

\\Ve quote New York prices as follows: Prompt, 
‘rime Lake, nom., $14.50-$14.75 ; electrolytic, $14.20- 
| 4.30; casting, $14.05-$14.15. May and June, Prime 

| ake, nom., $14.50-$14.75 ; electrolytric, $14.20-$14.30; 
asting, $14.05-$14.15. 


TIN. 


\Ithough the market proved unusually dull the first 
part of the week, the renewed interest of several big 
huvers caused prices to increase during the past two 
days. Prospects are bright for big business next week 
and several New York bids are quoted at $35.62'% for 
\lav, $35.75 for June and $35.85 for July. Sellers even 
at these prices are said to be very scarce. 

It seems hard to understand considering activities 
here why the London market is showing such a marked 
decline. The general discouraged feeling as to the 
future of the tin market which exists abroad certainly 
could not have had its origin in any reports from here 
as the American consumption at present and the 
prospect of future activities in the market is entirely 
satisfactory. New York prices are listed as follows: 
Wholesale, $35.65; city delivery, $35.62; ton lots, 
$35.90-$36.00; April, wholesale, $35.62; May, whole- 
sale, $35.70; June, wholesale, $35.80. 





TIN PLATE. 


While conditions in this line are none too good in 
this country they can be in no way compared with those 
existing in the European market. In London, the past 
few days have proved most disastrous to the producers 
of this metal, as it can hardly be said that a demand 
even exists. The few sales which have been made, with 
great effort on the part of the manufacturer, were 
closed at prices discouragingly low. 

The situationin the American market remains prac- 
tically unchanged and prices for prompt and future 
shipments, f. o. b. mill, are as follows: Coke tins, 
14x20, I. C., $3.55; coke tins, 14x20, 100 lb., $3.40; 
coke tins, 14x20, 95 lb., $3.35; coke tins, 14x20, go Ib., 
$3.30. 


LEAD. 

The lead market seems to have shown some improve- 
ment during the past few days and from reports a 
large amount of business is being done at East St. 
Louis prices which are quoted at $3.6714. to $3.70. One 
large order for future shipment went at the maximum 
price. The general condition of the market is steady. 

St. Louis prices are: Trust price, $3.72% ; Spot, out- 
side, $3.67% to $3.70; April, $3.6714 to $3.70; May, 
$3.70. 


REDUCTIONS IN THE SOLDER, TIN AND 
SPELTER MARKETS. 

The following reductions in metal prices are re- 
ported for the current week as follows: Solder, guaran- 
teed-'% and ¥, per Ib. 23%c, was 23'%c; commercial 
% and \, per Ib., 213¢c, was 215¢c; No. 1 plumbers, 
per Ib.. 19%c, was 1934c. Spelter, in slabs, 5 tc, was 
S34c. Tin, pig tin, per lb., 39c, was 40c; bar tin, per lb., 


40c¢, was 4Ic. 
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SPELTER. 

Voluntary offers to sell prompts at 5.02% f. o. b. 
East St. Louis have failed to interest any buyers and 
it is evident that the manufacturers would sell for 5¢ 
if it were offered. The willingness of the producers 
to cut prices in order to close sales indicates how very 
quiet the spelter market is. Not much attention is be- 
ing paid to future deliveries either, and it seems that 
a general decline cannot be avoided. A few sales. 
however, have been reported at 5.07% f. o. b. East 
St. Louis for July delivery and 5.05 for June. 

The prevailing spelter price in the St. Louis market 
is 5.00. 


PIG IRON. 

Although the prices quoted in the east and in Chi- 
cago have varied but little since last week, the pig iron 
market is anything but strong. Manufacturers are in- 
clined to think that there will be a decline in the near 
future and more furnaces are likely to go out soon if 
the demand dees not increase. The output of the vari- 
ous mills active at present shows the result of adjust- 
ing capacity to demand. 

We cuote the following prices: 


CHICAGO, 
(Northern at turnace.) 

(ee $14.75 
ee 14.25 
No. 2 foundry, Northern. ..... 2.2... cece... 13.75 
No. 1 foundry, Southern.....................$15.35@15.85 
NG, 2 1OGNGTY, SOUTNETN. ... 0... oc. eas 14.85@15.10 
No. 3 foundry, Southern... 14.35@14.60 
Gray forge, Southern....... Be deals harass ... 13.85@14.10 
he cs wikind abd bande seventy 14.00 
Lake Superior charcoal............ as siae'sess SOLON 


BIRMINGHAM. 
$10.50@11.00 
10.50@11.00 
10.00@10.25 
9.50@10.00 


No. 2 foundry 
INO’ 2 BORE S 665 5 6 TOs 

58 oie custodial «OSs hdeasistea Cueto S Se 
Gray forge 


Ee a ere 
rn ne ee ee 13.40@13.65 
I a ah a es eA 14.90 
a a ea 13.90 
Malleable 2 Sd ee ee te ID : 14.15 
MUMS Sot) es os nae Gad ads leno at 15.40@15.90 
Southern forge . 14.40@ 14.90 


Matthew Addy & Company's Market Report, April 
25; IO14, Savs: 

Little can be expected of the iron trade as long as the 
railroads keep out of the market. They are not buying a 
thing. Their purchases have stopped just as though they 
had been snipped off by a pair of scissors. We are told 
that purchasing agents’ desks are overflowing with requi- 
sitions but that there is no money to pay for them, and so 
nothing is purchased. This hits the iron trade harder than 
any other line, for the railroads in one shape or another 
use about half of the iron produced. Of course this thing 
can’t last indefinitely. The railroads can’t wear down to 
two streaks of rust, and the longer they let things go the 
more they will need when the time comes. 

At present, foundries are as a rule running about half 
time; it is a ridiculous and almost inconceivable state of 
affairs. Everyone at all familiar with the statistics knows 
that the iron trade has not been overdone. As a matter 
of fact, the country for some has been on a basis of 
under-consumption. Today it is on a starvation basis— 
not enough iron being used to replace the ordinary wear 
and tear. Not for years has there been such a condition. 
It is so acute and has gone to such an extreme that it is 
impossible for it to last long. 

Birmingham No. 2 foundry is quoted at $11.00, and 
Ohio No. 2 foundry at $13.50. The volume of new busi- 
ness is small. Coke production is being sharply reduced 
and a great effort is being made to accommodate the out- 
put to the demand. Iron production is at a standstill, but 
it will presently decline. No new furnaces are being blown 
in, as there is no encouragement for any such action 
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Current Hardware and Metal Prices. 


AMERICAN ARTISAN AND HARDWARE RECORD 


is the only 


publication containing Western Hardware and Metal prices corrected weekly. 


METALS. 


FIRST QUALITY BRIGHT 


PLATES. 

Per Box 
IC | +, er oe $7 35 
IX re rer 8 45 
IxXX LES, é-i0kendnd bean eee 9 45 
Sn ARO, 7 are helys.00ie eat 10 55 
ee 6 RTs Se ere 11 65 
IC a eee 14 70 
IX 0 Farrer s .- 16 90 
IXX 20x28... 18 90 
IXXX 20x28... 21 10 
IXXXX 20x28 23 30 


COKE PLATES. 2 
Cokes, 180 Ibs. . 20x28 $7 90 


Cokes, 200 Ibs 20x28 8 10 
Cokes, 216 Ibs IC 20x28 8 40 
Cokes, 270 lbs. . ..I1X 20x28 10 10 
PIG IRON. 
Northern Fdy., No. 1 $15 00 
Northern Fdy., No. 2.. . 14 50 
Northern Fdy., No. 3. . 24:25 
Southern Fdy., > ] . 1610 
Southern Fdy., No. 2 . 15 85 
Southern Fdy., No 3. . 15 60 
Lake Sup. C harcoal . . 16 50 
Malleable............ 14 50 


BLUE ANNEALED SHEETS. 


No. 10... per 100 Ibs. $2 05 
No. 12.. per 100 lbs. 2 10 
No. _ per 100 lbs. 2 15 
Mas 06: ... ...per 100 lbs. 2 20 


ONE PASS COLD ROLLED BLACK, 
No. 18-20. per 100 lbs. $2 30 


No. 22-24.. per 100 lbs. 2 35 
No. 26.. ..per 100 lbs. 2 40 
No.. 27. per 100 lbs. 2 45 
No. 28.. per 100 lbs. 2 50 
GALVANIZED. 
a ee ee per 100 ths. $2 F 
is Soe per 100 lbs. 3 0 
es See per 100 lbs. 3 1 
| eee per 100 lbs. 3 3 
ES: ae. per 100 lbs. 3 45 
Ne See per 100 lbs. 3 6f 
2 Re per 100 lbs. 3 9% 


POLISHED SHEET STEEL. 


ie Week ae per 100 Ibs. $4 7e 

= a per 100 lbs. 4 86 

ea ea per 100 lbs. 4 90 

ere per 100 lbs. 5 00 
SMOOTH STEEL. 

Per 100 Ibs. 

Wood's Smooth, No. 20......... $3 05 

i ia No. 22-24...... 3 10 

ie No. 25-26...... 3 15 

: SS ae 3 20 

7 Ps os se enen 3 30 


PATENT PLANISHED SHEET 
IRON. 


Patent Planished Sheet Iron, 
100 Its $9 


PATENT PLANISHED SHEET 
STEEL. 

Dickey Planished Sheet Steel......84 
SOLDER. 

XXX Guaranteed } & }. -per Ib. 234 

Commercial 4 & 4......... 212 

No. 1 Plumbers. ........0¢ 193 
SPELTER. 

In Slabs..... ese kenaesaadaeiane® Sic 


SHEET ZINC. 


Og GE ee eee $7 50 
Less than Cask lots..... $7 75 to 8 25 


COPPER. 
Copper sheet, base. .....-+se++00199e 


ALUMINUM. 


4 Carload lots. 


No. 1 Pure Ingot.. 


Winchester: 


Gun Wads—per 1,000. 


Trenton, 70 to 80 Ibs...... 
Trenton, 81 to 150 lbs..... 





ASBESTOS. 
Board and Paper.......... $3 00 


LEAD 

mation Pei eS oo ke bsln $4 10 
a eee ie ee 4 60 
National (White) brands (in less 

than 100 fb. lots), per th. ....... 7c 
Sheet. 

Full coils......... per 100 Ibs. $6 20 

Cut coils......... per 100 lbs. 6 25 


per lb. $0 24 
Ld 33 


OR CS hint Sac civic ba 
TIN. 
et EME ec Lie x 5: bb anion per lb. $0 39 
ge Wr rare ca 40 
ADZES 
Carpenters’. 
PRE... 5545s, aces dernascd 40% 
Coopers’. 
EER Le TP Oe ee. 15% 
MUO Soc 5.c5 veaO eek sae 15% 
Railroad. 
POMEER 6s, kos s baer oae eee 40% 
Ship. 
IR os Sas one oh ta ka 40% 
y eekiea\ ERSREA SR ere Tae es 15% 
AMMUNITION. 
Caps, Percussion—per 1,000. 
F. L., Waterproof, 1-10s........ 47c 
CR erry ese. eae yer 35¢ 
OR See inetity cs Gib MAE 68c 
Shells, Loaded— 
Loaded with Black Powder..... 40% 
Loaded with Smokeless Power, 
medium grades.......... 40 & 5% 
Loaded with Smokeless Powder, 
high grade........ 40 & 10 & 10% 


Smokeless Repeater Grade..40 & 5% 
Smokeless Leader Grade 40&10& 10° 
BC POWER «yo v0-0.0 thi tasis 40% 


Winchester Gun Wads......... 15% 
Powder. Each 
DuPont’ s Sportir 1g, kegs si $5 25 
} kegs.. 2 90 
os - H kegs. . 1 60 
DuPont’s Canisters, “fe Ib.. 25 
a Bettas sw. 15 
= Smokeless drums.. 23 49 
£3 kegs. ven: SO 
vee ~ }-kegs.. 6 08 
si *  10- can drum 4 86 
= . 3-kegs. . 3 12 
+3 ~ canisters 54 
Shot, 
Drop shot, sizes smaller than 
B 25-tb. bags, per bag.......$1 85 
oe shot, B and larger sizes, 
25-Ib. bags, per bag........ 2 20 
Buck shot, 25-fb. bags, per, bag 2 20 
Chilled shot, 25-tb. bags, 2 20 
ANCHORS. 
Expansion Screw Anchors........ 60% 
ANVILS. 


9ic per lb. 
.9ic per Ib. 


Cwt 








| 











AUGURS. | BEATERS. 

ES ee eee 70% Carpet. Per doz 
Sg PRA RTT ee No. 13 Tinned Spring Wire...¢ 0 9) 

RETF TEI as ou ko Ks 0 so a ce oe 70% No. 11 Spring Wire coppered. 1 30 

No. 10 Preston............. 9) 
Hollow. Eee. Per doz 
Bonney’s—list $30.00...... 75 . 5% a Bo Imp. wee gee $0 
a y } 
en OS Aaa No. 150 “ “ hotel.. s 50 
No. 10 Heavy hotel tinned. . 2 10 
Post Hole pe 33 - 330 
ie No, *15; °° * *¢ Pte S Gt 
Digwell, 8-inch....... er doz.12 50| No. 18 “* “ “ 4 5 
Iwan's Post Hole and Well... 40% yan 
Vaughan’s, 4 to 9-in...per doz. 6 60 
BELLOWS. 

Ship. ARE ee ee en rere 65°% 
Ford's, with or without screw. . .50% | Hand, 

Snell's 40-5% ES SRR per doz. 7 50 
SOI esa feces 33 9 40 
AWLS. Moulders’. 

Bras. 12-inch 8 12 60 
No. 3 Handled....... er Cm, GO ee Page inn oe sing 
No. 1050 Handled... . ” 95 
Shouldered, assorted 1 to 4, BELLS 

celts Ssuw ed siboed per gro. 3 60) Cai, . 
Patent asst'd, | to 4... < 3-inch Nickeled Rotary Bell, 
Bronzed base...... per doz. $5 00 

Harness. Cow. 

Se ae en 95 Hich G oO 
im OG EA gO ner . 60% 

Patent.............. 90! Kentucky................ 65&10% 
Door. Per doz. 

Peg. New Departure Automatic... $6 50 
Shouldered.......... ” 1 50 Rotary. 

PR os, cas eines se 65} 3 -in. Old Copper Bell....... 4 00 
3 -in. Old Copper Bell,fancy. 6 00 
3 -in. Nickeled Steel Bell.... 4 50 

Scratch. 3}-in. Nickeled Steel Bell. . 5 00 
No. 1 handled. . ot 5 40! nand 
No. IS, socket han'ld. er doz. 1 25 : ! 

No. 7 St ee “ny an ed i 7 Hand Bells, polished....... 40&10% 
anley. 1 75 

MUO RES ooo os So Cae oe ae 40% 

Nickel Plated.................30% 

AXES. cm RG Nn rete: = <5: 40&334 % 

Boy's Handled. ” POE RD. 6 oe asa b bs caaee 334% 
Lippincott, 3 tb......per doz. $7 00 Miscellaneous. 

Marshall Falls City... “ 6 00} Church and School, steel alloy... .50% 

Broad. Farm, Ibs... 40 50 75 100 
Plumbs, West, Pat..........-334%|Each....... $190 240 355 4:75 

“an. Pat EPEAT Mees 35 %G 
se Firemen’s (handled), BEVELS, TEE 
agen cal . per doz.$19 00 : 
Plumbs, Miners’ (handled) “* 9 00 oer s, rosewood handle, new - ; 
__ ESE AT eee ets 
5 Stanley’s iron handle............ Nets 
Single Bitted (handled). 
Blood’s Champion........... $12 00 r r 
Blood’s Dull Finished SADE EA 10 50 BINDING, OILCLOTH. 
Rough MS Ss.cgavic es aes IS Boca oe ea 75% 
Niagara, SI Pano. ara d dg ee | os 70% 
Perfect Premier, Forest C lipper 10 00 ON a ee eee 75% 
BITS. 

Single Bitted (without handles). Auger. 

Blood’s Champion........... $9 50} Extra Double Spur. . .70&10% 

Blood’s Dull Finish.. 9 00! Ford’s Car and Machine.. 40&10% 

Rotgit RIGS... ... sce e eens 7 25 Ford's Ship.................+.50% 

Irwin... .. 2... -seeeee eee 50% 

Russell Jenning’s......... one 4 

Double Bitted (without handles). Clark’ ig Expansive. . . ret 

: +1 Steer’s Small list, $22 00. .25¢ 

Blood’s C or yn, 34 to 44 Ibs. “ “Large “ $26 00. .25% <4 

Flint Edge. phe per doz. :- 73 Ok he Or ey ee 50% 
Perfect Premier... . = 11 00 ep ody Ship Auger pattern 

The above prices on See SOS IDE Fen et ees ar eee ete ys id 

are the base prices. ln 

34 to 4} Ibs. advance 25c. SEP ees See bee ee eee: 15% 

4 to5 lbs. advance 50c. . 

44 to 5} lbs. advance 75c. Countersink. 

‘ No. 18 Wheeler’ Ss. per | doz. $1 60 

No. 20 “% 2 40 

BAGS, PAPER NAIL. American Sraithen ad. 2 
Pounds..... 10 16 20 25 7%: Wlat..:... 1 00 
Per 1,000...$2 50 375 450 500] Mahew’s Fiat. 90 
* Snail 1 40 

BALANCES, SPRING. — Aine sled 

9 de ER ECE PEE EO PT TPR: 40% PEE POE o.oo 20+ 404 - 

PONOUEZE 6 oc aan 20% | Gimlet. 

Standard Double Cut.......... 40% 
aes ‘ German Pattern..... per doz. $0 “4 
BARS, CROW. Gevteasi..<:. .¥2i3'53 a 
Pinch or Wedge Point, per cwt.. $3 25 ay pte tie? ea sf? 
Countersink......... 9 1 30 

: BASKETS. Reamer. 

Clothes. : % Jenning’s Square..... 2 50 
Small Willow........per doz. 7 00) Standard Square.. “ 2 00 
Medium “ .. ‘ 8 75] American Octagon. . “y 1 75 
Large are 4 eee 10 50 

: Screw Driver. 

Galvanized Iron. 4} bu. 1 bu. 14 bu No, 7 Cénstann a 55 

Per dos..'...<.: $3 50 500 675 No.1 Triumph...... - 1 25 
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BLACKING, S 
2 ¥, T 
BLAD OVE. (See Polish 
Bul hers’. ES, SAW. . BR 
Ste . OILE 
Standagd 4 & Hsin... aR - ui 
Seated A Mite guerre errors 
ATs sssseseagaenasensennes ’ oz. $2 () Vv 
Bock. ae 15%| p. BUCKETS ae" Coil. 25c per 100Ib Saw Fi 
Disston’s.. i ‘ump, Rubber . Coil . on Cabl Filers. 
Flexible......e++ecsee: ycho : Chains, G. e| Disston’s li 
Flexible... ..s++eeeeeeeees 25&5 | oo ee out 3/0—2/0 » German Pat. iene ee $30.00 
Wood i ae Champion... |)! '''"! gro. $4.75] STIR eee $11.50; Nor $3.50: Noo” 30% 
ad - 2085 7% (OS kel en ell eal os 4 75 er 70 Weatwar No. 3, $5 ; No.1 ( 
Jackson's Star OF veeeereeeees se 7 50 GC. trttsttteesceeeseeees 66 7 $8 aia s, No. 1 .00 doz. , 
Disston’s—N EE Tr ue per d Star... 2... ee... 92 0 gh eb eines 1% An & . 1, $6.25; N 
Tes 0.6 Oz. $2 2 al Raa Sosa “ 5 . Halter ss «++ 6% No. 3, 
Triumph...... 16,26 & 045. 4 ee 5 00| 4/0 te 0. Cheins. 0 CLAW 
POPE, Tae “i 75| Galvd 6 75 esd 1: pee Ree Cast. woo S, TACK. 
50 P , QOts } a a eee 662% Forged od hdle 
Snatch BLOCKS Wo. doz.. 10 Rigs pene 3 0 Solid steel,wood. es, per do 
sch. 5 ‘ooden TE 90 3 14 ee 65% slid steel. . hidie  * z.45@60c 
w ooden... goden, top ear, plain oe 3 40 a0 eit 60% | Tiare eee LT “ $0 80 
r es ow eaeaenelheed aiieien 70& 10% . @wivel, “ “se : . Picture <a Fg i4 D ‘ SOREN 4 30 
sche, ee ee Bae Mwy yl BS cee : : 
ose St - 50% | Folding UCKS, SAW. Light abate — ao en 
= een Ga ss, wan’ ‘ 
Com. Stee! : - IRS PES | ea veaige;| BURRS, RIVE per doz. $ Heavy eg ...per doz. $ ieaa’e aitinstable. : 
Cees cs Sige aoe C BURRS RIVETI - $2 40 Pump Chain <ege Pas $0 50} Pot. ationary.. Severe 
eee od r a 75 tees a oe 
BOA | copper Burrs NG. Galvani 5} Wi - 40857, 
na — od 5 mein ee soy, | Sazet? “eben per 100 Ibs. ‘ PN sy alla pe ‘ 
Wabesh ped te see N BUT “-aciiegebtetie 6sasey Brass ie ne es x Steel ; t doz. $0 75 
Wabash Mo nta “hepa y et Prices Ca TS iidea 6 eb ale > i > Sida 
A 1 <i eae “ st Ir ; S Pe i ee 
vo Delft Enameled: . “ Wrought Brass af sans NESSES Oe: 65 % ode tine eee yer aes, $3 25 
rt ve rou ee ik + +43 : ” 3 +++ OSES], 
Wash Inlay....... “ Wrousht er Bright List)... "50810% 0... Steel, per 100 ft sexo sae we CLEAVERS. ‘ 
No. 760,B eel, Japanned......... 5%| 10. edness +4 Beatty's, Inch 7 
6% , anner Glob : eer amet Net thateeeereseeeeeeees bch $1 20 | Nea Ve Le 8 
No. 682. Mieceaie hwy Double ALIPERS, Chess cece ests 2 * eee er 75 975 iar 
Ne BES aanner Globe, a Inside and Outside’ OR... Sot © eae a per doz. $2 25 
o. 862, White He: - per doz. Mg....... WUD. Ss osco.ccecks 35% | aR eRe Gade umbs..... : 
Nc. $00. Benue eo Yo gaa aa ea 35% GR a waereseveseeseeeseceees ena Sees es 
Yo. 800, es | Ns see’s poor AES “ch tein “ot diate > 70| Me : renee et 
No. 172, Our Bi King. $ doz. 3 75 Logger’s Boot CALKS. % ae SS ia laa 3 + Malleable. . CLEVISES % 
Ne $64 Bog: est, (Soap saver) ; ial ethin B. | ages . ht Eieiaeae i Sete mireien 
. 964, Royal Blu. ..per doz. 3 Toe. . Co.'s), aS. » iia. Bolt CLIP owe se a 
06 case wee e, (enamel) 25| Shoenberge ouaace ee ee Cable Sash Chai se vasewewed ee : 00 Seeece PERS. 
iin ta per doz. 3 25 Bessemer. Deeecserese oer fh es : asns. ; 90 , $1 90@4 75 
SseMer.... 2... 6.2... q tee eS Axle . 7 fe 
Curtains OBS, PLUMB. American. 202002020211) nib Fels alan sees (Hates CLIPS. 
f. nters’. eee > EE IEEE Soa aa bs amper. : 
2, iron Mil ST ote sid Bie seh, re ROs tea Chain 25%| Standard -65&5% 
Yo. 00, TOM. «cess eee ilk. NS er 100 lbs. . aes Reta 
ees mae, per doz. $0 60} Holstein ae rea 00 13°40 ts vnhiny en ss ....per doz 70 
No. Stee e 1 20 Naw . A-in hains. 5 Pe eee eee “ 38e 
Ho. 4, BOE. sees. 2 25 el 300 os i .» $8 50; 3-in., $7 ‘ erg c 
. 4. tress clated. “ mee cee . te- . . «7 75 e 7 7 
No. ica Sees ee “ 4 40 G Per doz. “$20 25 22 = wate etapa 79 per 100Ibs ane CLOTH ™ 
plat’'d “ 110 em Patte , 2 70 T NS... . 2200, ar.. 
oor oa te ods | TraceChains, OE) Sk Sa 
Carria TS. coe alg 401 eotern, Standard 0 | Hardware Wi - 50% 
Guan Machine, etc Per doz. “$17 . aie Ei i Os... ' + tiga mga a 
arriage, ? See + Illinoi ey ee & Ps 10 7 ape Mote per pair, 3 4 pare incl., Geir Ils (100 ft. 
Rint 2x6 and sizes small llinois Patte 20 25 21 45 6} A sie aa eta pair, 30c 6 and 5 in full roll a 
ds er Nos Tn. mat 6 ae a 44cl 7; iro... $3 0 
Coma’ RE dey 75& Nos............. E Bad Sc oat natn des mene ood and 8... 3 s 
wee arger and long 10% aS a ee a $3¢| Screen Wire. 3 50 
ine, ttaereeees er ‘agon S or Twiat Li 12 me : 4 
) 2 a sizes OL ta ee ee ee, a $23 50 is oon Slay Chains. Twist Link. pitti galinted: par 16 
cn posed sgh dae sey Patt aR et CRO a i, per 100 sq. f 
er than or ga seadk iisamtOns Nos wei ern. 50] Per 100 Ibs... .¢ ry fi ra F Gi ane sq.ft. 1 20 
ow irate 2 Beas tS ++. P6 5 . wierd AUCE 
EE hess aia 708&10% nS ale ry 81 CHALK, C o Gae 4b esthaes bens Plain <0 ae 
Tire. aire prarsees tee ia ee eae $23 00 + as Oe , CARPENTERS’ cameomnie Cate. eee 65% 
o Bos Strap. 7 Zo | See O N OPENE Red teres tg each ; Telegraph F: Hose Bit eta hake Sor 
Mortis, Door see Av nitconatn sth 70% peners. RS. scarey Pee uke per gro., 80c Racking C nde oy wean 50 ‘soe 2 
Voor. ree oO Bee ates ote " Cocks (ne 2w list : tS 7% 
cna alicia ‘ Se CAPS, GUN ao White Scho. on = ye ke ag pe wg may ).. 5085 7% 
em, bronze < i irik cs) W in e Ammuniti » GUN. Se School Oc | Angl w’s Brass F ks (new list) 60%, 
Ba aah ane 60% ap.cux. | cHzaRco ; ; Mill e Plug F: aucets. ist) .60% 
ODA SS Sie aie a tS 20% CARPET § I CHARC lle P _ Can or. per doz ree Ay , 
a ba st 2 See Stretchers TRETCHERS n bags... ARCOAL. etroleum > seers per doz.2 “ae 85 
rought......... : ees RS ae RS vscsnks 20 
Wrought... ....-...+.. ++ +758 . .. per bag oreeeeee 0% 
Flush ught, bronzed.. Hay. CARRIERS Blount CHECKS, DOOR TT COLLARS, STOVE Pp 10% 
t Di S wet eeees . I i IP 
Wrought. ower Regular Meta. ce Plain mae ae - 
moc liveee ineartt ++++.,@ach, $3 85 C acne eG 30% Japanned Fin 3 90 2 7 
ane ° Sl aie ellie 5 RENE gt y 1 “ 
Wrought. Myers’ a. 37° rh oe 7 99| lwan’s Volc HIMNEY TOPS o | +acquered Tin “ : 00 3 = 3 50 
jrought kh pecesccce a iin 3 85 cano... v. 3 60 4 ’ 4 25 
Squa ee, Ee 75&10% "£ a” oS cps , F 20 48 
Con hes 708&10% See Amm CARTRIDGES. 00! Box. i= 50%! Nos. P COMBS, CURRY 7 
Wrought... unition. Inches. oe 000 Per doz. a 
Ries cath cone 50&10% CAS Round, per, acess ¢ 12 To ae Nos. Per doz 
Angul ie 70% Standard—Ball B ewer C ee 00 3 00 7 > Sil 90 She 05” 
mse RS. Bed... earing.. pom a y 500 5 - a 90 390 85 
4 lille , C Pewee ek , 3100 i . a — : l > 5 a5 3 = 
Sill eb ing eS S Oe pe ‘i Ss: ud, F, rites — § in. an 108... 80 620. l 20 
Bune. » IO. She... ‘yee 75 ate the Gonna ; a 70 Smaller a * Jai é 4c 1400 , 75 
8 , bad thie wind , per doz... er Ib., : : 4 
Enterprise Mfg Co." tose Philadel pone wheels sess) .60% <5 Framing a alla ; l3c | Carpenters’ C OMPASSES 0 
fg. Co.'s No. 1..1 7. delphia Plate, new ; ee | Pencil—F: . ~ 
"8 Yo. 1.. 15&5 fartin’ late, new list. | eta ea, ; Faber’s 
ve No. 2.. nase Pavcon’s Haass ani Kor list. . .. 0% Toes. Firmer aye 75&10% ‘ ae . per doz Pa 
Mail, No OXES aves 5 Oe ps ith handles OPPER—See M - $1 00 
5 SNe eve d reese (10% 0 Bil Sci al see Metals 
Pe Sa Cc : TCHERS : /o Ppers, S . oon e Gal or 1S " Se 
Miter doz........ $3 50 - 10° jee s; No. C.. S, GRASS, ee Cutters, Meat. tee Soldering. COPPERS. 
Nev 50 50 15-00 dermuth’s, = per doz. $4 25|© CHUCKS Th aoe 
: ew Langd ay ees: ’ - $4 25 soodell’s, for G S, DRILI 4 th. “Sek pe 
Stanley’ On..... er doz ne? ae Dri de “ r Goodell’s ae 3 tb and 3léc; 2 4° Per Ib. 34 
S aaa N om , iver: ell’s S large iD “ $c 
bon eS 15&5% Po Pe -. 5 60 5°75 3 Yankee, fe ee = rew eer : a 304c 
Seavey’s...............each, "1 300, er dos...) "$6°7 | iil Hae ore Tanke per doz. $6 25/ Pic Cc =" 
‘ - each, 1 50 ..$6 75 7 a Screw wan. CORD. 
ray’ ACE CHAIN : 1 EEA AN SN ite Wire 
ay’s Genuine S “ Breast C AIN AND C 0 00) Anti CHURNS 5 00} Sash. e Wire (new list) 
v* Nos. 66001460 st Chains. HAINS nti-Bent W _ Re 85% 
ile 0108. fee gape 60% Doubleslack . Gal. <a od, —— Brand ( 
as No. O108.......... 062 § 50% With 7 ae * deni E B — tere cee SS - ritan Brand.. per tb. 35 
No. 010. 5 Re ies : ; .. $3 50 wie Slide Snaps: ;,Palrs, $5 75 ee Barrel... . $3 90 4 = 10 Mi o- JD. 35¢ 
aN GEO eat 3 00 ithout Slid teens _ 5 00 —" Dash 5 oe " 4 85 Ww oP CORKSCREWS 2IC 
BRA . 3 30) Bri Been 32 yal... .. 65&74% | Willen: REWS. 
Hay-Rack CKETS Sright Ox Chai . . 251... Per doz 05th wee ‘: =" Williamson's 
Wen . . d-in.. $7 hains. 2 85] U nion, Gal .....$9 00 10 5 6 W snr Regul ar 334% 
zelmann’s No. 1 ae .. $7.25; 4-in., $5 45 ede i mm 00 10 80 1's Forged Worm. 40& 10% 
Shelf. No. 5-9e fo $9 50 eat Cheins. 5 per 100 lbs. PI I 4 35 sas All COTTERS, SPRIN won 
4 y rf ~ 4 as »* 4 } , ‘ 
Clover ~ 10 00 Per 100 Ibs. $ tk Adjustable. CLAMPS. Il sizes (new list). G. 
lover Foldi ght Steel. Inch.. .$10 80 8 ¢ rk Martin’s. ' 90¢7 
2 Styne ae sure a5q,| 3° 100 tb 1s ,00 7 00 6 t | Carpenters’ % COUPLINGS O% 
rte eeees 65% — eR s. 6 00 5 90 i a Steel Bas 30%, | Brass 1S, HOSE. 
er 100 tbs ate aae: i sy 5 65 Ho. peice eat Brass Plated. per doz. < 
hie 5'55 555 56 She “a 25%| COVE eh ae 
5 65 Do tman’s, brass, 3-i ERS, WAGON : 85 
ub] , 2-in ON— F 
e, brass, 3-i i-in., per d See 
SS, 4-In., erdoz .42c CRAI e Tents. 
90c| M ADLES, GRAIN 
c| Morgan's Grap = 
\ carat 
evine...per doz. $22 2 
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CRAYONS—See Chalk. 
CROW BARS. 


Pinch or Wedge Point...... per Ib. 34c 
CUTTERS. 
Glass. 
Red Devil..........per doz. + 75 
Smith & Hemenway Co........50% 
Woodward. ben b aris ree 40% 
Meat. 
Enterpirse, Nos. 5, 10, 12, 22, 
32 and 42 Se 
No. 202, list, $1.50 ea...... 40&73% 
Pipe. 
Saunders’, No. 1 2 3 
Bach.... .$0 75 120 380 
Slaw and Kraut. 
3-knife Kraut..... per doz. 11 50 
1-knife Slaw...... he 1 75 
2-knife Slaw..... : “a 2 50 
re -? 7 7 
DAMPERS, STOVE PIPE. 
ee eee . 50&10% 
ee i eee ar 50% 
DIES AND STOCKS. 
ee Re EE py Te 40% 
DIGGERS. 
Post Hole. 
BES. iva cveesnkot per doz. $9 25 
oe ne ee re 00 
DR oo cin asks ven *: 7 50 
eae ~ 10 25 
Iwan’s Split Handle. . +f 7 50 
Iwan’s Perfection. ... = 9 00 
Iwan’ s Hercules pattern “ 10 00 
ee *: 17 00 
See also Augers—Post Hole. 


Dividers, Wind...;.......... 65&10% 
DOOR CHECKS—See Checks. 


DOORS, SCREEN. 


j-in. 4-panel, painted...... Net prices 
1}-in. 4-panel, painted...... 
14-in. 3-panel, naturel pine, 


EE Pe a eae we 
DOOR HANGERS—See Hangers. 
DRILLS. 

OS SE eT eer, 65% 
ek rere 60% 

Breast. 
FS PGs Died ewe vs .each,$ 1 75 
Millers Falls No. 12..... “ 2 00 
Hand. 
Goodell’s Automatic, 


Nos. 3 J 20 
Per doz. $7 75 1150 12 50 11 00 
Goodell's Single Gez ar, per. doz. 15 75 


Millers Falls * 12 75 
* Double“ - 15 25 
Reciprocating. 
Rs 6 é kncwedete per doz. 16 50 
Bit Stock. 

NE SAM as 5 ocean ka oe 65% 
DRIVERS, SCREW. 
SS er pee ese 65&10% 

ON PP Pr errr 
SNL So x5 5 -ains \ 6 oth we eel 50% 
Champion Pattern.............. 70% 
Clark’s Interchangeable.......... 30% 
SLSR doc. sag eh do ge Sc e eed 
Reed's Lightning sivecennveken &5% 
Goodell’s Spiral........50, 10, 38&24% 
Y ankee OS reer ek 50% 
“ §piral.. . .50&10% 
Smith & Heminway Co........ 40&5% 


EAVES TROUGH, GALVANIZED. 
Terms, 2% for cash. Factory ship- 
ments generally delivered. 


See also conductor pipe and elbows. 
EGG BEATERS—See Beaters. 
ELBOWS—Stove Pipe. 

Adjustable Stove. 


pee 5 6 7 
Smooth, per doz: a 80 090 1 25 
Plan’d 200 225 290 
Corrugated Stove. 
Inches.... 6 7 
Smooth, per: doz 80 75 090 1 30 
Pol’d 40 | 65* 2 35 
Plan’ d, “ 2 25 290 375 


Four-Piece Stove. 
Inches ....... 6 7 
Smooth, per doz $0 60 065 095 
Planished “ 1 75 195 233 
ELBOWS—Conductor Pipe. 


Galvanized Steel, Tin and Terne, 
Round Corrugated. 


Size. Doz. 
ee re 7 very eae eee” $ 3 60 
OGD 5 3 cd's kouA hie ou tesa 4 32 
ee rt ot 7 20 
Oe ere Ree oe 15 00 
WORE 45a cease atkaoeebon 18 00 


Subject to discount. 


EMERY CLOTH—See Cloth. 
EMERY, TURKISH. 


pkgs. 4 kegs kegs, 


No.60 to 150, per. Sib. 6c 


[ENAMEL, IRON. 


A-B Iron Enamel, 3 doz. case, 


EXTRACTORS, PIG. 
See Forceps, Pig. 


Bright Wire Screw—See Goods, B. 
gn ‘ 0 


| SR ee ne 85&10% 
90 


FASTENERS, STORM SASH. 


FAUCETS—See Cocks. 
FILES AND RASPS. 


BVCHEE. 00 sccsvercvevieses : 


McClellan............+24. { 


X- F Swiss Pattern. 


FLUE STOPPERS—See Stoppers. 
FORCEPS, PIG. 


eee eee ee ee ee eee | 


GLASSES, LEVEL. 


GREASE, AXLE. 


Wood Pails. 
Frazer's, 15 tb, 80c; 25 tb, $1.30 each. 
Hub Lightning, 15 tbh, 55c; 25 tb, 


70c each. 

Tin Cans, 
Chamellene Graphite, 
1 BD. perwmoe... . 6 casks $9 So 
3 BD. OOP BOO. «sek iveses 25 09 
eo ee ere 37 09 

GRIDDLES. 
5 OS Scie ssaits o> oe 334% 
GRINDSTONES. 

Family. 
Inches....... 6 8 10 
Per doz......$7475 9 75 12 50 

Loose. 
POG CE ese ckasees $22 00@$23 00 

oF. 
° | Mounted. 

Ba!l Bearing... 1 2 3 
Rech’ ;.......63 75 38 3 35 
Common Bear’ gl 2 3 
esrsks $3 35 315 300 


GUN WADS. 
(See Amrrunition). 


HAFTS, AWL. 


Brad. 
CN. wos ews veek per doz. $0 19 
Peg. 
COR 5's sca welce <n 22 
Patent, ie top.. os 50 
Patent, leather top.. 7 60 
Sewing. 
a = 22 
Si vaa ts cues eens sas 52 
HALTERS. 
Oe Os «oa cence per doz. $1 10 
PP ee ~ 1 85 
oc. sack ac «64s 6 2 00 
‘o | Leather, rope tie....... 4 8 50 
Leather, leather tie..... _ 11 50 


HAMMERS, HANDLED. 
Blacksmiths, Hand. 


Dudes SPN G a's dbs bie Be aes 50&10% 
Engineers’. 

onG 0.0.5 6909060 ndwes esac h = TORE 
Farriers’. 

ih wetubeneee diab es ase eens 40&10% 
Machinists 

askin seen wees > owen 60&5% 
Nail. 

LE ie: SAR IP er rae 40&7 $% 

— + per | doz. a 7 

he oh sowed ob 

edie? he 
Riveting. 

ps 5 SERRE Kew of ee ee 40% 
Shoe 

as Oh ecaes. vacee per doz. $1 25 
Tack. 

EE ea i os 3's ie Se r doz. $0 35 

Pol’d Iron, Hickory hdl 50 

Mall. Iron, Inlaid. 3 1 _ 

Magnetic..... w 2 

Per doz....... $0 70 O80 1 00 

Magazine........... per doz. 4 75 


HAMMERS, HEAVY. 


Heavy Hammers and Sledges. 


Masons’. 
Single and Double Face. . . .70&10% 


HANDLES. 


‘Auger. 


Common Assorted....per doz. $0 55 
Pratt’s Adjustable, Nos. 1 & 2, 


a. Ee ee eae 47 
Ives’ Adjustable. ...... per set, 1 35 
PN sk Sb waa as db wad Oko cKaee IE 35 40 
Chisel. 


Hickory, Tanged, Firmer, Assorted, 
33c;. Large, 38c per doz. 

Hickory, Socket Firmer, Assorted, 
27c; Large size, 30c per doz. 

Applewood, Tanged, Firmer, As- 
sorted, 34c; Large, 42c per doz. 

Applewood, Socket, Firmer, As- 


eee per doz. $0 30 
UE NG 2 a's bes cca ce nae kn 40% 
PON IB Sag 0.5 aces teh cee 40% 


File, assorted, 13c; Large, 16c per doz 





wo 





ee ee 


Hammer. 
Adse Eye........ per doz., 36 to 75c 
Blacksmiths’. .... 40c@75c 
Machinists’....... " 45c@80c 
Re en _ 40 
Hay and Manure Fork........... 35% 
SGP. GUAR MMII. 5 16a: oS cos vce oaeeee 
| at ee ae per doz. $0 75 
fe 80 
Screw Driver. 
RNS sias soso Fa “5 37 
Large Dee eeescceseceen 7 48 
Ghent gud Seeds... cb. ss sueccce 35% 








HANGERS, 


U.S. pomed Be sy e 
Matchless... . . ae “S08 
Storm King lela boo Ves f 
World's Best. «os... 2... -, 

agner’s Adjustable..... .. 2 
Warehouse Big Twin...” ‘gh 


Barn Door. 


Conductor P. 


Iwan’s Perfection........._. 


Eave Trough. 


Parlor Door. 


pT SR, eee a per set, $3 
Ives’ Improved...... > 60 
Lane’s Standard. ss, 3 
Lane’s New Model. . nis 310 
Le Roy Noiseless. . ” 400 
MEE Sebi ceil ok 40& 10 


HASPS. 


Hinge, Wrought.............-.. 40% 


With Staples—See Staples. 


HATCHETS. 
spesant Mein ivabsreced cae. 
ast Claw....... er ad z. $1 1 
Cast Shingling... Y ins ‘ ia s 
GOCMONIOW is 6. Si snck coe 30% 
HAY KNIVES. 
See Knives. 

HAY RACK BRACKETS. 
Wenzleman’s No. 1.. d 9 
Wenzleman’s No. 2.., Reet, 4 4 

HINGES. 
Blind. 
Clark's Gravity . per doz. sets, $1 0S 
WM a cir Oe 65% 
Shepherd's Noiseless, for Wood “° 
a" ae per doz. $1 05 
Gate. 

Clark’s...:..; 3 
Hgs & Ltch, doz. $2" 50 3 as 4 25 
Hinges only ‘ i. a 2 oe 
Latchs only. 90 90 oo , 
Knuckle......., per doz. prs. $6 00 
Fo ee ee *# sets, 6 75 
Superior........ ry prs. 9 50 

Screen Door. 
| eee ee gross $6 50 
| TONES a eee ee 6 75 
Spring. 
Bommer.....................£0% 
ES a ee 25&5% 
Columbia Dbl. Acting. . -40& 10&5, 
Mii dtihin dtu 86 4 © araith Sip ends % 
Ideal Detachable... . per gro. $11 ( 
Sa Peg aa 40% 
New Idea.......... per gro. $7 20 
PM. SoG WWE Coke ee ocd ceeds 20% 
Wrought Iron. 
iow a. aR? PPT, 

ight Strap Hinges.. .. 65&10% 
Heavy Strap Hinges. . bid Fistod'w Oerad 70%, 
Light T Hinges............... 60% 
Heavy T Hinges........... 40& 10% 
Extra Heavy T Hinges....... 665% 

Screw Hook and Strap. 

OW t2 me. ....% er 100 tbs. 25 
14 to 20in....... Pe ae " 00 
42 to: 36 20... 0.2. 7 4 a a5 

Screw Hook and Eye 
BOs. 05s cease ncn per 100 tbs. $6 75 
Bes sispecdiyes ee 7 75 
RSG eat ee 9 75 
HOES 
GOR adh stored & eo ak 70% 
Grub. 
MRE weg ac ha cts cote ee 
(NS Rays SSS ieee per doz. $5 00 





HOLLOW WARE—See Ware. 


HOOKS. 

And Eyes. 
IEEE ORS e te LASEET 60% 
GONE dich Guidi ws Ka Soe ea 2 eatin 70% 

a per gro. 80&107 

Belt. 

ID Sle as se oa GA ence we 70&5% 

CO ey OS&SY 
Bench. 

See Stops, Bench. 
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“4 7 10 1 
loz... $1 90 210 225 2.65 


mmon Axe Handle, per doz. $7 00 


Inch... 38% 3 Ye 2 
100$7 60-8 10 975 1150 12 60 


( es Lines. 
pannel. s.0e005s per doz. 22c@24c 
ilvanized........ 40c 

Coat and Hat. 

Cast Irom. ...2% per gro. 72c@$1 5C 
Gem WRQien sii § ietnnd cree 80% 

Conductor. 

Malleatle 0.52. 5ciceu's siete eee 25% 

Wrought «.«:.v st pven ns ob' o0xuee 20% 
Corn. 

Comm riveted, painted 

aj. od ened Cle per doz. $2 25 

L ittle Giami. sno tas a 3 25 
Gate. 

See Goods, Bright Wire. 

Grass. 

Common. Nos. 2 8 1 

Per doz....... $150 160 170 

Germaits , i638 va chee per doz. 1 75 

Gypey: .. fs dpdsisests 50 
Hammock 

With plate.......... per doz. 50 

With screw.......... si 45 

Lambrequin, or cog’ per 

Pichttd. co ciivicwanes 50% Es0iow, 

Potato and Manure............. 

Screw. 

Brats, 645.ci¢5 biKe kee Sates ens 85% 

(See Goods, Bright Wire.) 
Seat SpVURS oi xs PAs is < per Ib.54c 
HOOPS, TUB. 
Blastic . «vias per case of 3 doz. $2 25 
HOSE, GARDEN. 
Coupled. 
per ft. 

Velvet, 3 ply-?” guar. oy. oa ie 
Eclipse ‘a c 
Diamond “ or bar “i c 
Geneva, om " ™ l3 ¢ 
Illinois, 3 4: ™ 16 ¢ 


COTTON COV. RUBBER HOSE. 
High Grade-?”’-guar. press.400 tbs. 11}c 


Special “ “ © 300 “ ge 
Leader “ re a ee 
HUSKERS. 
Boss. 
eee B BB E 200 
Per doz. * 00 200 1 75 80 
aa PP P K 
i. gro. "$5" 40 600 600 1050 
TE epee SF 3000 oO 
Per ae, ERR ee 1s 9 00 24 50 
) ee 60 64 68 
Per doz. .$2 15 2 1s 85 1 45 
Brinkerhoff's. 
ek 3 ae $14 40 
IRON. 
See Metals.—First column. 
IRONS. 
Curling. 
£ avian awakes oon per doz. $0 Be 
Bia tat Ss... OF 38 
Se eee a. 70 
py RR oe ae . 1 25 
ee e 70 
Plane. 
Wotd Bently. icc. ccc e de 20&5% 
Sad. 
Chareoal........... per doz. $11 00 
Common, polished, per 100 tbs. 3 75 
No. 70 Asbestos wens $1 20 net. 
ee ey, 1 35 net 
Comma, nickel pated Sa ae 5 25 
Chinese Polishing... -per doz. 7 40 
Laundry, No. 1...... = 5 75 
Laundry, No. 2 ier ts% Ne 6 25 
Mrs. Pott’s, 
No. 7 , Enterprise; per set, 93 
No. m ny oe 90 
No. $0 = = 1 00 
No. 55 T. sa - 96 
Tailors’ Sad......... per Ib. 5 
‘lailors’ Geese. ...... ” 5 
Tuyere. 
Single Duck Nest. “per, doz. se 25 
Double Duck Nest. . 25 
a Poe ee ‘each... 3 60 
JACKS 
eon... OTE SD 70% 
Wagon. 
ERIS a pa 50 
Oilver, % 
a ee 


Standard, 
SE eS I 2 
WOME Sis bine o's doin $0 60 1 00 
Wilcox, 
Rig 3 
Each..... $0 85 1 20 2 90 
KETTLES. 
ia Ba Vids tsk Hae x Coat etsn 15% 
I Wy) hs ig oss « eaickn 40&5%, 
DG gd vou etc bs xe per Ib. 27c 
MN Akos OWS, oe oo cc Co oe 65% 
IEG 6 aie BG « hese Sewis VewE 50% 











KNIVES. 
Beet Topping. 
Clyde, 9-in. Scimiter Blade, dz. $8 85 
PS ORR ics earshot 3 40 
ME SONI, ks hie dnc cokes cs 15% 
Corn. 
MS os dues dxisa%s per doz. $1 75 
oS ee 8 ie be 
Saar a 3 00 
Woodford........... ‘ 2 25 
Drawing. 
Standard......... (New List).. .50% 
SE i ae a ST 8 15% 
Barton’s Carpenters’........... 15% 
Folding Handle............. 25&5% 
Hay. 
American, Sickle page, -doz. $10 50 
ee 8 Sickle Edge. . 8 25 
Saree 8 00 
Iwan’s, Sickie BAD. inc 9 50 
Iwan’s, Impv'd Serrated “ 10 00 
Lightn’g, Holt’s Genuine “ 6 50 
Lightning Pattern...... “ 6 00 
Wadsworth's Sp’r Point. “ 9 00 
Hedge. 
SID. sso ccc ca. per doz. $6 00 
as. 5 6 on 3 75 
Mincing. 
Common, Single. .... = 60 
Common, Double.... = 90 
Streeter, 4-blade..... wi 1 30 
Streeter, 6-blade..... ™ 2 00 
Putty. 
Common.. per | doz. 1 60@1 00 
Lander’s...... 1 40@1 75 
Scraping. 
Beech Handle........ 75@1 00 
SION B55 Saree eek 5 25@6 00 
KNOBS. 
Doors. 
pee aa per doz. $ 80 
ye See = 90 
Ge ei dicesudn vs 90 
LADDERS. 
Common Long. 
SN. 0's GES do x cea’ 9c@l4c 
Extension 
Ma ans vad orcaly ark ox sane l4c 
Step. 
Roewmon, per ft... ..:.......2.. 74c 
Common, with Sheif, add 10c. 
Keystone. SR g ts kes cco b bine 15c 
memes EE TR. cee. ore 20c 
LANTERNS. 


pec Eye Police. 


-in. Flash Light. . per, doz. $9 00 


31. -in. Regular....... 50 
3 -in. Regular....... cs H 00 
Tubular. 
Dietz & Hams’..........Net prices 
LEADERS, CATTLE. 
a 1 2 3 
ee $0 55 0 70 273 
LEATHER, LACE. 
EE OM TED ber. 334% 
Sides. 
Ex. Quality....... per sq.ft. $0 27 
LEATHERS, PUMP. 
Valve and Plunger.............. 10% 
LIFTE2S. 
Stove Cover. 
Coppered....... per gro.1 75@3 65 
he 5 50 
Alaska, Coppered 4 00 
Alaska, Nickeled s 5 00 
Transom. 
2 Sa aoe aie 80% 
LINES. 
Chalk. 
Twisted in — ft. a 
Nos. 4 8 9 
Gro.$150 2 %0 2 25 250 3 00 
Twisted in 50- es balls. 
eae 3 + 
Per doz..... 25 S60 35c 4Ic 
Braided in 20- = hanks. 
eye 1 2 3 
Per doz ‘290 2Se Sle §38e 
Mansons’, in 100-ft. hanks. . doz. 80c 
Clothes. 
GO-it. Jute... 0.06.4... per doz. #0 95 
72-ft. Jute Fee ssarceses 15 
GO0t. Sisal. ......... ms ; 40 
pe eee a 2 15 
50-ft. Cotton. ity 115 
50-ft. Braided Cotton. “ 25 








LINING, S10VE. 














Ss ae nee per crate, 42c 
MACHINES. 
Boring. Without With 
Augers Auger 
Angular. . -per doz. $3 00 4 40 
Upright.... 2 60 4 00 
Leather R: wellee, 
Chicago, Pomeroy. .per doz. $9 0 
Excelsior....... ; 2% 2 00 
| Se eae a 2 00 
Little Giant Fan's 2 3 00 
Pony, Pomeroy...... -" 7 20 
Washing. 
See ae 5 25 
Typhoon ReAN ree G. stadia ec a . 600 
F Me wich ak Miiliss wisn taeda 6 50 
NOM MEO ivi 6 oc ck on 12 00 
MAIL BOXES. 
See Boxes. 
MALLETS. 
Carpenters’. 
Fibre Head, Small. -per doz. $5 00 
Medium: 5 75 
~ a arge... “~ 7 00 
Round Ng - sn 2 25 
Lignumvite. sa si 4 00 
Square Hickory...... a 2 50 
Lignumvi ite... us 4 75 


Tinners’. 
Applewood......: ae 54: { 70 
"eee ** $:@1 50 
Hickory, ‘Sheet Iron. . = 1 50 

MATS. 

Door. 

National Rigid........ .50&10&5% 
Acme Steel Flexible... 334% 

Store 
oo A clyrs <aintts cs per gro. $3 25 
| he eee 3 50 


No. 1 Asbestos Toasters, or 

wire - covered Stove Mats, 

with handle. ..... perdoz. 1 10 
No. 2 Asbestos Vcestens, with 





IE ae per doz. 60 
MATTOCKS. 

2 a ee ee 70% 
De epee 60% 
MAULS. 

Iron, Ibs.... 10 13 16 18 
Per doz...$4 00 450 525 5 60} ° 

Wood Face, Ibs.... 10 12 14 
Per doz..... $5 00 550 6 00 


Wood Choppers’. Z 




















Lake Super’r & Oregon Pat, 75&5% 
MEASURES. 
$ pk. 1 pk. } bu. 
Galvanized, doz....$2 25 3 00 3 85 
Japanned, ie: 2688-32-89 
MILLS, COFFEE. 
ic, aaa EE PCOS 
oy Ee ees 50&5% 
| Te ere 40-123&24% 
MITRE BOXES. 
See Boxes. 
MOPS. 
| SE ee per doz. $3 15 
Handled Cotton. 
Pounds. ? 1 1} 2 
Per dozen. $2° 00 235 265 325 
MOWERS, LAWN. 
Gladiator—B. B. 
NEL ae 16 18 20 
ee Pee $6 50 725 8 00 
King Universal—B. B 
Se $5 25 575 600 
eae 14 16 18 
Big Giant. Te © sf Fh 
Little Giant........ 2 50 265 275 
NAILS 
ES ee rates, $2 00 
a EES fiat Ameee 
Wire. 
od ee $1 90 
aes 
Cement Coated............. 1 65 
Horse Shoe. 
IRs i'n. ss svc tae « OSS 
A Berea tat 15s% 
SRE Se enerede 55&5% 
| oe. 
oS eer: 30&5% 
Clover Leaf.......: . per lb., net, 104c 
Picture. 
SONOS oo kins. eee oc ae 25% 
RSS ER ee 85% 
DC Ah GN id 6:h66.6 cies see 3G 





NAIL PULLERS. 
See Pullers. 


NAIL SETS. 


See Sets. 

NETTING POULTRY. 
Galvanized before weaving... 80&20% 
Galvanized after weaving 80&15% 
RE fs ioc. ook; 65&5% 

NIPPERS. 
End Cutting. 
Stubb’s Pattern, Inches. 5 6 
ta aa $4 65 675 
End and Diagonal Cutting. 
Swedish Side. Inches... 5 6 
UO GONONs 55 xcs... $4 50 5 75 
Hoof. 
seh en Wks 40&10% 
<a Me 55&5% 
NOZZLES. 
Hose. 
Genuine Gem... .. per doz. $3 90 
Magic....... ; me 3 60 
WEP i. vcd so5 “e 3 00 

NUTS, HOT PRESSED. 

Square Blank. 
ns. } © i } i i 
93c 8c 64ce 5c 54c Sc 4ic 


Smare ‘way * 
In i ¥s . fg 
tb. ‘124e 10hc 8c 7ic 63c 6)ce 6c 
For 5-tb. boxes, add $c per Ib. to 

above prices. 

OILERS. 

Chase Pattern. 


Brass and Copper.... ..70% 
ERY © nae aerre if ..70% 
Engineers 
oS ee ere a 35% 
iia aes per doz. $2 00@$2 25 
Machine. 
Common............ per doz. $0 58 
Copper Plated Steel. ™ 1 00 
Malleable Iron............ . .60% 
Japanned.. --65&75c 
OPENERS. 
Box 
ON ee » ue 14 
. Sey per, daz. $5 50 600 
Round....... 350 380 
Can. 
Delmonico.......... per doz. $1 30 
Never Slip. ......... bs 65 
‘rate. 
Wemtedesecisciaks a 5 75 


OUTFITS, COBBLING. 


Combination . per doz. 11 00 
Economy..... t - 4 65 
ae ™ 9 75 
PADLOCKS. 
See oe eee 40& 10&5% 
0 REE NS ae ag 60&5% 
PAILS 
Cream. 
14-qt., without gauge, per doz. $3 20 
20-qt.. “ “ 3 80 
20-qt., with gauge.... = 4 50 
Sap. 
10-qt., Galv anized, per 100. . .$20 00 
12-qt 1. 28-86 
14-qt., Oy rs «ee ae 
1096.70 Tin.... “ 53. aes 
itet, + > ee 
14-qt., 17 00 
Stock. 
Galv' d, qt s. 14 16 18 20 
Per doz...$3 90 410 500 5 50 
Water. 
Galvanized...qts. 10 12 14 
Per doz. $150 165 1 85 
Wood. 
Cable, 2-Hoop. per doz. $1 90 
Cable, 3-Hoop. 2 10 
Cedar, 3-Hoop * 315 
Standard, 2-Hoop ™ 2 00 
Standard, 3-Hoop.. = 2 25 
PANS 
| Sea : 65% 
Fry. 
Common............... 75&10% 
ALMC...... 609 
Roasting. 
Paxton, 
Nos. 1 2 3 4 
Per doz.$4 75 575 650 7 50 
Neverburn 4 00 450 5 50 600 
Savory, No. 200 per d $9 00 
PAPER. 
Building. 
reese per 100 lbs. $1 45 
Tarred......... a 1 55 
Tarred Felt. eg 1 90 


No. 20, Red Rosin. . .per roll, 35 


No. 30, Red Rosin... . 55 
Sand and Emery. 

Pee low list, 50% 

le Sereneeeee ; 50% 
W weeeien, 

IVOEGvescccecsss. i 69s 99 

pO wane 2 25 
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| ans 
Apple. PARERS. ——. | PUNC | 
u ME. 4 aecass ‘CHES. 
ke kab per.doz. 13 00] Solid... 2000200000. 00000, gig 0% Conductors’ Buck SAWS. 
ae Mountain..... es 5 00 Sh eas ance vavant per doz. $2 50 Atkins’... ... 
PED Sass ca wesnr “ 7 00 PLUMBS AND LEVELS. 8 POPE ers per Ib Disston’s....... ! : . KAssans.. 0% 
Potato. ae Lapeer me = Nets Saddlers’. ; . 19 Pn wa Sis stints... 5% 
Goodsell’s Saratoga, 103 d — Ds cana ce scesnmteeae ake? an Common. Sa ae ri 
+ ar wae 0 in., dz. 6 50 Davis’ OE aaa nag St , 386 mers . sei per doz. oa 70c meat Re a ela 408& | 007 
“ga, 5 in., dz. 5 50] Davis’ Inclinometer........ 15% eee 84c —. rae T Roh es ARM a ae» . 0% 
al PUTTY. an ve 
a PICKS. i POINTS. degerats Disston’s........ ees... ye. 
én xs) 0ops une iv poms. | ewty gun..: sor ote Se MM 0% 
Drifting and al eee >a 15% Drive Well Points............ 75&5% rictly pure.....per 100 Ibs. $3 00 C SNORE S65. on 508 102 
pete. | al a. ee 75% ‘ RAIL. Nios Sat eee 0% 
Oe as ee 70% POKERS, STOVE. jarn Door. DINO = oss 90 oan 
Wr't St Matchless, 1-i mon..... r doz. $1 35@ 
inieaaess Wr “ Greet ote" ae bent per doz. $0 55 Matchless’ ten sis Sgiteate 1S pated K. Poe es. . j a a” 35@ $1 60 
. ya PSS, AGWIM. oe eee ee ee eee Cc a, ot eee” ° , 
anata, convaie, Jickel Plated, coil hand’ls 65 opeteiy DE re PRA 4 7 I Some : 
Inches... 6 8 1012 POKES at Spel Disston’s..2000000 0a 
er doz...$2 00 260 295 37 , ANIMAL. inted steel. ........... per ft. 44c | Dehorni MRat rab naegiss. ,.30% 
oe ena een ssaesevnees eden ine Cracker Jack, wr’t steel, per doz. $4 50 Bronzed wrought iron. . . .per ft, ats Atkins ae in 
MES. 5 5a sis io subnensh a peeee 40% RAKES. “ae eeteeees = * ‘3 
aidan Metal. POLISH. Coal or Wood.......... per doz. $5 20 Atkins’ be eos 2 
Clothes. _ Black Silk, No. 50, 4-gallon ope are Jee ila 
’ * Ne a a aa U Bee reste ss 
aor gl . .per box of 5 gro. $0 75 Black Silk, No. 60, PR ghar OF Oi: Gul tow... .. CE SR fini c5h cn eadidis.-. 30% 
| aerkier: 5 31 per doz. Malleable Iron, heavy......... MD SOE coke ik nate en cn. 25% 
& ocetaer “ os 31 Black Silk, No. 70, 1-pt Jag 1 00 Hay OO. os Sixsad 60% Poe ates Saad ed ¢.. Seale 50% 
Picket. or dos. 5 Me a 5% 
: Black Silk, No. 80, 1 per dos. 225} Wood...............$2 Atkins’....... 
Fluted, 1S-in. évss jee ’ —_. age Pasa ge AS . $2 20@$2 40 Dimten's Moly 35% 
Fisted, 2i-in. ...... 0% F160 | Black Silk, No. 90, 1-gallon 2x5, Diges's Son £, De, 12, 76, 112 
RS Tee 1 90 | Choe. per doz. 12 00 Automatic... a ot oe 7 ; _ doz. $3 25 aoe asa 120 (new list) ! see 25% 
p M.cC.D per do Laws Queen.. “ 3 ee ens att EE Ge eds Rae 309, 
a IPE. F.c.O Z. cheer ~ umbo, 36 teeth. “ 600} 9 “ Saw, Jom aba per doz. 3 00 
; T. M. a. Reis ur Saw, rip........ 00 
Standard Gauge Cond ; Im ar 75 RASPS—See Fi Keyhole—Di + is 4 50 
: = or ee Pipe, a nies ore ae ti: RAZO fe Nawee t ! as ashes had 35 / 
a RRR BIN IRS Re Bi i RS. Narrow Band. teen eceeceeerees dK 
In crates. ty Dewlenee ish10% —_ aape.t tb. cans, pr.gr..$15 00 Bo-ras-ic Ee Pap ny eee 50% Nn See 50° 
F PME SIS, Fg my 10 days. eed gio ee Pee $0 70 Red Devil... -02..0002.05.2. 50% oobimonda’. (2000 ng 
stare delpantons cence adel Nery Soe nana. . per doz. 73 eee MeN... .. ascd Seawdeeruee 20% P. ae - Sha abecddchaobees 407 
Lead. Paste, $2. cane. 10] RAZOR STROPS. | ROSE 2 eat asians 7 
Pull coils......... or .7 aan 6-02. cans. “ 1 = St - RAZOR STROPS. are N « 5 SOs eovecvvevese 35% 
Detedia:... un... P b. 4 Sao ing Iron 3 Me CRONE) 5 win axa nb svn fu seek 50% Frese, Mn Sino s's'y ps v0.4 60 30% 
Stove. Black Jack, 3-tb. “cans os ~ > thins’; ........... Vp 
Acme— Dixon's Carb. of on. “ 9 25 REGISTERS. (RE SO ae eam 4. 
pe Inches. 5 6 - Nickel Plate. a 5 7s (All Sizes). Rift. a 25% 
mooth, hy, ‘ apanned, B » ee Ee eS 
Planished jt. to. 8 ae 10te hite 6 ee ee sida 75% | _ Simonds’... 2. 22.22.22222127 50% 
nenatcminiath Sos so $ 4 a POPPERS, CORN. Steal +N and Bronze Metal. .. Oe W ‘ood. (ae Se 45% 
§ Ane 4.. , ain eVa a. 
Polished , 14}e Se 18 a $1 4 wall). one and Side- te Clover leaf.......... Reiss . 00 
lanishe “edie ede: ag > en E> SS. SE. ain ae See 75%! SAW BUCKS—S ‘ 
ace era c Jo 4-Gt... 2. eee eee rere 3 00 REGISTER ‘ SAW BUCKS—See Bucks 
Smooth oe 62 FACES. SAW SE 
Sak So cnx jic Be Shei POTS, Japanned, Bronzed and Plated = apace 
4 ed ‘Smooth T's Tapers, pr. jt. .1l¢ Clayton & Lambert’ ro b tinndornespin a 75% ee 
f tages SS Bh oe oar a a a ala 
7 to 6 in. Planished ° Tapers. os aoe io ey eee pect : yo tae os re 14x14 to 38x42..... ‘ fe Com: — sinicomeeeoes 
Se PROM. aie ccce eet each eavy Ro TTS 2 Nplate tit he. common, plain. ..... 5 
Yale Patent Lock Pipe—Stove. $6 75@8 50! White cen Peis eee 75% Common, painted... —* i 0 
” 6” 7M none. Solid Brass or Bronze Metal...... 70% SCALES 
Battle Axe, Blue.. 7 —_ See Ammunition RING es 
Can't Slip, “ .. 7} 8i ot 105 ; Bull. NGS. Pelouze......... 
Peerless, ee p fo Un PRE Co OOS RR a Re) alee 408107, 
Duplex. ee ie SSES, FRUIT AND JELLY. > hth se ebthees 2}-in. 3-in. | Osgood.... 
Beste ti Fin. . “7 6 iF om nterprise Manufacturing Co.....25%| Rea’s Improved “eee Se y Sears eee 50% 
Galvano, Gal. <9 is + ae a doz. 2 00 Star. SCISSORS 
If wanted made u ad tt nt arene Nickel plated SE oa es ee MAR OR ee ee 8 Sey. 60° 
for grooved, Ic; riv ood aa Pr joint See Ammunition. iia 1 35 Per | ; SCOOPS 
made-up pipe extra eted, Ifc. Crating Binge Ring so : 
: areas att irs Rings........ -b : 
Wrought Iron Gas Pipe Disston’s P. is aaaaee — ag ao beets er - 4 Iba. _ mcaow ml nies Gee. = 70 
“er rote PF: sston’s Pole......... ' rown’s Rings..... ; “ 7s 15 00 
i¢ tin. black. sss... .Giscount, 60% Henry's Improved... . one, TO Brown’s Ringers. .... ag + SCRAP 
ob pegh ag RR *60,10&5 7% ater’s Improved... ... « "80% Hill's Ran Ringers... 1 80 Box. — 
7-in. to 12-in., a” « 70% a Hill’ : a totes e 79.~—Ss iangular. . 
}@?-in., galvanized. . “ 623% PULL 5 M. 's Ring, boxes... ** 55 PRIN ge Pear eae put Sos. G4 00 
iS }-in., galv aodead og 42% | Cork ERS. P + md Rings... ... ‘i 60 — 
~ ; . ; a 4 
ag = in., galvan'd. 7 5336 i ae Wolverine Rives Bt ad 2g" rf 1 20 CO SIRs n'9 per doz. 60c@75c 
7-in. to 12-in., galvan’d “ ao ea oo one nen er aee each, $3 10] Wolverine om 1 49 Road. 
7o| Quick and Easy...... “ 1 40] Fruit Jar. 80 erctile ft. - 5 2 
eae Nail. 2 70] White. Without run’s, ea.$4 00 375 3 50 
i PLANES. Clene TE inte ie nae per lb.....30c ith runners,ea. 4 25 4 00 3 75 
Sargent Iron Bench Giant Pattern....... mai 10 80 Sp i is 
Baconnt fron Banch....:.....+-. 60% Men ° Spt” <td CPR per doz. $0 17 | : SCREEN DOOR HINGES. 
-+++ Nets! Tack.—Giant.......... 40 Ball, round.......... S a anal ee eat gross, $6 50 
en me - i a dik i pa aa 6 75 
, TIN. lt ot IVETS. 
See Metals in Column | Awni een aur Burrs. ai Poa SCREWS. 
. ming—Jap’ / 
een Paya tree eeseeseees PG : Copbesdd Sook eat vee Cima 40&10% | Iron, inches. 1k 1} 
PLIERS. a” Ran 10% | Tinners’.......>....... meine 74 | Wood, white «ile 7 ‘doz. 3673 
deat Sleigh Y ns Wines, Si F Rete Ck ee 70% | Hand—W -per doz. 3 67 
. ‘ Button’s—80% off list. Wood Wheel, 5 ed . per doz. $1 75| Slotted Cw? .... pe per tb. $0 10| Hand Rot iasceeW eta 65% new gia 
Cutting. Wood Wheel, 6-isi., pass knot a = <<" per doz.40c@45c =— dysstece Aheeraebetaant mis 708:5% 
-» ere SAS Si ee it, a Nes <j : ie oad ale ales ee” 0% 
aon s Lees cees+ 1.30% | Hot House— per doz. 2 35 and 2 assorted sizes, doz. 45c pointed... 3 all sizes, gimlet 0 
esescevecesses 50% | Screw—Jap’ SE age ty eae 50&10% Se ee a eg se 75&10% 
Upper Ex - i's | Side— eer + wes wis nS seo amine aes 60% | See RIVET SETS. Saw—Centennial, 
nd and Diagonal Cutting ER Melos 5:5 SANS so ae 50&10% Sets. N 
Swedish Side oa Sash. i /0 C ROPE. Perd weeee 1 \ ee. ee ee 
Utica Drop Forge & Tool C 70%, ae rae er oz...18¢ 20c 26c 30c 23c 25c 
).'Net | Common-Sense, 2in. . $0 18 i, “= 16 in. Com. on reels. per tb. 1 Wood. 
Fencing. Empire Pattern, 2-in.:  “ f: 16 in, Com. in coils. . ic F. H. Bright. 
Rieck Mall... Soe CEE ere “ 20 5-16 in. Imp’lincoils.. “ . R. H. Blued........... 87 }&5& 107, 
Farmers’ Choice. . .. per doz. $8 25 Steel... ......5. “ 20 | Sisal. ; 3 3 Rae Seay 
Russell's... a 25| Ist Quality........ P. H. Brags... 2.2.2.2... ters 
nen ae 8 25 PUM ardware Grade, rates, ‘per ib.. “i R. H. Brass... : é : ee aselo 9 
Flat and Round Nose. Pitcher Spout. wax xe Manila. te R. H. Nickel Plated. . Fhgsalo Zs 
<a ey nla st quality....... a 
an sat s ste eseeedeedeeens .30% | Each..... $1 00 1 15 3 Hardware Grade, rates.. -per Ib. 144c SCYTHES. 
> pe coapipe eters o foe 5% | Spray 15 130 1 70 ie 2}c| Be Ve Be, grass... d 
Paragon..... os Se 50% Biiscard RULES. Clipper, grass.......... per doz. $8 00 
ids a6 ee WaT toe, -per doz. 14 50 Boxwood.... Clover Leaf Dutchman. “ 8 25 
Gas.—Inches 7 8 A? as Soden. eeener.. 3 49] Wv0ry.. 6.6.6... eee eee cen Nets | ga Dutchman.....  “ “4 
Per doz...$3 00 3 50 450 5 50 Daisy... ++ baa Sy 9 oo iia enciadialin 2° ee ee é + 50 
“ « itt 4 3i **ee ’. ‘ - 
4 eee each 2 25 See Weights. EIGHTS. SHAVING SETS. 
Smith & Hemenway...... 69% 
feel Tp 
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SETS. SQUARES. 

es on eee re pO ere / i 
Zound, common. .... per doz. $0 33 Sue fer tiaing $2.50 bt Seagpiee e 
Souare, common..... " 42 | viire..” en fy Si 

a on, | a Se ae 
5 uare “ 75 Tides th ese «bs esebeedonees \Nets 
NO. 9» CGN eae rs “ =< {Zry aud Bevel.. Pah fae wares 
p point, knurled. . 75 Try and Miter............ ¥ 
Rivet. eg SP er per doz. $6 00 
Far NETS’ +++ eee eeees per doz. 0% Winterbottom’s............... 70% 
ners’ POPP rr ey) se Pe ye (5) 
. per doz. $3 50 SQUEEZERS, LEMON. 
¥ 20 |Common Wood........ per doz. $0 70 
Me 6 50} Porcelain Lined, Wood.. “ 1 25 
a 12 00 | Boss, malleable iron... . 1 20 
1 50/TIron Frame, pore’n bowl “ 1 90 
< 80] Iron Frame, glass bowl.. re 2 35 
ca 3 15] Little Giant, tin’diron.. “ 4 00 
= 4 20] Drum, japanned....... : 3 60 
t 1 30/ Drum, nickel plated.... “ 4 50 
a fo ae 2 50 
wreak SKATE. : STAPLES. 
Blind. 
Di ATONE. » » 5958 5.5 sires per doz. $1 60 Barbed er Ib. 93@93c 
ith & S soisiiig phica bs tan 20% 2 yi Nimes 4. Polo ail P rig ‘ 
‘ PP RO a sacchsssas “ 8 @8jc 
SHAVES, SPOKE. Fence—less than carload. 

Tron...++++-se0s per | doz. 1 ey 85 Polished......... per 100 ths. $2 00 

Wood....«ssress 75@4 75 Galvanized....... 2 30 

Stanley’B..+cecstewescdvsseavecs Nets Netting. 

Goodell’s.. 6-0 + +eererer ren gines 1S% Galvanized.......per 100 tbs. 4 00 

SHEARS Wrought. 

Pruning. Wrought Staples, Hasps and 
Buckeye, No. 1...... per doz. $5 75 Staples, Hasps, Hooks and 
Buckeye, No. 2...... “a 7 40 Staples, and Hooks and 

California Pat., 9-in. cs 3 20 ae 80&10&10% 
C alifornia Pat., 10-in. 400; Extra heavy...............75&10% 
Draw Cut, No. a can we . = 
Draw Cut, No. 4..... 

Henry's PatO Ol 14 012 STEELYARD. 
Per doz...$1 40 210 290 2 80 Discount 25%. 
Star. .oiicawaweamenn per doz. $4 00 EB 
Sheep— No. BBA. STONES. 
Inches...) ¢ss,xi08 6 64 7 Axe. mee. 
Reg. Grip...... $11 25 1150 12 00} Hindostan........... per tb. 53@7 c 
Nar. Grip., doz. 11 00 11 25 12 25 OS. z 9}c 
Slay. ks eas Si RR Oe CRORE 60% | ar P 38 ¢ 
Tinners’—See Snips. reer 60% @60&5% 
r 7 Oil—Mounted. 

__SHEAVES, SLIDING DOOR. Arkansas Hard......per doz. $23 00 
— 3 5 Arkansas Soft...... 15 50 
Per set.......-..$0 60 975 1 10 bay + eee per tb. 64@63 

t. iat se a 400% 090 130 2 20 rkansas Hard......per Ib. $2 
rao ’ ae Arkansas Soft....... % 1 20 
SHELLS—See Ammunition. Lily White......... “ 40 
. r ueer Creek........ rc 15 
SHELLERS, CORN. . Oucchita Rite isle pi9.6 > x 38 
Union. a0 o-deic edie sees per doz. $6 75| Washita............ ee 40 
SHIELDS. Scythe. 
Expansion Bolt Shields........... ee igs seta gee a dated cealies 
SHOES. | Gem Corundum.. “_ 7 50 
Conduct. cdawtaase ds caceve 60&10% Green ee ee s 4 50 
ae OS ee ee Si 7 00 
SHOT—See Ammunition. | aiencben esc ts “ 6 00) 
SHOVELS AND SPADES. | Red End............ ‘ 375 
Coal. a i. —— 
No. 2. Woodford.... per, doz. $5 50 STOPS, BENCH. 
No. 182... “* 6 00 Hotchkiss’........... per doz. $3 50 
Ames’, new list... .. Discount, 124% I ida cicadewosena Ws 4 00 
er doz 
Neverbreak, hollow bek, blk. .$15 75 STOPPERS, FLUE. 
National. - 1475 Common.......... per doz. $0 40 
Buckeye. . . S . mee 10 00 Crown. “ 45 
Mohawk...“ ; y 9 00 Gem, flat, painted. = 85 

Drain. | , _ Gem, cor’d, decorated oe 70 
Iwan’s Perfection.............5 50% Kirch’s......... “ 90 

Railroad, etc. Perfect..... “ 70@85 

Black Diamond......per doz.$12 00 Skinner’sCommonSense “ 80} 
CC ee 3 5 75 
Keystone;.......... ‘ 8 75 STOVE PIPE—See pipe. 
RE es se Re a 5 40 : ; 
Vaterland. : * 9 50 STOVE BOARDS—See Boards. 
Hollow Back. ee x 4 75 " , * a .. 
Ames’, new list. Discount, 124 a | STOVE POLISH—See Polish. 

Snow. _— * 

Por Ma. phan sks -s 00. $1 65@$9 00 | , STRAPS. 

Alaska Steel. 2 oft 
D-Handle........... per doz. $3 50 —:: . per doz. re oa oo 
Long Handle........ + 3 00 MEG owe c cee scaees : P 

SINKS. STRETCHERS. 

Cast Iron. Carpet. 
eee, 50&10% Bullard’s.......... -per doz. $3 90 
Enameled, White.......... 50&10% Exc ~ «shal TrRAAO “4 “ 5 25 

Wrought Steel. Malleable Iron.. - 70| 
Painted, new list....... .40&10&5% Perfection. ‘ 6 30 

SLEDGES—Scee Hammers. King....... 4 50 
SNAPS, HARNESS. Wee. : 

Champion Oo roe . 334% a og Elwoc ola s. per doz. *0 ° 

German Pattern............. 308&5% | ristts n ata Bee tee 5 75 

oF 7 . fe 

Judd’s Peis wis cs. 60% aay. .> 0. ae 10 00 

SNATHS. Star Leve ei is 5 6 25 

Double Ring, Bush..... per doz. $7 25 Canton Ta eckle Bloc “ 72 

Patent Loop, Bush..... 7 59] Warner's fy 6 25 

Patent Loop, Grass.. 6 75 SWIVELS. 

F SNIPS, TINNERS'’. Malleable Iron........ per tbh. $0 10 

Clower Dipabcs aaa. cas otieee sss 40&10% | Wrought Steel......... pergro. 4 50 

NaGQMbiie sok te wis dances 40&10% 

EOE Ls MELA a GBs oot Fiiectie cs 8 50% TACKS 

SOLDER—See Metals. American Cut........... . .90&15% 
American Wire.......... . .85&20% 
SPRINGS, DOOR. a Posters’ Cut.......... .90&50% 

Perfect Blued Carpet................90&10% 
NOO ahiees: 1 2 3 ee oe Er ee 90&10% 
Per doz..... ee OUR cc ts cc ch acces vceciys 90& 10% 

Reliance. Upholsters’ i IS RES 90&40% 

Per doz. . .light, $1 15; heavy, $2 50|Upholsters’ Wire.............90&10% 

Star. ‘ oe BS are 90% 
Per doz...light,90c; heavy, 1 35|Copper.................. per tb., 34c 
Torrey’ Bow ceceeesss 7 ae | Se eer 
Warner's No. ....... Ay? OE” eae 70&5% 
Per doz....... "$9 45 ge Nae ree 75% 


TAPES, MEASURING. 





SE ee oe occa, 40% 
ME EMMNEMOOS bo 66.5% Fat vce sce cog 40% 
Patent Leather.................. 20% 
Lutkin’s Steel.............6....-25% 
Lufkin’s Metallic................2 30% 
TEE BEVELS—See Bevels. 
THERMOMETERS. 
Tin Case.. ..per doz. 80c@$ 1 25 
Wood Back. ** $2 00@ 12 00 
ND 5.5 a 0:0 ; “9 12 00 
TIES. 
Bale. 
og OS ee ee ee 80&5% | 
ume CNNON, MEMOIR csc a oo 6 diac st 70% 


Cow—See “‘Chains.”’ 


TOOLS, SAW. 











Disston’s Universal............ 40% | 

Miniature. | 

Smith & Hemenway........ 25% | 
TRAPS. 

Sargent’s Game. 

NS )) re 75% 
72—73—74..... ewes »  - 7085G, 
SS a ee 70&109, 

Mole. 

oe .per doz. $6 00 

Mouse and Rat. 

Holdem Mouse... : sae ae 

OE ES\|) OO ee ee ree 

Sure Catch MouSe........ : 30 

Sure Catch Rat............. 75 

Delusion Mouse............. 90 
TROWELS. 

Brick. 

Clover Leaf..... eo eees CALE 30% 
Brade’s. i ant Es ae al 15&5%, 
0 A eee 30% 
BR owes Moet ecb eye ec .20% 

Plasters’. 

Clover Leaf sinalvaisis "ida te ace 

Disston’s. ; : iF 25% 

ss a rer <n nee 
TRUCKS 

Bod ok « < Ws Liss each, $2 75 

Warehouse. . Py? 50&10% 
BONS wicks Fed 1 2 3 
Half Ironed ..$3 00 3 85 5 50 
Full Ironed...... 3 45 4 50 6 45 

TUBS, WASH. 

Standard, were, Ex. 
&! Ve 2 1 large 
| Per doz "$5 00 600 700 9 50 
| Dowell. 

Per doz 5 35 635 700 9 50 

Cc "ed¢ ar. 

Per doz. 610 710 7 90 10 80} 


| Indurated. 


Per doz... 8 55 9 45 10 80 13 50) 








WARE. 
Stove Hollow Ware. 
Plain or Unground............50% 
Ground Ware... ; os to 
Enameled Ware.. . - 334% 
Scotch Bowls.,...... : "6085 % 


Country Hollow Ware, per 100 ths. $3 ind 


White Enameled Ware. 
Maslin Kettles 


Gti 60& 10% 
Neverbreak Flat and Round 


Bottom Kettles.. -60&5% 
Covered Ware. 
Tin’d and Turn’'d.... 35&10% 
Enameled.......... . 45&10% 
Glue Pots. 
». Ae aes ...25% 
Enameled. . i@n/oeneae 30% 


Enameled. 
Cherry Blossom and Chrysolite.50% 


WASH BOARDS—See Boards. 
WASHERS. 


| Standard O. G. cast iron... .per tb. 2}c 
|W —— iron in ‘bel k, per ib.: 

n I 1 
9c 64c Sc Se 4hc 4} kc 044 
Wrought steel i in 5- Ib. boxes, per tb.: 


n.? i 5 i 1 
10c 7c 6c Shc Se Sc 4c 
WEDGES 
‘> Serer amet r doz. $0 30 
Galling.. cm r Ib. 103 
ae ia rs 84 
WEANERS. 
Calf. 
Fuller’s, per doz......$2 00 to $2 50 
Tyler’s Safety, perdoz. 1 85 to 2 40 
Carroll's, per doz..... 3 OO to 3 75 
Hoosier, per doz 3 50to 4 60 
Shaw Perfected. . 3 OO to 3 75 


WEIGHTS. 
See ee per tb. 24c 
Sash—f.o.b. Chicago. er ton, 23 00 
WHEEL B: ARROWS 


Common Railroad. 
Heavy Railroad. 


Panama Steel Tray..... : 39 00 
Klondike Steel Tray... . = 28 00 
WHEELS. 

Corundum. 70& 10&5% 
Emery. arte 5&5% 

Well. Ins... 8 10 12 14 
Per doz..$3 00 420 5 40 15 00 

WIRE. 

Barbed. Painted. Galv’d 
Carloads, per 100 ths. $1 83 $2 18 
Less than car = 1 95 2 25 

Brass. 

IOC se cas es 20% 
In 1-ftb. spools, new list... .. 50% 


Broom—Tinned -60& 10& 10& 10% 
| Cable—Same price as ; Barbed Wire. 


Copper. 
MS s sc ctas 20% 
i-Ib. spools, new list... S0& 10% 


Fence—Smooth. 
Nos. 6 to 9, An’e 


t sal’ d pr 100 Ibs. $1 80 
Nos. 6 to 9, Gz d, 


2 20 








Hair—New List 60% 
Market. 
Brig ht, full bdles 75&5% 
Bright, broken bdles. 70° 
Coppered, full bdles 70% 
Cc oppered, broken bdles.. 65& 10% 
Tinned, full bdles. 75&5% 
Tinned, broken bdles. 65&10% 
si —In co ils. ..... 80% @80&10% 
5-fb. spools. ...... per Ib 26c 
WRENCHES. 
Acme Standard. ; 50&10% 
Alligator No. 1 ; 90c net 
Always Ready. 50% 
Agricultural. 75&5% 
Ellis Adjustz able. .25% 


Malleable “S’’..... @ 
Malleable 
Stillson Pipe 
Bemis & Call’s: 

Adjustable S, 40&5%; Adjustable § 


per Ib. 08c 
O8c 
75&10% 








Galvanizéd. 
| ar a ja ] 2 3 | 
Per doz......... 4 70 5 50 6 25 
| 
| TWINE. 

Per tb 
| 3- ply ( ott on Wrapping 28c 

. 9 as oe Te ry eee — 

 Sygs oe Ext ra = ré apping. ee Ss 

SP “g Hvy. Wrapping. .25c 
14“ Wrapping on tubes. : 27¢ 
13 ~ cones. 25c 
| 4 93 = - 25c 
| India p, }-tb. balls 21c 

of 1 a ? 20c 
Sa . eee doz. 75¢ 
2-ply Jute, ¢-Ib. = 16¢ 

a Si a 15¢ 

jute Wr: spping. }-Ib. ball . l4c 

Jute Wool, 1-Ib balls. events 9}c 
Seins. 

Oa eee “9 12 15 
Soft on Pas Ib. 32c 3lc 30c 
Med... : me 32c 3le 30c 
Hard 7%, 38c 34c 33c 
Etas git 1g, }-Ib. ball, size 21 26} 
are Or 264 

“3 ; wr 264¢ 
Bagging 23c 
3-ply, “B”’ in t 18c 
4- wie 18c 
ar : 27c 
3- ** Silver Finsh, in hanks... .37c 

Fodder or Lath. 

130 © :and....... ae none ee 
DNs Gutscne calcu eaeud oe —c 
VISES. 

IIIS 5 og, os-bnwk <6, 6-0 24 i's co ee 30% 

Phoenix, Oval Slide, 

Inches.... 24 3 ? 4} 
Bach..... Si zs 2 SO 1 ) 2 e 

Parker’s Parallel. ... 20% 

Pasmer's Victor. .......... 20% 

Parker's Swivel Base...... . + -20% 

Parker’s Re-inforced.............20% 

i ge ere |” 

Parker’s Combination............20% 

RAS eae 40&5% 

@«temmson’s Uaiversal........... 60% 





Pipe, 40&5 7 Briggs’ *P attern 
40%; Combi inat ion Bright. . . 50° 
Steel Handle N Dna he vdevevs 5085 
Combination Black. rer 50&5% 
Saiki ’P: atterm...... 50&5% 
Double End Adj. S 40&5% 
WRINGERS. 
No. 500, Royal. .......per doz. 33 00 
No. 350, Universal... - 29 00 
No. 300, Novelty - 29 00 
No. 310 Keystone... : 29 00 
No. 100, Rival. : 5 25 00 
No. 380E, aah ; 34 00 
No. 790, Guarantee... a 38 00 
No. 770, Bicycle a 34 00 
No. 110, G ant 33 00 
No. 110, 29 00 
No. 110 »5 00 
No. 740 34 00 
No. 22 uarantee.... oi 33 00 
No. 22, Domestic. .... 4 29 00 
No. 22, Pioneer....... gs 25 00 
No. 2, Superb. . = 22 50 
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P CLASSIFIED LIST. Cornice Brakes. Furnaces—Hot Air, 
ADVERTISERS’ INDEX Bertsch & Co., Cambridge City, Ind.| Boynton Furnace Co., Chicago, n). 
Dreis & Krump, Chicago, Ill. | Co-operative Fdy. Co., Chicago, 1. 


ALPHABETICAL LIST. 





American Sheet and Tin Plate Co.... 67 
American Steel & Wire Co.......... 63 
Ashton Mig. Co..........eeececees 61 
Auer Register Co. .......--eeeseeee 9 
Avery Stamping Co..........+-+++. 66 
Beacon Miniature Electric Co....... 66 
Berger Bros. Co... .....sccsccceccess 65 
Berger Mig. Co.........++s00: 56-57-60 
PR, DURD sooo ca vcderecdcgvcesces 61 
Dartath & OO... ov cccccivcevscessce 61 
Dey PERO. 62sec ers due actaasad 60 
Boynton Furnace Co...........++.. 5 
Brauer, A. G., Supply Co............ 11 
Bullard & Gormley..............++. 68 
Burgess Soldering Furnace Co....... 61 
Le eS Pee re 58 
Canton Art Metal Co............... 56 
Clark, Smith Hardware Co.......... 61 
Clayton & Lambert Mfg. Co......... 61 
Cleveland Castings Pattern Co....... ll 
Clipper Lawn Mower Co........... 66 
Co-Operative Foundry Co .......... 7 
Cooper Oven Thermometer Co....... 11 
Cope, Geo. W., Stove Pattern Works.. 11 
DeKalb Wagon Co...............5- 65 
Delta File Works...............+-- 65 
Department of the Interior.......... 53 
Dieckmann Co., F.... ccc scccccess 1 
Dixon, Jos., Crucible Co............ 53 
Double Blast Mfg. Co.............. 61 
Dreis & Krump Mfg. Co............ 60 
Filshie, Alexander...............+- 58 
Foster Stove Co.... 2.2... eeeeeees 3 
Friediey & Voshardt Co............. 58 
DN OG Bas oc ccivvcccccsccsvesses 61 
Furnace Supply & Mfg. Co.......... 8 
Globe Ventilator Ce................ 60 
Harrington & King Perforating Co 57 
Haynes-Langenberg Mig. Co........ 2 
SID. sb taccdcrcccccssces 65 
PERG 6k 9: edad save vevnccercse 11 
Henry Furnace Co., T.E ........... 6 
Ske cudnvivie vedsedinenck 53 
Hussey & Co., C.G.........cceeeee 58 
Ideal Sad Iron Mfg. Co............- 65 
BERNE BINGO: occ ce cccccccccctccss 56 
Interstate Manufacturing Co........ 9 
Kelsey Heating Co..............+.. 2 
NG a Gein otccecsconensevews 60 
Kimball Bros. Co.............-+5- 66 
La Belle Iron Works............... 57 
Lalance & Grosjean Mfg. Co 63 
RRs ds00ssceconssiceves be 58 
SPEND. occ cccdccccctvsssse 66 
Lyon, Conklin & Co. ............... 61 
Merriam Co., G. &C........000000% 53 
Meyer & Bro. Co., F..........2.+.+ 10 
Meyer Furnace Co. ........-+.2++-- 5 
Michigan Safety Furnace Pipe Co.... 10 
Mwaukee CorrugatingCo.......... 67 
Monroe Fdy. & Furnace Co.......... 6 
NS a ey ey ee 58 
Munsell] Co., Eugene............... 11 
National School of Pattern Drafting.. 53 
New York Metal Ceiling Co......... 58 
Niagara Machine & Tool Works,..... 60 
Nickel Piate Stove Polish Co......... 11 
North Bros. Mfg. Co............... 64 
NS Gs es cdc ccsccccsses ) 
DCIS wo Ridbae.02s.dgneedseee 52 
Peck-Hammond Co................ 4 
Quincy Pattern Co................. 1l 
IN GIs eas vc bavccececcss a 
Robinson Furnace Co............... 7 
Rochester Can Co...........s00005. 64 
Rock Island Register Co............ 12 
ee I TOD. oi vc awecnececas 66 
Royal Ventilator Co................ 60 
Scheible & Moncrief Heater Co...... 8 
Schwab, R.J.,& SonsCo............ 6 
PL Sd cacctveusseceahess 11 
SNES Sacco csnevaccnucas 

Smith & Hemenway Co............ 62-65 


Standard Ventilator Co............. 60 
Stark Rolling Mili Co.............. 
Stover Manufacturing Co........... 
Sullivan-Geiger Co................. Ps | 
Symonds Register Co............... 9 
Taylor & Boggis Fdy.Co............ 64 
Van Doren Mfg. Co................ 64 | 
Vedder Pattern Works.............. 11| 
WN eT Oe 2: 6b nckcdndiwwenaens 60 
Weller Pattern Co.......5...eece0s 11 
Wheeling Corrugating Co........... 55 
Yost Furnace Co...... vexne 8 


Youngstown Furnace Co., The. as Sits 7 








Barb Wire. 
American Steel & Wire Co., 
Chicago, Ill. 
Batteries. 


Beacon Miniature ppestate Co., 
New York, N. Y. 


Boilers—Steam. 
Boynton Furnace Co., Chicago, Ill. 


Schwab & Sons Co., R. J., 
Milwaukee, Wis. 


Boiler Handles. 
Berger Bros. Co., Philadelphia, Pa. 


Brass and Copper. 
Hussey & Co., C. G., Pittsburgh, Pa. 


Cans—Ash. 
Rochester Can Co., Rochester, N. Y. 


Carpenters’ Tools. 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Smith & Hemenway Co., 
New York, N. Y. 


Van Doren =. Co., 
hicago Heights, Il. 


Ceilings. 
Berger Mfg. Co., Canton, O. 
Burton Co., W. J., Detroit, Mich. 
Canton Art Metal Co., Canton, 0. 


Friedley-Voshardt Co. — tl. 
Milwaukee Corrugatin: ih 
Milwaukee, Wis. 


Mullins Co., W. H., Sdlem, 0. 


New York Metal Ceiling Co., 
New York City. 


Wheeling Corrugating Co., 
Wheeling, Ww. Va. 


Cellar Chutes. 
Interstate Mfg. Co., Oskaloosa, Ia. 


Chimney Caps. 


Standard Ventilator Co., 
Lewisburg, Pa. 


Conductor Pipe. 
Berger Bros. Co., Philadelphia, Pa. 


Berger Mfg. Co., Canton, O. 
Burton Co., W. J., Detroit, Mich. 
Canton Art Metal Co., Canton, 0O. 
Clark, Smith Hdw. Co., Peoria, Ill. 
Dieckmann Co., F., Cincinnati, O. 
Friedley-Voshardt Co., Chicago, Ml. 


Hussey & Co., C. G., Pittsburgh, Pa. 


Sprague Fdy. & Mfg. Co............ "| hemes Corrugating Co., 


Milwaukee, Wis. 
Mullins Co., W. H., Salem, 0O. 


Wheeling Corrugating Co 
heeling, Ww. Va. 


Cornices. 


Burton Co., W. J., Detroit, Mich. 


Canton Art Metal Co., Canton, 0. 
Friedley-Voshardt Co., Chicago, Il. 
Mullins Co., W. H., Salem, 0. 





Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Crimping Machines. 
Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Culvert Machinery. 
Bertsch & Co., Cambridge City, Ind. 


Cutlery. 


Smith & Hemenway Co. 
New York, N. Y. 


Cut-Offe—Rain Water. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Sullivan-Geiger Co., The 
Indianapolis, Ind. 


Dampers. 
Parker Supply Co., New York, N. Y. 


Taylor & Boggis Fdy. Co., 
Cleveland, 0. 


Stover Mfg. Co., Freeport, Ill. 


Dictionaries, 
Merriam Co., G. & C., 
Springfield, Mass. 
Drills. 
Smith & re Co. 
New York, a. ¥. 


Eaves Trough. 
Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., Canton, O. 
Burton Co., W. J., Detroit, Mich. 
Canton Art Metal Co., Canton, 0. 
Dieckmann Co., F., Cincinnati, O. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Mullins Co., W. H., Salem, 0O. 
Wheeling Cements S Co., 
eeling, W. Va. 
Elbows. 
Canton Art Metal Co., Canton, 0. 


Elbows—Conductor Pipe. 
Dieckmann Co., F., Cincinnati, O. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Electrical Supplies. 


Beacon Miniature Electric Co., 
New York, N. Y. 


Elevators. 
Kimball Bros. Co., Council Bluffs, Ia. 


Enameled Ware. 


Lalance & Grosjean Mfg. Co., 
Chicago, Mh. 


Enametile. 


New York Metal Ceiling Co., 
New York City. 


Facings. 


Dixon Crucible Co., Jos. 
Jersey "City, N. J. 


Fencing—Wire. 


American Steel & Wire Co., 
Chicago, Il. 


Files. 
Delta File Works, Philadelphia, Pa. 
Heller Bros. Co., Newark, N. d. 


Flashlights. 


Beacon Miniature Flectrie Co.. 
New York, N. Y. 


Haynes-Langenberg Mfg. Co., 
St. Louis, Me. 


Henry Furnace Co., T. E., 
Cleveland, 0. 


Interstate Mfg. Co., Oskaloosa, Ig. 
Kelsey Heating Co., Syracuse, N. y. 
Meyer Furnace Co., Peoria, 1. 
Monroe Fdy. & Furnace Co., 
Monroe, Mich. 
Peck Hammond Co., Cincinnati, 0. 
Robinson Furnace Co., Chicago, |)). 


Scheible Moncrief Furnace Co., 
Cleveland, 0. 


Schwab, R. J., & Son Co., 
Milwaukee, Wis. 


Chicago, 111. 
Chicago, 111, 


Smith, Chas., 
Smith Co., Chas., 
Sprague Fdy. & Mfg. Co., 

Council Bluffs, Ie. 
Yost Furnace Co., Canton, 0, 


Youngstown Furnace Co., The, 
oungstown, 0 


Furnace Pipe and Fittings. 
Meyer & Bro. Co., F., Peoria, Ill, 


Michigan Safety Furnace Pi 
De trot, ‘i Mick. 


Furnace Regulators. 


Furnace Supply & Mfg. Co., 
Cleveland, Olio. 


Furnace Rings. 


Furnace Supply & Mfg. Co., 
Cleveland, 0. 


Furnaces—Soldering. 
Ashton Mfg. Co., Newark, N. J 
Bernz, Otto, Newark, N. J. 


Burgess Soldering Furnace Co., 
Columbus, 0. 


Clayton & Lambert Mfg. Co. 
Detroit, ” Mich. 


Double Blast as * Co., 
North Chicago, Ill. 


Lyon, Conklin & Co., Baltimore, Md. 


Furnace Repairs. 


Brauer Supply Co., A. G., 
St. Louis, Me. 


Grease-Graphite. 


Dixon Crucible Co., Jos 
Je ersey City, N. J 


Hammers. 
Van Doren Mfg. Co., 
Chicago Heights, Ml. 


Hardware Jobbers. 
Bullard & Gormley, Chicago, Ill. 
Clark, Smith Hdw. Co., Peoria, Mi. 


Hardware Specialties. 
Avery Stamping Co., 


Clipper Lawn Mower Co., 
sts Dixon, Ill. 


Lalance & Grosjean Mfg. Co., 


Chicago, Ml. 


Lufkin Rule Co., Saginaw, Mich. 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Roho Rake Mfg. Co., Buffalo, N. Y. 


Smith & Hemenway Co., 
New York, N. Y. 


Stover Mfg. Co., Freeport, Ill. 


Taylor & Boggis Fdy. Co., 
Cleveland, 0. 


Van Doren Mfg. Co., 
Chicago Heights, Ml. 


Hollow Ware. 
Avery Stamping Co., Cleveland, 0. 


Ice Cream Freezers, 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Iron Enamel. 


Nickel Plate Stove Polish Co., 
Ch ieago, m. 





‘Avery Stamping Co., 


Kitchen Utensils. 

Cleveland, 0. 

Lalance & Grosjean Mfg. Co., 
Chicago, TL 


Stover Mfg. Co., Freeport, Il. 


Cleveland, 0. 





Barri 


Nick 


Bur 
Can 
Mil 


Wh 


| ae | 









tl, o. 
FO, Ill, 


nd, 0, 


Wis. 
o, Ill. 
o, Ill, 


§, Ta. 
On, 0, 


Co., 
Mick. 


Ohio, 


AMERICAN ARTISAN AND HARDWARE RECORD 51 





Lawn Mowers. 


er Lawn Mower Co., 
Clipper SAEs Dixon, Ml. 


Lineman’s Tools. 


wit Hemenway Co., 
suith & New York, N. Y. 


Metal—Perforated. 


ton & King Perforating Co., 
sais Chicago, i’ 


Metal Polish. 


Plate Stove Polish Co., 
seme c Chicago, Ill. 


Metal Shingles. 
Burton Co., W. J., Detroit, Mich. 
Canton Art Metal Co., Canton, 0. 


Milwaukee Corre OO Wis. 


Wheeling Corrugating Co., 
— Wheeling, W. Va. 


Mica. 


B r Supply Co., A. G., 
wns 2 St Louis, Mo. 


Munsell Co., Eugene, 
New York and Chicago. 


Miters. 
Friedley-Voshardt. Co., 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Chicago, Ill. 


Nails, Roofing. 


Filshie, Alexander, Chicago, Ill. 


Ornaments—Sheet Metal. 
Canton Art Metal Co., Canton, 0. 
Friedley-Voshardt Co., Chicago, Ill. 
Mullins Co., W. H., Salem, O. 


Paint—Silica oo gee 
Dixon Crucible Co. 
Samat City, N. J. 


Plumbago. 


Dixon Crucible ~*~ Bano 
rsey City, N. J. 


Pumps—Vacuum, 
Leiman Brothers, New York, N. Y. 


Punches. 
Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & Fae Works, 
Buffalo, N. Y. 


Weiss & Co., H., New York, N. Y. 


Rasps. 


Delta File Works, Philadelphia, Pa. 
Newark, N. J. 


Heller Bros. Co., 


Razors. 


Smith & Hemenway Co., 


New York, N. Y. 


Registers. 
Auer Register Co., 


Rock Island Register Co 
Rock ‘Island, Ill. 


Symonds Register Co., St. Louis, Mo. 
Stover Mfg. Co., Freeport, Ill. 


Cleveland, O. 


Roasters. 


Wheeling Corrugating Co., 
Wheeling, W. Va. 


Rolls Forming. 
Bertsch & Co., Cambridge City, Ind 


Niagara Machine & Tool Works, 


Buffalo, N. ¥Y. 
Roofers’ Supplies. 
Filshie, Alexander, Chicago, Ill. 


Roofing—Iron and Steel. 


American Sheet & ‘Tin Plate Co., 
Pittsburgh, Pa. 


Berger Bros. Co., Philadelphia, Pa. 
Berger Mfg. Co., Canton, 0, 


Burton Co., W. J., Detroit, Mich 
Canton Art Metal Co., Canton, O. 
Friedley-Voshardt Co., Chicago, Il. 
Inland Steel Co., Chicago, Ill. 


La Belle Iron Works, Steubenville, 0. 


Milwaukee Corrugating Co., 
Milwaukee, -.Wis. 


Stark Rolling Mill Co., Canton, 0. 


Wheeling Corrugating Co., 
Wheeling, = va 


Rope—Wire. 


American Steel & Wire Co., 
Chicago, Ill. 


Rules. 


Lufkin Rule Co., Saginaw, Mich. 


Sad Irons—Self-Heating. 
Ideal Sad Iron Mfg. Co., Cleveland, 0. 


Saw Sets and Saws. 


Smith & Hemenway Co., 


New York, mae 


Schools—Sheet — Pattern Draft- 


ing. 
National School of Sheet Metal Pat- 
tern Drafting, St. Louis, Mo. 


Screens—Perforated Metal. 


Screws. 


Screw Drivers. 
North Bros. Mfg. Co 


Smith & Hemenway Co., 


Sheet Metal Tools. 


Fuller, Otis L., 
Niagara Machine & Tool Works, 


Harrington & King Perforating Co., 
Chicago, lil. 


Parker Supply Co., New York, N. Y. 


Philadelphia, Pa. 
New York, mm FT: 


Bertsch & Co., Cambridge City, In/l. 
Goshen, Ind. 


Sheets—Black and Galvanized. 


American Sheet & Tin Plate Co., 
Pittsburgh, Pa 


Berger Mfg. Co., Canton, O. 
Inland Steel Co., Chicago, Ill. 
La Belle Iron Works, Steubenville, O. 


Milwaukee Corrugating Co. 
Milwaukee, Wis. 


Stark Rolling Mill Co., | Canton, 0O. 


Wheeling Corrugating Co., 
Wheeling, W. Va. 


Sheets—Toncan Metal. 
Stark Rolling Mill Co., Canton, O. 


Sheets—Vismera. 
Inland Steel Co., Chicago, Ill. 


Shingles—Metal. 
Berger Mfg. Co., Canton, O. 


7 


S8ifters—Ash. 

Rochester Can Co., Rochester, N. Y. 
Skylights. 

Canton Art Metal Co., Canton, 0. 


Skylight Gearing. 
Weiss & Co., H., New York, N. Y. 


Slating Nails. 
Hussey & Co., C. G., Pittsburgh, Pa. 


Soldering Irons—Self Heating. 


Stoves and Ranges. 


Stove Patterns. 
Cleveland Castings Pattern Co., 


Stove Pipe and Fittings. 
Hemp & Co., St. 


Stove Polish. 


Brauer Supply Co., A. G., 
St. Louls, Mo 


Dixon Crucible Co., Jos. 
Jersey ‘City, N. 2 


Nickel Plate Stove Polish Co., 


Stove Repairs. 








Smith & Hemenway Co., 
New York, nF. 


Weiss, H. & Co, 


Buffalo, N.-Y. 
New York, N. Y.' 


Brauer Supply Ce., A. G. 


Lyon, Conklin & Co., Baltimore, Md. 


Statuary. 
Friedley-Voshardt Co., Chicago, II. 
Mullins Co., W. H., Salem, O. 


Co-operative Fdy. Co., Chicago, Ill. 
Foster Stove Co., Ironton, 0. 
Ringen Stove Co., St. Louis, Mo. 


Cleveland, 0O. 
Cope Pattern Works, Geo. W., 

Detroit, Mich. 
Quincy Pattern Works, Quincy, III. 
Vedder Pattern Works, Troy, N. Y. 
Weller Pattern Co., Quincy, Ul. 


Louis, Mo. 


Chicago, Ill. 


Tapes. 


Lufkin Rule Co., Saginaw, Mich. 


Technologist. 
Hooper, C. N,, Dubuque, Ia. 


Thermometers—Oven. 


Cooper Oven Thermometer Co., 
Pequabuck, Cone 


‘ 


Tin—Perforated. 


Uarrington & King Perforating Ce., 
Chicago, Ill. 


Tinsmith’s ‘fools. 
Bertsch & Co., Cambridge City, Ind. 


Double Blast Mfg. Co., 
North Chicago, Ml. 


Dreis & Krump Mfg. Co., 
Chicago, Ml. 
Fuller, Otis L., Goshen, Ind. 


Lufkin Rule Co., Saginaw, Mich. 
Lyon, Conklin & Co., Baltimore, M4. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Weiss & Co., H., New York, N. Y. 


Tinplate. 


American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 


Berger Mfg. Co., Canton, 0. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Wheeling Corrugating Co., 


Wheeling, Ww. Va. 

Tools—Garden. 

Clipper Lawn Mower Co., 
Dixon, TL 


Roho Rake Mfg. Co., Buffalo, N. Y. 


Torches. 
Ashton Mfg. Co., Newark, N. J. 
Bernz, Otto, Newark, N. J. 
Burgess Soldering Machine Co., 
Columbus, 0. 
Clayton & Lambert Mfg. Co., 
Detroit, Mich. 


Double Blast Mfg. Co., 
North Chicago, Ill. 


Lyon, Conklin & Co., Baltimore, Md. 


Trowels. 
Avery Stamping Co., Cleveland, 0. 


Ventilators. 
Berger Bros. Co., Philadelphia, Pa. 


Rerger Mfg. Co., Canton, 0. 
Bicalky Fan Co., Buffalo, N. Y. 
Friedley-Voshardt Co., Chicago, IL 
Globe Ventilator Co., Troy, N. Y. 
Kernchen, J. C. Chicago, Ill. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Royal Ventilator Co., 
Philadelphia, Pa. 


Standard Ventilator Co., 
Lewisburg, Pa. 


Wagons—Hardware Delivery. 
DeKalb Wagon Co., DeKalb, Mi. 


_ Wire. 


American Steel & Wire Co., 
Chicago, Ii 





Xt. Louts, Mo. 
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Wants and Sales 


BUSINESS CHANCES. 








For paid yearly subscribers 
AMERICAN ARTISAN AND 
HARDWARE RECORD will insert 
under this head advertisements of six 
lines WITHOUT CHARGE. For em- 
ployers wishing to secure employes, 
parties desiring to purchase business, 
business for sale, partner wanted, to 
exchange, etc., not exceeding fifty 
words the price to non-subscribers is 
one dollar per insertion, payable in 
advance. To clerks and tinsmiths 
looking for situations, the price to 
non-subscribers is fifty cents per in- 
sertion. Those who respond to there 
announcements please mention that 
they ‘READ THE ADVERTISEMENT 
IN AMERICAN ARTISAN AND 
HARDWARE RECORD.” 





For Sale—Stock of general hardware in 
an Eastern Iowa town of 5,000. Only 
two hardware stores here. Good, clean 
stock. Doing $35,000 business that can 
be increased. Reason for selling, poor 
health. Address A-99, care of AMERI- 
CAN ARTISAN, 910 South Michigan 
boulevard, Chicago, Illinois. 16-3t 


For Sale or Exchange—A ranch of 165 
acres in Grand Valley, California, 80 
miles north of Los Angeles, 3 miles from 
railroad; good, level land with cottage, 
barn; sheds and two wells; will exchange 
for hardware and tinshop, not over $6,000. 
Address Joe Olson, 226 East 43 street, 
Los_ Angeles, California. 16-3t 


~ For Sale—One eight-foot Keen Brake in 
first-class condition. For sale cheap. Ad- 
dress Hoernel Hardware Company, Ra- 
cine, Wisconsin. 15-3t 


HELP WANTED. 








Wanted at Once—A  ffiirst-class .)) 
around tinner and furnace man; must }. 
steady and reliable. When answerin: 
please state experience — Prt ony want: 


in first letter. Address A-95, care , 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard. Chicago, Illinois. 15-21 





Tinner Wanted—Prefer a married man 
not over 40 years of age, One used 15 
country work and can do anything tha: 
comes in a town of 5,000 inhabitants. \, 
boozer, and only a man who wants 
good steady job the year around. I als 
want a good spouting and roofing ma: 
Chance to learn inside and furnace wor 
to right man. State wages for ten-hoi 
day. Address A-97, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard 
Chicago, Illinois. 15-3t 








For Sale—Cornice brake—heavy Robin- 
son make—cost $200. Has been used one 
year; will sell cheap for cash. Address 
Sontag & Company, Lima, Ohio. 15-3t 


SITUATIONS WANTED. 











For Sale—One of the best paying tin- 
ning, plumbing and heating businesses in 
North Dakota. Invoice about $2,000.00. 
This is a snap for some one wanting a 
good business. Address A-91, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard, Chicago, Illinois. 15-3t 





U. S. and Foreign Patents 
PATENT secured. Trade Marks Reg 
istered. Patent Validity and 


Infringement Opinions. 
Consulting Expert HERBERT E. PECK 
Established 1895 WASHINGTON, D. C. 


BUSINESS CHANCES. 


Patent Attorney 
Barrister Bidg. 














For Sale—Two sets of tinners’ tools, 
auto truck and stock. Write for list and 
prices. Address C. G. Zion, Fortville, In- 
diana 17-1t 





For Sale—At a bargain, a clean stock 
of hardware invoicing about $7,000.00, 
plumbing and tinshop in connection. Lo- 
cated for thirty years in Traverse City, 


Michigan. 14,000 population, in the fa- 
mous fruit belt of western Michigan. Ad- 
dress J. A. Montague & Son, Traverse 
City, Michigan. 17-1t 





For Sale or Lease for one year, tinshop 
doing hot water heating, located on west 
side in Chicago, nice business for one 
man and helper. Reason for lease, want 
to go to Mexico. Address A-6, Care of 
AMERICAN ARTISAN, 910 South et 
igan blvd., Chicago, Illinois. 17-3t 

For Sale—Used three months—Guaran- 
teed all right. One each of the following 
tinner’s tools: P. S. & W. Small Burring 


Machine, with stand, P. S. & W. Smail 
Turning Machine, with stand, P. S. & 

154 Folding Machine, with stand, P. 8S. 
& W. No. 7 Stove Pipe Crimper, P. S 
& W. 0100 Forming Machine, P. S. & W. 
130 Square Shear and 1 No. 0 Bench 
Shear. Address Barrett Hardware Com- 


pany, Joliet, lilinois 7-2t 

For Sale Patent right No. 1,086,259. 
An up- to- the-minute sheet metal com- 
bination animal trap. Many exclusive 
and interesting features. Tran effective 
with big or small game and leaves an- 
imal uninjured. Simple, strong and prac- 
tical. Should prove big seller. Price 
very reasonable. Details are convincing 
and may be obtained, with copy of spec- 
ifications, for  10c. Investigation so- 
licited. Address Casper Yost, Sole Pat- 
entee and Owner, Danville, Ti nois. 17-3t 


For Sale—Tinshop and business in 
hustling town and rich farming commu- 
nity; big business in rvofing, spouting 
furnace and repair work; horse and 
wagon with outfit; no opposition; cheap 
rent. Big thing for right man. Excel- 
lent reasons for selling. Address Cliff 








Kaser, Killbuck, Ohio. 16-3t 
For Sale—Whole or half interest in 
good tinshop; town of 6,000. Reason for 


selling cannot handle business alone. 
Good opening for right man. Act at 
once. Address Fairfield Heating Com- 
pany, Fairfield, Iowa. 16-3t 
For Sale—A second-hand Studebaker 
Street Sprinkler wagon with horizontal 
wood tank ahout 32% feet by 8 feet. hold- 
ing about 500 gallons. Good condition; 
could be rigged up to oil streets with. 
New one would cost about $350.00. If 
taken at once will sell for $100.00 casn. 
Address A-2, care of AMERICAN ARTIT- 
SAN, 910 South Michigan boulevard, Chi- 
cago, Illinois. 16-3t 


For Sale—A well- equipped ~tinshop ¢ and 
sheet metal works that is now being op- 
erated in connection with an old estab- 
lished hardware firm, in a good live town 
in Southern Wisconsin. A good oppor- 
tunity for the right partv. Address A-94, 
care of AMERICAN ARTISAN, 910 South 
Michigan Boulevard, Chicago, —— . 

-3t 





Hardware stock for sale in the best 
2,500 town in Central Illinois. One store 
in competition. Tinshop in connection. 
Invoice $8,500.00. $5,300.00 takes it if soid 
soon. Address Box 183, Onarga, wraps 2 


-vo 





For Sale—Up-to-date, clean stock of 
hardware, stoves, tinware, paints and 
oils, with tinshop in a live town; good 
location. Address A. O. Giese, 103 West 
First St., Duluth, Minnesota. 15-3t 


Wanted—To buy small hardware and 
tinshop combined: must be established 
business with good trade; or will buy an 
interest in a good hardware store and run 
tinshop; or would rent tinshop and tools 
in connection with hardware business. 
Address A. A. Bentley, 215 Madison St.. 
Waukegan, Illinois. 15-3t 











HELP WANTED. 








Wanted—One all around good tinner 
and slate roofer. Steady work the year 
around to good sober man. Address The 
E. C. Boorn Company, 20 East Franklin 
st., Warren, Ohio. 17-3t 
Wanted—A first-class man who can 
do tinning and plumbing, steam and hot 
water work; good wages to right man. 
Address Lock Box 20, Shullsburg, Wis- 
consin. 17-3 

Wanted—An all around tinner and fur- 
nace man, one that can do any ordinary 
work, steady job to the right man; mar- 
ried man preferred. No boozer need ap- 
ply, please state experience and wages 
expected. Address Jones Hardware coe 
pany, Peru, Indiana. 17-3t 

Wanted at Once—A first-class all- 
around tinner and plumber. One that 
can handle hot air and hot water heat- 
ing. In Northern Illinois. A steady job 
for a sober, industrious mechanic. State 
wages wanted. Address A-100, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan boulevard, Chicago, Illinois. 16-3t 














Wanted at ‘Once—Young man _ with 
some experience as hardware clerk and 
capable of trimming windows and card 
writing. A steady position for a live 
young man. State wages wanted. Ad- 
dress A-1, care of AMERICAN ARTISAN, 
910 South Michigan boulevard, Chicago, 
Illinois. 16-3t 

Wanted—One all-around good tinner 
and furnace worker; married man pre- 
ferred. For the right man we have a 
good steady job. Address Geo. 4 
Howell, 310 West Third street, Greens- 
burg, Pennsylvania. 16-3t 

Wanted—First-class tinner who can do 
plumbing; must be sober and _ steady. 
Married man preferred; good wages to 
the right man. Address A-4, care of 
AMERICAN ARTISAN, 910 South Michi- 














Situation Wanted—By first-class tinne, 
and clerk in store where a man is needed 
who understands the trade in all its 
branches. Twelve years’ experience ai 
the trade. Hot air furnace man. Address 
G. H. Davis, 308 North F St., Monmouth, 
Illinois. 16-Lt 

Satuation Wanted — By tinner and 
plumber, am a good mechanic, strict); 
sober, am married, know the hardware 
business in all its branches, want posi- 
tion with some good live tirm near Water- 
loo, Iowa. State your best proposition for 
a first-class man. Address A-5, care ot 
AMERICAN ARTISAN, 910 South =. 
igan blvd., Chicago, Illinois. 17-2t 


Situation Wanted—By a first-class 
plumber and_ steamfitter, with § fair 
knowledge of tinsmithing; 24 years’ ex- 
perience; can give good reference. Mid- 
dle west preferred. Address A-98, care 
of AMERICAN ARTISAN, 910 South 
Michigan boulevard, Chicago, senses 

§-1t 


Tinner, twenty-eight years old, would 
like to find employment in hardware 
store near Grand Rapids, Michigan. 
Sober, willing; references furnished. Good 
and steady place of more importance than 
highest wages. Address Box 271, Cran- 
don, Wisconsin. 15-3t 


Wanted—Position in‘ retail hardware 
store by a live man of ability, as a retail 
salesman. Have had ten years’ experi- 
ence as clerk and buyer and can make 
good in any position in a hardware store. 
Address A-93, care of AMERICAN ARTI- 
SAN, 910 South Michigan Boulevard, Chi- 
cago, ILllinois. 15-3t 


Situation Wanted—By tinner and fur- 
nace man of twenty years’ experience; 
can handle any branch of the sheet metal 
business; am strictly temperate and mar- 
ried. Want steady work; can give ref- 
ference. Address Simon Fesler, Oblong, 
Illinois. 15-3t 


Sheet metal manufacturing and can 
making; experienced as foreman and su- 
perintendent; ten years with largest com- 
pany in country; up on cost accounting 
and a hustler, with die making and ma- 
chine shop experience. Address A-92, care 
of AMERICAN ARTISAN, 910 South 
Michigan Boulevard, Chicago, arn” om 

5. 























Situation Wanted—Young married man, 
sober and reliable, with eight years’ ex- 
perience as tinner, inside, outside sheet 
metal worker, furnace work and some ex- 
perience in plumbing. Also good pattern 
dratter. Wishes steady position with a 
reliable firm. Address A-77, care of 
AMERICAN ARTISAN, 910 South Mich- 
igan Boulevard, Chicago, Illinois. 15-3t 


Situation Wanted—Sheet metal manu- 
facturing and can making; experienced 
as foreman and superintendent; ten years 
with largest company in country; up on 
cost accounting and a hustler, with die 
making and machine shop experience. Ad- 
dress A-92, care of AMERICAN ARTI- 
SAN, 910 South Michigan Boulevard, 
Chicago, [linois. 15-3t 











gan Boulevard, Chicago, Illinois. 16-3t 


Apprentice with a couple of years’ e> 
perience to finish trade in up-to-date 
shop. where everything is. made from 
sheet. Must be hustler and of goo’ 
habits. State wages and everything i” 
first letter. Address Southwick Metal « 
Merchandise Company, 19th and a. | 
Sts., Granite City, Illinois. -3t 


An Al sheet metal worker well — 
posted in pattern cutting to work from 
plans on cornice ventilation and warm air 
heating. work is wanted in live Montan? 
town. Do not apply if you are not heav\ 
enough to handle work as men trained 
as none but the very best of mechanics 
will be considered. State wages in first 
Jetter. Address Lock Box 278, Miles City 
Montana. 15-3t 

















The human mind is so con- 
structed that it is appreciably 
affected by repetition—and, af- 
ter all, advertising is only rep= 
etition.—Truman A. DeWeese. 
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SPECIAL NOTICES. 


PROPOSALS FOR INDIAN SUPPLIES. 
_Department of the Interior, Office of In- 
jian Affairs, Washington, D. C., March 
17. 1914. Sealed proposals, plainly marked 
on the outside of the sealed envelope: 
“proposals for furniture, etc.,”’ as_ the 
case may be, and addressed to the ‘‘Com- 
missioner of Indian Affairs, 600 South 
Broadway, St. Louis, Mo.” will be re- 
ceived until 2 o’clock p. m. of Monday, 
May 11, 1914, and then opened, for fur- 
nishing the Indian Service with furniture, 
harness, leather, paints, oils, glass, tin- 
ware, stoves, hardware, boots and shoes, 
medical supplies, etc. Bids must be made 
out on government blanks. Schedules 
giving all necessary information for bid- 
ders will be furnished upon application 
to the Indian Office, Washington, DD ©; 
and the U. S. Indian Warehouses at New 
York City, Chicago, St. Louis, Omaha, 
and San Francisco. The Department re- 
serves the right to reject any and all bids, 
or any part of any bid. GATO SELLS, 
Commissioner. 15-3t. 


TINNER 


at once. 8120 Harvard 
Avenue, Cleveland, Ohio. 


17-1t 














WANTED 


to hear from owner of good 
hardware store for sale. Ad- 
dress D. F. Bush, Minneapolis, 
Minnesota. nied 


TINNER 


slater and furnace man; good 
job for right man. Address 
W. H. Thompson, Canal Do- 
ver, Ohio. 17-It 


TINNER 


experienced. Apply 2911 
East 34th, Cleveland, 
Ohio. 17-It 


WANTED 


by a large company, an experienced and capable 
man who thoroughly understands his business, to 
take charge of a department working about one 
hundred men, making elevator cars and enclosures. 
Address B-94, care of AMERICAN ARTISAN, 
910 South Michigan Boulevard, Chicago, — 
i 











SPECIAL NOTICES. | BOOKS AND PATTERNS 








DO YOU W ANT Up-to-date treatise on Hot Water, 
Steam and A egypt nore) — “on 

: d Gas Fitting. ubjects in e boo 
To sell your business for cash? Send us are tully illustrated. Many useful tables 
a brief description and we will advise you given. ae Sime, Desaiees. a 
: : < ith AME s f 5 
if we can handle it. Our charges are less issues), $2.75. Address Daniel Stern, 910 
than 1%. Our system of service means | South ‘Michigan Boulevard, Chicago, ill. 
uick results. Address System Service 

ompany, Houser Building, St. Louis, 


Missouri ; 15-3t 











C.N. HOOPER, "23°" 
COPPERSMITHS || vous. TECHNOLOGIST 


: : Designs, builds and starts new plants, improves 
experienced on marine work; steady quality and reduces cost, in those 


already established . 
work, good wages; apply Morse 
Dry Dock & Repair Company, foot “U0 UUUUUUUUAAUESNCADANUCUO GOR UEAAUERDERRUUUUUUUOUT EUMUNDI R 


56th Street, Brooklyn, New York. “Here is Your Answer; in 
WEBSTERS 
WANTED ~— |: NEWINTERNATIONAL 


to buy a good, live hardware store, cen- ~ THEMERRIAM WEBSTER = 


trally located, that will invoice from $5,- Even as you read this publication you = 


. : likel ti th i = 
000 to $10,000, that could be increased or Oy oe rion sake eros ome = 


: , ‘ ) new word. A friend asks: ‘*‘What makes = 
improved, give particulars in first letter. mortar harden?”’ You seek the location = 
Address VDA. 703—509 Chestnut Street, 


of Loch Katrine or the pronunciation 0: 
St. Louis, Missouri. 15-3t 


‘siete. W hat is white coal? This N 
WANTED 






























Ul 





TOADS 






H! EATION anit all a of wee: 
ions in Language isto iography 
Fiction, Foreign Words, Prades, ‘Are 
and Sciences, with final authority. 


400,000 Words and Phrases Defined. 
6000 Illustrations. 





SO 000 Lage 
General lines on com- se toy 
aa siete Ob 


characterized as “A 
Stroke of Genzus.’’ 


mission basis selling to 
retail hardware dealers, 


VVQVUOQVUNSRSANSRRUUALAUSANASNGSAOSS0000 UG GUOUUCQOSUUAOUGUOSOSECUNSSGOQOQULLDLUUNSASQQSQQQUESSAQUUQSUUQQUCREOQQOOUQUULQUDRNAUUUOULRLASLAQEISUUUUARERGERAUHE URE 


° e  - 
tinners and cornice mak- |: Mention this 
ers. Address B-78, care Pinta wt 
of poc. 
of AMERICAN brs 
ARTISAN, 910 South | 2 weeriam 
Michigan Boulevard, Chi- th. Ae . 
cago, Illinois. ‘aie — Z “hE 
SHUNOELLRERLUREUNUUELERSVARDULLILELUULULLALDUNSUU HELM LLELEE ULES UA ETRE 











The “CENTENNIAL” 
DIXON’S Rain -Water Cut - Off e 


SILICA = GRAPHITE The strongest, most durable 


and cheapest CUT-OFF 


PAINT on thé market. 


The only single 


For fifty years the standard made to fit Corru- 


: . ‘ gated and plain pipe 
protective coat ng for iron, and which can be used 


without extra pipe or 
steel and all metal surfaces. ] | «!bows. . 
Send For Booklet 18 tng Be a 

Made in JERSEY CITY, N. J., by the Manuiamuned enly 

h Dixon Crucibl ; 

Josep © Co. | | rye suntivan-ceicer co. 


Established 1827 





Cut-Off 











501-509 Madison Ave., Indianapolis, Ind. 





TINNER 


all round, steady work; none 
but temperate men need ap- 
ply, E. R. Reed, Coshocton, 
Ohio. “rn 


PLUMBER 


first-class. Apply West 
Mentor Hardware Com- 
pany, West Mentor, Ohio. 


17-1t 











“WHERE DO YOU STAND?” 


What is your HEAD worth if Employers figure $2.00 
a day from the neck down ? 


PUT A PRICE ON YOUR HEAD—That earns the money. 
YOU can work up to a position of trust—Foréman; Draftsman; 
Superintendent; Employer. 

REMEMBER advancement depends on your skill in PATTERN 
DRAFTING. 

We teach you this in the most thorough practical way possible. 


PATTERN. (DRAETINC Come, write for full particulars of our Short-cut lessons in Pat- 
tern Drafting tonight. 





MARK 


THE NATIONAL SCHOOL, °‘rrsprictor” 3553 Olive, St. Louis, U.S. A. 
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The New Kansas City Railway Terminal 


To Combat Fhe Most Severe 
Corrosive Influences 


~~. 


<fd 


NCAN> 


METAIS» 


Corrosion-Resisting Sheets 


Were Specified and Used 


The thirty-two refrigerators and gigantic humidor in this elegant new terminal were 
all constructed from Toncan Metal Corrosion-Resisting Sheets. 


The Wisdom of It 


Moisture and brine—two of the worst enemies 
of sheet metal, especially when combined, are 
constantly present in these refrigerators, and un- 
less the sheet metal used in their construction is 
able to resist these severe accelerators of cor- 
rosion it would mean constant repair and 
replacement. 


Highest efficiency at lowest cost was the thought 
which prompted the specifying of Toncan Metal 
Corrosion-Resisting Sheets. 


Toncan Metal is corrosion-resisting because of its 
purity, homogeneity and care used in its production. 
There is no more honest, more homogeneous, 
more durable sheet metal made from iron 
ore than Toncan Metal. 


Evidence 


Convincing—Satisfying—Conclusive Evidence. 


We have it all, and it’s yours for the asking. 


Not mere statements or acid tests, but photographs of actual service tests. Toncan Metal in 
actual use in places where steel could: not exist, is the strongest evidence of its ability to resist the 


ravages of corrosion. 


‘ 


The Text Book on Corrosion contains the REAL EVIDENCE. Send for it today. 


The Stark Rolling Mill Co. 
Canton, Ohio 


Sole Manufacturers 


Canadian Distributers — The Pedlar People Ltd., Oshawa, Ont. 
Branches: Toronto, Winnipeg, Montreal 


























AMERICAN ARTISAN AND HARDWARE RECORD 55 


_ 


“Corco” Ceiling Analyzed to Show Simplicity of Erection 
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Ceiling Design No. 8273. | Composed of Cornice 4292, Filler, 4574, Panel Border 4431, Border 4343, 4347, Field 4342 
Average price $9.10 per square, not including furring strips. 
Note—Price varies with size and shape of room. 


WHEELING CORRUGATING COMPANY, WaeeuiNe W.Va. 


BRANCH OFFICES AND STORES 


NEW YORK CHICAGO PHILADELPHIA ST. LOUIS KANSAS CITY CHATTANOOGA 


SALES OFFICES 


DALLAS DENVER DETROIT LOS ANGELES PORTLAND SALT LAKE CITY SAN FRANCISCO SEATTLE 
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Now is the Time 


10 STOCER UP With 


INLAND 


BASIC OPEN HEARTH 


SHEETS 


Black and Galvanized 


INLAND 


BASIC OPEN HEARTH 
ROOFING and SIDING 


Galvanized or Painted 


It will probably be years before prices are as low 
as they now are and it may be only a short time till 
prices advance under a rapidly increasing demand. 


Let us quote you in carlots or large less than carlots. 


For smaller quantities see your jobber 


INLAND STEEL COMPANY 


First National Bank Building, Chicago 
Works, Indiana Harbor, Ind. 


Branch Offices: 
St. Paul, Pioneer Building Denver, 1618 Stout Street 
St. Louis, National Bank of Commerce Building 
Dallas, Praetorian Building Milwaukee, Majestic Building 
































The Swanee 





Chieftain and Swanee 
Metal Shingles 


Distinctive in Design 


The Shingle giving a Clay Tile 
Effect 


An excellent, serviceable roof covering for 
residences, bungalows, churches, schools, 
garages and all buildings for which a good, 
durable, ornamental roof is desired. 


Write today for catalog showing construc- 
tion features. 


The Berger Mfg. Co. 


Canton, Ohio 












































Tin Plate Charcoal Iron Ternes 
| “CANTON” : 
Oo = 
¢ A. 
= Improved Steel Ceilings, & 
= Skylights, > 
a 
= Special Sheet Metal Work of 
all kinds 
me = 
~ Large stocks carried at Factory by 
8 and our Branch Houses. ° 
7 ec 
~ Get Our Prices. Write for , 
2 Catalogs © 
eS 
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© TheCantonArtMetalCo. & 
= CANTON, OHIO 3 
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CVF 


LA BELLE 


La Belle Open 
Hearth Steel 1s 


used extensively by 
manufacturers of 
Automobiles, Gear 
Boxes, Fhreshing Ma- 





chines, Metal Barrels, 
Heater Drums, and 
other products requir- 
ing great ductility and 
uniformity of texture 
in the material from 
which they are 
stamped. 


La Belle Open Hearth 
uniform in quality because 
of our perfect control of all 
materials and processes in 
its manufacture ‘From 
mine to market.” 


La Belle Black and -Gal- 
vanized Steel Sheets de- 
serve your consideration 
for the same reason. 


La Belle Iron Works 


General Offices: Steubenville, O. 


Works: Works: 
Wheeling, W. Va. 








Steubenville, O. 
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PERFORATED METALS 
OF EVERY DESCRIPTION 


MANUFACTURERS OF 


Perforated Steel Plates and Sheets (Black and Galvanized) 
Perforated Sheet Copper, Brass, Bronze, Aluminum, 
Lead, Zinc, Monel Metal and Other Alloys. 
Screen Plates and Sheets for Ores, Coal, Stone, Cement, 
and all kinds of 
Grain Cleaning and Sorting Apparatus 
For Centrifugal Linings, Filter Press Plates, Drying Floors, 
False Bottom Strainers, Extractor Baskets, Revolving 
Screens, Shaking Screens, Chute Screens. 

Grilles and Ornamental Screens for Radiators, Ventilators, 
Air Vents, Heat Vents, in Private and 
Public Buildings, made to suit local requirements. 


Perforated Tin and Brass of Standard Sizes carried in stock. 
Anything in Perforated Metal. 


le peso & KING a (1 


“OK ) NORTH UNION ST.- CHICAGO ILL. he | os oH 


+h 
Lee Ew YORK OFFICE 14a Lt oo 
































Money 
Making 


Features 


NOTE 
TOP OF BUTTON 
COUNTERSUNK 















SELF GUIDING NAILING POINT 


There are two new features of Berger's Classik Steel 
Ceilings which certainly make it worth while to 
add them to your line. 

The bead is made extra long in shape of half an 
oval, reinforcing the ceiling plates at joints, fitting 
snugly over under-lapping bead, making a tight and 
periect fitting joint. 

The top of nailing button is counter-sunk, form wed a 
self-centering, self-guiding, never-slip nailing point. 
These features assure a considerable saving when 
erecting. 

This means quicker work and better results. 

There is money in it for you, so get in touch with us 
right away. 


The Berger Mfg. Co., Canton, Ohic 


For the best service address nearest branch. 


New York St. Louis 
Philadelphia Mis neapoli 
Boston 1 Franc 


We also manufacture Ferro-Lithic and Multiplex Ruiileodne Plates, 
Metal Lath, Roofing, Eaves Trough and Conductor Pipe, aod Sheet 
Metal Building Prodects of all kinds. 


Export Department, | | th Ave. and 22ndSt., New York, N.Y. 
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a METAL 













of Mullins Make is the Kind that Endures. 


It is simple in construction—positively storm and water tight. 
Guaranteed to remain in perfect condition for years, when put 
on according to directions. Expansion and contraction 
thoroughly provided for. 
Widely conceded to be the most attractive and 
satisfactory roofing made. 


TILE ROOFING 


Also manufacturers of Cornices, Building Fronts, Garlands» 
Medallions, Enriched Moldings, Capitals, nials, Tympanum 
Panels, Rosettes, Faces and other architectural ornaments. 
Thousands of designs to choose from. 


Cornice makers and the building trades will find our prices 
attractive and shipments prompt. Tell us your wants and the 
ee. ~~ kind of Sheet Metal Work you are interested in 

ues 


will be mailed you at once, Discounts t to the 
trade upon application. 


THE W. H. MULLINS CO. 


209 Frenklin Street SALEM, OHIO 

















The Idea of METAL CEILINGS 


Is to add to the artistic effect or reduce 
the cost of ncn 


Our Large Catalog 
Tells How. Write 
| for it. Patierns, 
suttable for ajl 
buildings. 


When writing 
also ask for our 
“ENAMETILE” 
catalog, equals tile 
and costs much 
¥ less. It is san- 
| itary, durable. 


New York Metal Ceiling Co. ., ea: 2th St. 


NEW YORK CITY 














MANUFACTURERS OF 


Steel Ceilings and Side Walls 
Cornices, Skylights and 
Fireproof Windows, Roofing 


Eastlake Metal Shingles 
Prepared Asphalt Roofings 


SEND FOR CATALOGUE 


The W. J. BURTON CO. 


Detroit, Michigan 


Frosting and Mat Finishing 


On sheet metal and cast brass, copper, aluminum, steel, w 
etc., LEIMAN BROS. Continuous Feed 


SAND BLAST 


Uses same sand over and over. Send in some samples 
and let us show what we can do. 


oot LEIMAN BROS. 


\ BLOWERS 
VACUUM 


Pumps for high heats with gas 
@ and oil furnaces and blow-pipes. 
Also used with automatic ma- 
chinery of all kinds and 


VACUUM CLEANING 


Send for Catalog 


















yo 


"INTERIOR VIEW 


|S 





LEIMAN BROS., 62 AR. John St., NEW YORK 





FRIEDLEY-VOSHARDT CO. 


MANUFACTURERS OF 


Architectural Sheet Metal 
Ornaments, Statuary, etc. 








All Kinds of Stamped and Spun Work 














_ Iwo Strong Points 


Lead Head Protects Hole in Iron Where 
Nailed. Shapes Itself to the Conformity 
of the Iron, Keeping Out Moisture and 
Preventing Rust. 


LEAD HEADED NAIL 


Designed for Fastening Corrugated Iron 
Roofing or Siding to Wood or Structural 
Work. 








Send for Literature and Samples 


ALEXANDER F ILSHIE, Manufacturer 


5606 South State St. Chicago, Illinois 














Art Metal Ceilings and Side Walls 
One Trial Will Convince 


Send for Architectural Sheet Metal Catalog No. 31 


General Offices, 733-737 S. Halsted Street 
Factory, 761-771 Mather Street 


CHICAGO, ILL. 
C. G. HUSSEY & CO. 


Rolling Mills and Office, PITTSBURGH, PA. 














MANUFACTURERS 
Sheet Copper, Bottoms, Roll Copper, Tinned and Polished Copper, 
Nails, Spikes, Rivets, Conductor Pipe, Eaves Trough, 
Elbows, Shoes, Mitres, Etc. 
Branch Warehouses in New York, Chicago, St. Louis and San Francisco 
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DON’T MISS THIS OFFER 


You Can Get a Full Set of 


100 AMERICAN ARTISAN 
TINNERS’ PATTERNS FOR $1.00 


Patterns for afull line of tinware, in various sizes, square and round elbows, cut-offs, 
etc., at full size, printed on manila paper ready to be transferred to heavy sheets and cut 
out ready for use, can be secured from AMERICAN ARTISAN. There are more than one 
hundred patterns, perfect in all de‘ails, included in the set. The following list contains 
the articles that can be made with the aid of AMERICAN ARTISAN Full Size Tinners’ 


Patterns. 


Tea Steeper 

Two-pint Tea Pot 
Three-pint Tea Pot - 
Four-pint Tea Pot 
Five-pint Tea Pot 
One-quart Coffee Pot 
Two-quart Coffee Pot 
Three-quart Coffee Pot 
Four-quart Coffee Pot 
Five-quart Coffee Pot 
No. 1 Coffee Boiler 

No. 2 Coffee Boiler 

No. 3 Coffee Boiler 
Lamp Filler 

One-pint Dipper 
One-quart Dipper 
Two-quart Dipper 
Four-quart Flaring Pail 
Six-quart Flaring Pail 
Eight-quart Flaring Pail 
Ten-quart Flaring Pail 
Twelve-quart Flaring Pail 
Fourteen-quart Flaring Pail 
Ten-quart Dish Pan 
Twelve-quart Dish Pan 
Fourteen-quart Dish Pan 
Sixteen-quart Dish Pan 
Dinner Bucket 

Five-inch T-joint 
Six-inch T-joint 

Eave Trough Mitre Joint 


“Snap” 2-inch Conductor Elbow 


Cullender 

Half-pint Measure 
One-pint Measure 
One-quart Measure 
Half-gallon Measure 
One-pint Basin 
Two-pint Basin 
Three-pint Basin 
Four-pint Pan 
Six-quart Pan 
Ten-quart Pan 

Small Cake Pan 
Medium Cake Pan 
Large Cake Pan 
Small Wash Basin 
Large Wash Basin 
Sprinkler Breast 
Four-gallon Churn 
Five-gallon Churn 
Small Dust Pan 
Large Dust Pan 

Five Sizes Funnel Patterns 
Oval Dinner Bucket 
Rain Water Cut-off 
No. 7 Boiler Cover 
No. 8 Boiler Cover 
No. 9 Boiler Cover 
No. 7 Boiler Bottoms 
No. 8 Boiler Bottoms 
No. 9 Boiler Bottoms 


Two-inch Square Elbow 
Two-and-a-half-inch Square Elbow 
Three-and-a-half-inch Square Elbow 
Four-and-a-half-inch Square Elbow 
Five-and-a-half-inch Square Elbow 
Six-and-a-half-inch Square Elbow 
Seven-and-a-half-inch Square Elbow 
One-pint Funnel 

Two-pint Funnel 

Three-pint Funnel 

Four-pint Funnel 

Small Milk Strainer 

Large Milk Strainer 

Ten-quart Milk Pail Breast 
Fourteen-quart Milk Pail Breast 
Two-inch Four-piece Round Elbow 
Three-inch Four-piece Round Elbow 
Four-inch Four-piece Round Elbow 
Five-inch Four-piece Round Elbow 
Five-and-a-half-inch Round Elbow 
Six-and-a-half-inch Round Elbow 
Seven-and-a-half-inch Round Elbow 
Small Grocers’ Scoop 

Medium Grocers’ Scoop 

Large Grocers’ Scoop 

Apple Corer 

Oval Foot Bath 

Oval Pudding Pan 

Half-gallon Can Breast 

One-gallon Can Breast 

Two-gallon Can Breast 
Three-gallon Can Breast 


AMERICAN ARTISAN full size patterns are offered to you at the smallest price 
possible. The full set of one hundred patterns will be sent postpaid upon the receipt of 
$1.00 or with subscription to AMERICAN ARTISAN for $2.50. Send for them today— 
they are worth more than double the price asked. 


DANIEL STERN, Publisher 


910 South Michigan Boulevard 


CHICAGO, ILLINOIS 
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CHIMNEY CAPS 


q Patented by us. 
© Requires no bolts. 
@ Laid in 


cement. 


Write us today 
for particulars, 


STANDARD VENTILATOR CO., 
LEWISBURG, PA. 


STANDARD 








ROYAL VENTILATORS 


will exhaust more im- 
pure air than any other 
make. 

The Tapered Frus- 
trums and Double 
Cones provide a con- 
stant strong upward 
draft. 

Leak proof, no Down 
Draft, and only the 
best materialand work- 
manship employed. 





Write for prices and 
Catalog. 


ROYAL VENTILATOR COMPANY 


411 Locust St., Philadelphia, Pa. 











The “GLOBE” Ventilator 


The “GLOBE” in COPPER, GALVANIZED 
is built on IRON and with Glass Tops 
honor - sold for Skylight purposes. 





Absolutely Storm Proof 


For Perfectly Ventilating 
Schools, Churches, Halls, 
Mills, Factory and Audi-«- 
acter. 


SMOKY CHIMNEYS 
CURED 


“Globe Ventilated Ridging” 


Send for Pamphlet 
Manufactured by 


Patented and 
Trede-Mark 
Reg. U.S. Pet.Off. 


GLOBE VENTILATOR CO., Troy, N. Y. 


ence Rooms of Every Chare . 





| 
| 

















Berger’s World 





Ventilators 


Constructed on the relia- 
ble butterfly principle. 
The most satisfactory and 
practical for ventilation. 
A special adjusting attach- 
ment insures the damper 
being held rigidly in any 
position, and prevents 
moving of damper by air 
currents. 

The ventilators are made in various sizes for every size 
building. 

They are made with either metal hoods or glass tops. 








Write today or our Catalog. 


The Berger Mfg. Co., Canton, Ohio 


New York Boston Philadelphia Minneapolis St. Louis San Francisco 








-BICALKY FAN CO. 


BI-CAL-KY 


VENTILATORS. 


FAN SUCTION 
Power Bills? 


Let the air that passes over your 
building furnish the power to 
ventilate it. The BICALKY does 
this regardless of weather condi- 
tions or temperature. 


We guarantee results. 


BUFFALO, N. Y. 
New York Representative—D. T. LYONS, 39 Cortlandt Street. 
Chicago Representative—F. W ae yg ps 32 W. Washington Street. 
Rochester, RY Y. Representative—W. B . SLIFER, 21 S. Ford Street. 











The last word in 
Natural Ventilation 
SAREK” 09 oe sacar 


Absolutely STORMPROOF 


melusively by Se Co KERNCHEN 


exclusively by 
107 So. Dearborn Street, CHICAGO 








Don’t get 
the idea 
that the 


Chicago 
Steel 
Brakes 


are high in 
price just 
because they 
are the high- 


They are sold at a very reasonable 





est class brakes made. 
cost. You will be surprised how low. 8-foot for 16-gauge and lighter. 
MADE IN ALL SIZES. 


DREIS & KRUMP MFG. CO., Halsted and 29th Streets, CHICAGO 


Oh, no. 











SKYLIGHT GEARING 


iy Oe 


Chain Lifts, Tinsmiths’, Plumbers’, Cornice Makers’ and Coppersmiths’ 
Tools. Pipe Threading Machines. Second Hand Tinnen’ Machines 


Bought and Sold. 
New York 


H. WEISS & COMPANY, 20 Cliff St., 











TOOLS FOR SHEET METALS 





INCLUDING TINNERS’ AND ROOFERS’ 

TOOLS, SHEARS, PUNCHES, PRESSES 

AND DIES, CAN-MAKING MACHINERY 
Made by 


NIAGARA MACHINE & TOOL WORKS, BUFFALO, N. Y. 


























Price Ea 


Ii 


No 
Pri 
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| PLECKER’S CORRUGATED EXPANDING CONDUCTORS 


NO CROSS 
HAVE SEAMS. 








Will not burst 


GAL- : 
MADE EDI IRON IN when full of ice. 
10 FT. LENGTHS. 


THE CLARK-SMITH HARDWARE CO. - - « PEORIA, ILLINOIS 


Sim 
SOLDERING 
FURNACE 


is what you want for your 
SPRING WORK 

















“THE Ps OF THE PUDDING IS IN THE EATING” 


“""A trial of the No. 1 Fire Pot will feonvince any 
mechanic that he can do his work easier and quicker 
with a larger saving of fuel expense, for the No. ! 
Fire Pot is not an experiment. It has stood 
the test and is known everywhere as the great- 
est general utility Fire Pot on the American 
market. 


A Pot of lead can be melted or’a pair of sold 
ering coppers heated{at} the same time, if desired. 
The top section is removable, permitting an open 
fire—often a great convenience. 


¢ 














ret, All leading jobbers will supply at factory price, 
or we will ship direct if cash accom ies the orde T+ Ag 9 
P ms. Ommpanies tne Order Write for latest catalog 
= Send for catalog—it’s free. showing improvements. 


PARCEL POST will 
bring repairs to you. 
All new parts fit old 
furnaces. 


Burgess Soldering Furnace Co. 
Dept. A. COLUMBUS, OHIO 


prin echt go eoet wet CLAYTON & LAMBERT MFG. CO. Detroit, Mich., U. S. A. 














it is made of the best materials by skilled 
labor. Each RED-HOT FIRE POT AND 
TORCH is tested with air and fuel burning, 
and is sold by all leading jobbers under the 
~makers guarantee, which covers a period of 
six months from date of purchase. 

RED-HOT tools cost no more than the 
“said to be just as good.’”’ Then why expe- 
riment? The best is none too good THE 


All leading jobbers will supply at factory 
price. Send for free Catalog. NEW MARVEL 


— - Self-Heating Soldering Iron can be converted into a 
No. 23 Red-Hot Torch ASHTON MFG. co. 
Price Each $3.75 Net Ng. 13 Alling St-, NEWARK, N. J., U.S.A. BRAZING TORCH 


by simply removing the point and fire box and attaching the brazing 
burner. Itisa practical working tool that can always be depended upon. 


DON'T YOU WANT TO BE A Weighe Only 434 Le 
(i FI 


RST CLASS MECHANIC? fron Gilling he. 























If so, you must use first class tools. Use none other 


than the ‘‘ALWAYS RELIABLE” torches and 
furnacés. We also Manufacture 


We have been in business since 1876 and all mechan- ‘onductor Pi Eav r ° 
ics who have used our goods know that they are what . — ia gy eter aad Baltimore, Md. 
we recommend them to be. 

Each article is tested twice before leaving our factory 
and is guaranteed to be in first class condition when 


received by the user. T 3 
We manufacture the largest line of gasoline and O INE 


kerosene furnaces and torches and plumbers’ tools. 
Your nearest jobber will supply you at factory 
prices or we will ship direct if cash accompanies the | 


der. 
: Write for our new catalogue today, it’s free. 
neue oe DOUBLE BLAST FIRE. 
No. Pump, $4.0 OP cach. OTTO BERNZ, NEWARK, N. J. POTS are the fast selling kind. 
They are highly recommended 
by: all who have used them 
The burners of DOUBLE 


66 99 
RAPID SLITTING SHEARS BLAST FIRE POTS are so 
FOR ALL SHEET METAL WORKERS are now arranged that the greatest 
made in twelve sizes. 15 to 50 inches in throat, amount of heat is obtained 
also gang shears with any number of cutters. from the smallest amount of fuel. 


Straight cutting, irregular shapes, circles and inte- This is only one of the many 
rior circles. Send for prices and printed matter. features of DOUBLE BLAST 


FIREPOTS. 
OTIS L. FULLER Dept. A, GOSHEN, IND. 


Write for our latest catalog, describing No. 25 Tinners Fire Pot 
the entire line of DOUBLE BLAST 
FIREPOTS. 


Put that DOUBLE BLAST MFG. CO. 


NORTH CHICAGO, ILLINOIS 


ADVERTISEMENT 31-INCH FORMING ROLL 


This Forming Roll is built in 
in all standard sizes, with our Pat- 

ented Opening Device. by means 
of which it is opened and closed in 


AMERICAN ARTISAN J /325°" 
We build a complete line of Shears 


and Punches, ali sizes, for hand or 
if you want results 






































deli power. 
Write for Catalog ‘‘F’’ 


BERTSCH & CO., Cambridge City, Ind. 
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“Hed Devil” 
Cools 


have proven them- 
selves to be the best 
under all conditions. 









































Stall in-theuhul” 7 
Genuine “Hell Aevil” Glass Cutters 


have stood the test for years. Glaziers who haven’t used this wonderful tool don’t 
know what they’re missing. Once tried, the ‘‘RED DEVIL” Glass Cutter will never 
be discarded. The Hand-Honed wheel, which is a feature in all “RED DEVIL” Glass 
Cutters, is superior to any diamond, and will outlast several ordinary glass cutters. 


Your Stock is not Complete without the Genuine “RED DEVIL” Glass Cutter. 


WE ALSO CARRY A FULL LINE OF 
“RED DEVIL” 








Lineman Tools 


Pliers Nippers 
Clamps Connectors 
Grips Wrenches 
Climbers Tool Belts 
Screw Drivers Hack Saws 





“RED DEVIL” Tools are the best many years of experimenting can produce. 


Drop-forged from the best tool steel and highly tempered, no better tools can be 
produced for high tension work. 


Write for our “RED DEVIL’’ catalog TODAY 


g SMITH & HEMENWAY CO. 


150 and 152 Chambers Street 
NEW YORK, U.S. A. 
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The Greatest 
Galvanizing Discovery 


of the Age 


HE American Steel & Wire Com- 
pany is the first to develop a PERFECTLY 
GALVANIZED WIRE. It has a thicker coat, 
q quality more refined, and a deeply adhesive contact 
of the zine and the steel that solidly unites the two 
metals, highly flexible without injury, and having a 
finish and weather resistance unequaled—a thoroughly 
galvanized wire. 
This is put into 





Banner Poultry Fence brings big and 
quick profits to dealers, and great satisfaction to 
customers. 


Banner Poultry Fence is a true woven 
wire fence and not a netting. Larger wires without in- 
creased cost. It is made of 15 and 17 gage wires instead 
of 19 or 20 gage wires as used in old style fabrics, and 
has 22 wires in 4-ft. height, 16 wires in 2-ft. height, 
making a poultry fence of minimum close space and 
immense strength. 


Banner Poultry Fence Wire is hard, 
stiff and springy. It carries a coat of zinc put on by 
the latest method—a discovery, a real improvement 
in galvanizing—a zinc covering more lasting; 7¢ stays on. 


Banner Poultry.Fence costs about the 
same as poultry netting in the principal selling sizes, 
despite the use of heavier wires. The close spaced 
wires are at the bottom where needed, with gradually 
increased space at the top where close spacing is not 
necessary. Graduated spacing means a saving which 
is put into larger wires without iucreased cost to dealer 
or consumer. 


Banner Poultry Fence saves in cost 
of erection, because it requires fewer posts, while top 
and bottom rails are not needed to keep the fence in 
shape. 


Banner Fence makes a neat construc- 
tion, and forever does away with the ragged, saggy 
appearance of old style fabrics. 


FRANK BAACKES, Vice Pres. & Gen, Sales Agent 


American Steel & Wire Company 


Chicago, New York, Worcester, Cleveland, Pittsburgh, Denver. 
Export Representative:.U S. Steel Products Co.. New York. 
Pacific Coast Representative: U. S. Steel Products Co., San 
Francisco, Los Angeles, Portland, Seattle. 











For Thirty Years 


the Standard 


AGATE 
NICKEL-STEEL 
WARE 





The superiority of Agate Nickel- 
Steel Ware over all other makes of 
culinary utensils consists largely in the 
fact that the enamel is so hard that the 
fusing point is not reached until the 
nickel-steel of which the articles are 
made is about ready to melt, thereby 
combining with the pure vitreous com- 
position and forming a clinch and per- 
fect union. No heat or acid can destroy 
that joint. 


Agate Nickel=Steel Ware is double 
coated with a hard vitreous covering, 
presenting a smooth, highly polished and 
beautifully mottled gray surface. 


MR. DEALER:—Do you realize the 
prestige of handling wares that are the 
best? Every customer that buys Agate 
Ware from you is satisfied —he will 
come again. He knows you give Value. 


Send for catalogues and 
prices at once. 


Lalance & Grosjean 


Mfg. Co. 


1900 So. Clark St., CHICAGO, ILL. 
NEW YORK BOSTON 
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BUILDERS’ 
HARDWARE 


LIGHT GRAY 
IRON CASTINGS 


DAMPERS AND 
DAMPER CLIPS 


OIL AND GAS STOVES 
FURNACE LAMPS 
MOLASSES GATES 
LETTER BOXES 

HARDWARE SPECIALTIES 





WRITE FOR OUR COMPLETE CATALOG 


The Taylor & Bog¢gis 
Foundry Co. 


Chicago Sales Office: 
62 E. LAKE STREET Cleveland 











a 


“Yankee” 


Bench 
Drills 
with Automatic 


Friction and 
Rachet Feeds 





No. 1003—One Speed 
Drills up to 4 in. 


No. 1005—Two Speed 
Drills up to » in. 


With these new automatic feed features 
the ‘‘Yankee”’ is at once the quickest and most 
desirable Bench Drill made. A Baltimore 
Jobber writes—‘‘We sold two Drills No. 1005, 
which you shipped on the 17th ult., as soon 
as we showed them up. Ship us two more.’”’ 


Let your jobber quote you at once. 


NORTH BROS. MFG. CO. 


PHILADELPHIA, PA. 























The Greatest Variety 


of Heavy Garbage 
Cans on the Market 


SEND FOR CATALOGUE 
OF THE 


“IRON 
HORSE 
BRAN D”’ 





Galvanized 
raniiainenianian Me talware 
GARBAGE CAN 


Ash Cans—Truck’ Cans 
Oily Waste and Rubbish Cans 
Pails—Wash Tubs, etc. 


Rochester Can Company 


ROCHESTER, NEW YORK 


MARK 
QUALITY 


Above is one of our 
MACHINISTS’ 
BALL PIEN 


A “no questions 
asked’’ guarantee 
goes with every 
hammer bearing the 








“MAREK OF 
QUALITY,” no 
matter where it is 
bought. Hardware 
Dealers the world 
over are authorized 
to replace defective 
hammers at OUR 
expense. 


We shall be pleased 
to send you our 
booklet ‘‘ How to 
Talk Hammers ina 
Way That Sells 
’Em”’ and our Cat- 
alog of Tools upon 
request. 


HAMMERS, which 
is made from drop 
forged CRUCIBLE 
TOOL STEEL. 


The second growth 
hickory handle, 
thoroughly season- 
ed, is attached to 
the head so that it 
is almost impossible 
for them to be sep- 
arated. This is 
made possible by 
the “WAIST” eye 
lock, that is a fea- 
ture in ALL of our 
hammers. 


VAN DOREN MANUFACTURING CO. 


CHICAGO HEIGHTS, ILLINOIS 


DISTRIBUTORS: E. B. Sutton & Co. 
cisco, C E 


356 Market St., San Fran- 
Consoer Co., Des Moines, 


lowa; Keating Sales Co., St. Louis, Mo. 
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The Iron That Heats Itself 


IDEAL for Summer, Spring or Winter use. 
IDEAL for heating iron cheaply. 

IDEAL article for the dealer to sell, and an 
IDEAL article for the housewife to buy. 
IDEAL in every respect, even to the guar- 
tee that goes with it. 


WRITE US FOR PRICES 
OR ASK YOUR JOBBER. 


The Ideal Sad Iron Mfg. Co. 
Cevelond ~— elon 

















**Files of Quality’’ 





HELLER BROS. CO. 


NEWARK, N. J. 


ESTABLISHED 1836 INCORPORATED 1899 

















&y 
aa, 
Aa “ Philadelphia, Pa. 
Chicago Office: New York Office: ‘ 
DELTA £2 E. Lake St. 260 West St. 





veiling — 


The file you will eventually use 


, DELTA FILE WORKS 





The highest grade file made 











RED DEVIL BITS 


SINGLE OR DOUBLE TWIST 


Honed Like a Razor, Not Simply Ground, but Trued on a Lathe 

Red Devil Bits are made with 10% greater clear- 
ance than any other. Will bore with or against the 
grain, in any kind of wood, and under any conditions. 


If your dealer can’t supply, send $5.25 for set No. 
2401 of 324 quarters in wooden box. 
At any rate, send for Booklet of 3,000 Red Devils. 


SMITH & HEMENWAY CO. 


151 Chambers St. NEW YORK CITY 
The Red Devil Bit—Always Mckes a Hit. 























The SMITH & HEMENWAY CO., Inc., 
manufacturers of ‘RED DEVIL” tools havea very novel 
way of assisting the dealer to dispose of “RED DEUTL”’ 
Bits and Chisels. A request will bring this infor- 
mation together with a new ,net confidential illus- 
trated price list. 


De Kalb Business Wagons | 


or JAAS 






PSS Por 


ANS } 


To every business a that uses one or more wagons we would 
like to send a copy of our big catal 08 showing the best wagons for every 
trade. DeKalb wagons are » built for service—better construction is not 


known. Catalog gives full details. Your request on a postalbringsit. 


Dealers Wanted in Unassigned Territory 


A mighty good proposition for the right hardware or implement 
dealer. Full protection—sincere and complete co-operation. Details 
are yours for the asking. 


DeKalb Wagon Co. (Witt Works") DeKALB. ILL: 














Advertising space doesn’t “cut any 
ice’’—it’s what you put into it and 
and where you put it that draws 
the dollar. That is where we can 


help you. 














\VHOOKS 


FOR CONDUCTOR PIPE 
ALL SIZES 


FOR BRICK OR 
wooD 


Made of the best malleable iron 
and first-class in every way. 





Send for catalogue. 


BERGER BROS, CO., 90-22. 'cu.""* 


Warerooms and Factory: 100-114 Bread St., PHILADELPHIA, PA. 
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“CHALLENGE” AND “CHALLENGE JUNIOR” 
“RIVAL” AND “RIVAL JUNIOR” 


= 
| (OF KIN Measuring Tapes 


HAVE JUST BEEN MARKEDLY IMPROVED AND YET SELL AT THE OLD PRICE, 














Than You Need To Sell 


All of these tapes now have a positive-action push button opener for the winding handle. ‘*CHALLENGE” and ‘*CHALLENGE 
JUNIOR” leather cases are now steel lined throughout. “ 


Our Tapes have an unequaled reputation for accuracy, 
hence more of them are in use than all other makes. 


There Always Will Be More Selling Argument In The Name 


[UFAIN 


OFAT 


THE [UFKIN fPULE CO. .,., 2 CINAM, MICH. 


Tapes. 






ee Dibers 









Windsor , Can. 









Sa 











“NEVER- BREAK” 


Steel Spiders, Griddles and Kettles 


WILL NOT Scale Of like cheap enamel. 

WILL NOT Scorch or Burn like light fry pans 
and skillets. 

WILL NOT Absorb Grease or Flavors like cast 
iron. 


CATALOG FOR THE ASKING, 






“NEVER-BREAK” 





No Tin Handles to come off. 


The Avery Stamping Co. 





The Sign of 
Complete Service 


Is one Beacon 
Trade Mark. 
It stands fora 
line of high 
standard FLASH- 
weave mare LIGHTS, BATTERIES 
and BULBS embracing every- 
thing you need. 


Just write for details. 


Beacon Miniature 


Electric Co. 
110 A DuaneSt., NEW YORK 





The Roho Garden Rake 


A Five in One garden tool 
Acombined Hoe, Scraper, Rake, 
Edger and Cutter: made of cold 
rolled steel; the most complete 
garden tool ever invented. Price 
75 cents. 

For sale at Hardware and Seed 
Jobbers or may be obtained from 
us direct. 










Patented in 
United States, 
Nov. 5, 19:2 
Also patented in 
Canada, Ger- 
ment, Belgium 
and Holland. 

Liberal discounts 
to the trade. 


SALESMEN 
WANTED 





ay, Vis Ap 
NN a 


Roho Rake Mfg. Co., Inc. 


77 to 81 Washington St., BUFFALO, N.Y. 








Elevators 


4 Improved, Quick and Easy 
Rising, Steam, Electric and 
Hand Power. 


Send for Circular 


Kimball Bros. Co. 
1031 Ninth Street, Council Bluffs, lowa 












TheCLIPPER 


There are three thi that de- 


gray your lawns—Dandelions, 
B tain, and Crab Grass, 
one season the ives will 

er 








not, drop us a line and we will 
send circulars and prices. 
i Lawn Mower Co. 
10, Dixon, Ill. 

















Kansas City Office: 
717 Commerce Bidg.. Kansas City, Mo. 











Dealers! This is For You! 


A new book, just published, which should have a place in every store: 


THE AMERIGAN ARTISAN ADVERTISING MANUAL 


This is a book worth many times its »riginal cost to any dealer who advertises. In its 278 
pages there are exactly 228 illustrations of advertisements that have actually been inserted by 
dealers all ove: the country in their local papers. 

The advertisements are all comprehensively criticised—their weaknesses indicated—their strong 
features favorably commented on to the end that any dealer by applying the countless hints and 
suggestions to his own copy can greatly increase tne effectiveness of his advertisements. 

If your advertisements are not producing the desired results, consult this book for the reason. 
{t will not only give the reason, but show you how to avoid the mistakes you have been making. 
Are your ads unattractive? The subject of “display” is given space throughout the book. 
Is there any question concerning your advertising upon which you would like expert opin- 
ion? THE AMERICAN ARTISAN ADVERTISiNG MANUAL will supply it. 

It is an ever-ready reference book and no enterprisin dealer should be without it. 

The book is elegantly gotten upina durable manner d is cloth bound. 


The price is $3.60 per copy. For sale by your book seller 


oR BY 


DANIEL STERN, PUBLISHER, 


910 Michigan Boulevard Chicago, Illinois. 
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0% Copper Bearing 


“Sor Bis wr 


nisi, Sheets and Roofing Tin 


4. Keystone gr 


Copper Bearing Skeets, beth 
Biack and Galvanized are 


designated “C. B. Keysione ‘ 
(rue added to rewer Have STEADILY INCREASED in consumption from 


brand, as indicated above, 


4 5,018 tons in 1911, to 74,975 tons in 1913— 
Ne another evidence of the recognized ability of this 



























material to satisfactorily meet the most exacting re- 


I quirements of the trade. | 
\ C.8. OPEN HEARTH St eS te 
shee 








i 52 p 06 nei The superiority of Copper Bearing Steel for Roofing and exps sed s 

| OUNDS COM ; / : . 

metal work has been proved by careful reséarch and actual service tests. 

| Copper Bearing Rocfing Tin on : . ; ~ ” ; 

it Saris semeC. B. Open Our booklet “Copper in Steel—the Influence on Corrosion’ contains 

i Heurth dd " 

i curth”’ addit.on to the ° ° . P sae tH 

frond aiid weight of costing. indisputable evidence of added durability. 1 
ill 
HH} 








American Sheet aTin Plate Company | 


General Offices: Frick Building, Pittsburgh, Pa. i 





DISTRICT SALES OFFICES : ===" = : = — 

Chicago Cincinnati Denver Detroit New Orleans New York Philadelphia Pittsburgh St. Louis 
Export Representatives: UNnttep STATES STEEL Propucts Company, New York City 

Pacific Coast Representatives: UNniTED STATES STEEL Propucts Company, San Francisco, Los haan, Portland, Seattle 


























Our 12 different styles of metal roofing meet all demands of modern buildings. 











AN D LIGHTN J NG PROOF 


eo ena + Ratna 


PERMANENT and ECONOMICAL, _ Investigate our prices. 
Galvanized roofs last 30 years and longer. 


MILWAUKEE CORRUGATING CO., Milwaukee, Wisconsin. Branch: KANSAS CITY, MO. 


























68 AMERICAN ARTISAN AND. HARDWARE RECORD 








There is a direct connec. 
tion between the firm of 


Bullard & Gormley 


and the Best and Most 
Frontier Gace Profitable 


SERVICE 
ever offered to Dealers. 


BULLARD & GORMLEy co 














DEPEND\ABLE 
GO\ODS5 





When you deal with us you are 


assured the most Dependable Goods “Profitable” 


on the market. You are assured quick 
shipments. We ship every order the 
same day the order is received. That S E R V I C E 
is real 

SERVICE For Dealers 


and 100% Efficiency. 











Without receiving the very best service you cannot conduct a profitable business. 
That is why we say ‘*Bullard & Gormley” Service is ‘‘Profitable’’ Service for 
dealers. The service that will help increase your business is the kind you want. 


: TOO SMALL 
NO ORDER 700 farce 
SEND FOR CATALOG OF 
SPORTING GOODS and FISHING TACKLE 


GENERAL and BUILDERS’ HARDWARE 
or MECHANICS’ TOOLS and CUTLERY 


BULLARD & GORMLEY COMPANY 


WHOLESALE HARDWARE 
173-175 North State Street 8-10 Couch Place 7-9 East Lake Street 


CHICAGO, ILLINOIS 








